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REPORT ON PROGRAMME PREFERENCE AND BROADCAST REACTIONS
CALCUITA APRIL = MAY 1941
By
Pe Co Mahalamobis

PART I. GENERAL DISCUSSION
CHAPTER 1. INTRODUCTION

Object of the 3Survey

The chief ebject of the present survey was te explere the possi-
bility of ascertaining public epinion em specific questions. Three different
procedures have been adopted for this purpose in other.ceuntries, namely,
(1) widely aistributed questionnaires as in the Literary Digest surveys
in the U.S.A.3 (2) Mass-Observation as in Great Britain since 1937; and
(3) direct interviewing of & carefully selected and representative sample
of the populatiocn as in the Gallup Pell. After some small seale trials
in Calcuita in February and March 1941 we decided te use a coabimation
of the sample survey and mass observatien. The present Report gives a
general acceunt of some of the results ebtained by the exploratory survey
carried ouf in April and May 1941.

The Different Samples
The ‘'‘general' sample. . In Calcutta twe randem samples were used. The
first, which we shall call the 'general' sample, consisted of 1503 families
picked up &t randpm out of the list of houses given in Thacker's
Street Directory in predominsntly middle class residential areas in
Calgutta.

The 'radie' sample. The second group consisted of 803 persons holding

radie licenses selected again at randem out of the censelidated list
supplied to us by A.I.R. authorities. Both these samples were inten—
tionally picked up from the same geographical area to enable comparisons

being made between the results.*

# Additiomal random samples were alse taken at Jagaddal, an industrial area
about 20 miles north of Calcutta; and at Asansel, & mixed imdustrial and
rural area about 136 miles frem Calcuttaj but the tabulatiom of this

material has not yet been cempleted.



Mags-Cbeervation. Information was alse cellected, om vhat may be breadly .
called mmss—observation lines, about reactiens te Allied, Heutral, amd
Enemy breadcasts tirough persesal cemversatiocns amd discussions. Ne .
restriction vas imposed on the selection of sudjects. This was left te
the free choice and eppertunity of the edbservers. Ve have twe samples
in this series; the first censists of 385 persems im Calcutta, and the
secend e¢f 101 persons in Jagaddal, am imdustrial area 20 miles aerth of
Calecutta.

statistieal Design of the Survey

In develeping a sampling technigque twe impertant consideratioens
have to be kept ia mind. The smmples must be sufficiently representa-
tive of the universe surveyed te suprly a reliable picture ef the real
positien. Secondly, the field werk must be arranged im such a way that
the perscamal bias of the different imvestigaters say cancel dut lsaving
the final results unbiassed. The first edjective oam e attained by
using & smmple which is picked up purely at randem. The second ebjee—
tive requires the use ef preper statistieal deeiga. This principle of
statistical design was deliberately imtreduced im armanging the field
survey. This, as we shall presently see, has supplied valuadle checis;
and has dven enceuraging results.

In Calecutta the whele area under survey was divided inte six geo-
graphical blecks, and the infermatieon fer each bleck was cellected inde-
pendently by three differemt batches ef investigaters called (A), (B) and
(C) respectively. In this way several independent estimetes relating te
each bleck or te the area as A& whole were obtained; and the degree of
agreement betweeam these independent estizates supplied aa ebjective
measure of the reliability of the final results. The accuracy of the
results has been discussed on gemeral lines a little later im this

ehapter, and alse im greater detail 1n Appendix 3.

Arrangaments fer the Pield Survey
The list of radie licemsees in Calcutta, Jagaddal and Asansel was
received by us em the 25rd March 194%1. It took us about a foertmight te
prepare the sampling techmique, te pick up familiss mad licemsees at
randem, to prepare ths design ef the field work and get the schedules
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ready. The actual fiold investigation started em the 16th April 1941,

and centinued practically till the end of May snd thus covered & peried
of six weeks; one additional group of cards was collected im the first
week of June.

During the prelininary trials in February and March we made small
scale experiments with whele—-ti:e investigarers speciaflly appointed fer
this work. This however did not appear teo wus to be quite suiteble for the
purpose wvhich we had inm view. We alse tried te attract velunteers for the
work; but the response was not adequate. After a careful consideration
of the whole question we decided teo use the workers of the Statistical
Laboratery on & part-tine basise On the whele thies has proved convenient
and ecensmical.

Yo intentienally empleoyed a large number of investigaters, abeut
50 im Caleutia, 5 in Jagaddsl, and 4 in Asansel. Ve did this for twe
reasons. WYe wanted that the personal bias of different invéstigators
should cancel out adequately. The larger the mumber of persons the greater
will be the-chance ef this haprening. We zlse wanted to try out a large
pumbe 1»-of investigaters er the field seo that we could seleet the most
efficient ameng them for similar surveys in future.

The imvestigaters were aslked te £ill up the printed schedules by
directly interviewing the head of the family or seme.other responsible
menber of the family. These schedules, which centain the replies givea
by perscns who had been picked up at randem, thus constitute the real
statistical samples on which the present Report is based.*

we watched the progress of the sample survey for abdut a fortnight.
In the meantise the programae for mass observation was settled; and a
careful seleciien ef ebservers was made en the basis ef previous record
of work in the Laberatery, general intelligence, reliability, educatien,
tact, and capacity te sstablish contact with etrsngers. Tweniy-twe
part-tize observers were used in Calcutta, and one whele-tine pbserver
in Jagadaal.

# Desides these randem sample schedules the investigators were instructed
to collect additional er supplementary schedules from such ether members
of the sample family as were willing te supply the required information.

This material has net however beem used in the present Report.



The mass observation work was started on the 10th May but toek
another fortnight before the work came inte full swiag. Mest of the
infermation discussed here related teo the second half of May and first
week of Juns. A chronicle of contempersry evenis is givenm im a concise
form in Appendix 6.

Tabulation and Statistieal Aoalysis

The tabulation werk was started early im June and at the tise of
writing this repert was still in progress. In erder te expedite the
work we had arranged fer the larger pertion of the schedules to be
sorted and tabulated en the Hollerith machine by the British Tabulating
Machine Ces Ltd. Unfertumately, ewing to 2 brealilown of the Tabulating
machine, this was delayed; and we vere obliged te de a geod deal of
tabulaticu by hand in the Statistical Leberatory. This Report is based
on the material which has already been amalysed. The items selected
for discussion will give a zoed idea of the kind of infermation which eam
be dbtainod by sample surveys. A list of items en which informaisiom
was collected is given im Appendix 5. Credit is dus te the staff of
the Statistical Laberatery for woriking over-tine in the present survey
in the aidst of heavy pressure of other big prejects like the Jute
Census Scheme or the All-India Survey ef Sugarcane Berer Pests. ithout
the leoyal and emthusiastic ce-soperation of my fellow-workers in the

Laberatery it would not have been possible to conpleie the Report.

Hature ef the Population Surveyed

I shall cenclude this Intreductery Chapter by giving a general idea
ef the pepulatiom surveyed and the order of accuracy ef the final resulis.
The first exploratery survey was intentienally restricted te what may be
breadly called the middle-class residential areas of Calcutta. This
because the ground would be mere or less familiar td our workers.
Secendly because this was the segment of the population in the epiniem
ef which we are primarily interested in the present survey. In order to
study the cempesition of the sample (and through the ssmple, the coempo-
sition of the population or universe itself) information was collected

about the sex, age, civil status (single, married or widowed), religiom,
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language, education, occupation and economic status (as determimed by the
family expenditure per month) of each person interviewed. Im this Report
we have studied the influence of sex, age, education, economic hvol,.
and occupation in censiderable detailj in the chapter om reactions to

broadcasts we have also considered religion, langunge, and province.
The classification used is given in full in Appendix ‘1.

The composition of the different sartples is given in detail im
Appendix 2. As already noted all the four samples belonged nim-t exclu=—
sively to middle-class families. The 'gemeral' and the 'radio' samples,
which were both picked up at random (though by different methods) in the
same area in Calcutta were on the whole similar in composition.

Age. The proportion of persons below 18 years was smaller than that
in the 1931 Cemsus pepulation in all the three Calcutta samples. This
because our investigators naturally tried to obtain the required inform-
ation wherever possible from either the head or a responsible member of
the famlly. The proportion of persons above 55 years was also compara-
tively small; this because outgiders had little opportunity of &oming
into contact with the older pecple many of whem maturally kept indoors.
As compared to the 'gemeral' and the 'radio' samples the proportion of
persons between 19 and 35 years was much higher® in the Calcutta mess-
observation group. This was due to the fact that our observers themselves
were mostly of this age and had found it easier to establish cmntact with
persons of their own age. The Jagaddal sample had an age distribution
nearer to the census distribution.

In a separate note given in Appondix 4 we have considered the
effect of making adjustments for dificrences in the composition of agee.
The results discussed there show that such adjustments are usually very
sunll and of the order of one per cent on less in most cases. This shows
that the minor differences in the age composition of our samples on the
vwhole have very little effect on the results given in this Report.

Education. In educational qualifications all our samples baslong
to a high level. Naturally bscause they all represent middle-class fami-
lies. Educationally the Jagaddal sample eccupies the bottom placej the
'general' and 'radie! samples come in the middle and are on the whole

similar; the Calcutta mass observation group on the other hand represents



a dietinctly higher educational and cultural level.. The lowver educational
level of the Jagaddal sample probably represents a real difference
between that area and Calcutta. The higher level of the Calcutto mags—
observation group is, om the other hand, probably due to the higher
cultural status of the persons contacted by our observers who were all
workers of the Statistical Laboratory, and many of vhom were themselves
men of high educational qualificationse

Economic Level. In economic stratification the three Calcutta
samples were on the whole sinilar. The 'radio' samplé had, however, a
comparatively large proportion of families with expenditure above 22400
per month. This is just what may be expected as cwnership of a radie
usually means comfortable circumstances. On the other hand, the Jagaddal
Sample represents a lover economic level which again almost certainly
reflepgts a real difference between niddle-class families living in that
area and in Calcutta.

Occupation. Im occupational distribution the 'general' and the
‘radio' samples were agaim quite similar. The mass cbservation sumples
have a much larger proportion of students wiilch is explained by the fact
that our observers were in a senmse akin to the student group. The mass
observation samples included somewhat lower propertions of the business
and service groups, probably because our observers lmd less contact with
them. The professicnal class was represented by practically the same

proportion, namely 12 or 13 per cent, in a2ll the four samples.

Interaction of Age. As we shall see presently age exerts a charac—
teristic and strong influsnce on tastes and preferences. For this reason
we considered it advisable to investigate vhether there was any appreciable
difference in mean age in the different educational, ecomomic, and occu=
pational greups. The detmiled results are ziven in Appendix 2. On the
whole the mean age showed little variations except of course im the case
of students whose average age was naturally much lower, and also to some

extent in the case of undergraduates whose mean age nlseo was somewhat lowe



This is most satisfactorye For this shows that, with the exception of
students and to some extent undergraduates, cemparisons between differemt
educational econcmic or occupational groups would be practically independemt
of age variationse
The Reliability of the Results

I have already mentioned that Calcuttd was divided into six blocks
for the purpose of the present survey. In each block the information
was collected by three independent batches of investigators. This gives
us eighteen sub-gamples each of which supplies an independent estimate.
In the present case the six blocks into which the residential aree of
Calcutta was divided were more or less sinilar. We do not therefore
expect any regional differences im the resultsj and thie was directly
confirmed by our analyeis. In the absence of any regional difference if the
size of the sample, i.e. the number of persons interviewed, is indefinitely
large, and the investigators have mo bias or the mumber of investigators
is sufficiently large to cancel out individual differences im bias, them
the estimate obtained by each batch in each block should be identical.
This of course is not capable of being attained im practice. First,
because the sample ig small, in our case about 500 families for each batch
out of a population of several lakhs. The composition of the sub-sample
surveyed by ®ach batch is not therefore guite identical. Second, the
number of investigators alse 12 small and only about 15 or 20 im each
batch. The personal bias of the investigators cannet therefore completely
cancel oute In this situation we get certain differences between the

different estimates due to what is techmically called sampling errors.

We cannot completely eliminate these sampling errors. In fact
this is not necessary. The really inportant point ie to reduce these
errors of sampling to the required exient. Practical decisions can often
be made if we are satiefied that the m rgin of error is less than say,
five per cent or one per cemt or something else. Once the desired degree
of accuracy is attained it is not nocessary to im rease the size of the

sample. This is why in analytic statistics an attempt is made to give



a quantitative estimate of the margin of errore This question has been dis-
cussed in greater detail in a special note "On the Margim of Error of

the Results" given in Appendix 3.

Errors of Sampling

From the figures given in Appendix % we find that the agreement
between different estimates was such that the standard error (which is
a precise measure of the margin of error) in the case of the mean age of
persons interviewed, namely 36.8 years, was so low as 0.2 year. The
proportional margin of error was thus of the order of one per cent or
less. In the same way we can calculate the standard error for other
items. The work, however, is laborious; and we have not considered it
necessary to do this fer every item. We have satisfied ourselves of
the general validity of our results by calculating the standard errer inm
a few typical cases. For example, we find that radio is the actual
medium of news in the case of 35.1 per ceat of our sample, and that the
standard errdr is 2.1 per cente The corresponding figure for mewspapers
is 60.1 per cent with a standard error of 1.8 per cent. The medium of
current news can thus be determined with a standard margin of error of
about twe per cent in @ sample survey of the present kind covering about
1500 families.

So far as programme preference is concerned the position is much
the same. For example, from Table 12 we find that 54.7 per cent of
our sample listen toften' to war news, and that this estimate has a
standard marzin of error of 1.69 per cent. Similarly, Tagoere music is
listened to ‘often' by 40.2 &+ 2.73 per cent of persons in the 'radie’
sample. The standard margin of error in estinates of programme prefer-
ence is usumlly, something like two or three per cent. This is alsq true
in the case of remctions to war broadcasts; frem the figures given.in

Table we find that the standard errors are mostly one or two per cente
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Accuracy of the Results

The low margin of error shows satiasfactery agreement betweeam the
results obtained by independent sets of investigators in different blocks.
This means, first, that there were no appreciable regional differences;
and second, that personmal bias of the workers had cancelled out teo &
great extent. The results given here may tnerefore be safely accepted
as fully representative of the middle—class families covered in the
present survey. We thus find that the sampling technigue used by us
had worked quite successfullye The margin of error was on the whole of
the order of one, two, or three per cent and rarely if ever exceeded
five per cent. This is probably quite sufficient for all practical
purposes.

Arrangenent of the Report

The Report has been arranged in four parts. A general discussionm
is given in Part I of which the present Chapter 1 s intreductery. A
sumpary of the chief findings is givem in Chapter 2. This, as far as it
goes, is copplete in itself. Chapter 3 ceutains a review of programme
policy based on the findings of the present emquiry together with general
observations on the survey. This chapter is of special interest from the

administrative point of viewe.

Part II of the Report deals with the 'general' and the 'radio’
samples picked up at randem in Calcutta. The use of the radio for mews and
for entertalnment is discussed here in six chapters. The topic of Chapter
4 is the radio as a medium of news, and of Chapter 5 the radio for enter-
tainment. Both these chapters are based on the general sample. VWe next
have Chapters 6 and 7 dealing with programme preferences based em the
radio sample, followed by & review of programme policy im Chapter 8. Part II

is concluded by & short Chapter 9 om reception in Calcutta from other stations.

Reactions to radio broadcasts are discussed im Fart IIT. Chapter 10
gives the general results for the two series of observations im Calcutta and
Jagaddale This is followed by Chapter 11 dealing with the influence of age,
education, economic status; and occupationj and Chapter 12 with the influence

of sex, religion, language, and province on broadcasts reactions.



Part IV gives seven appendices on (1) scheme of classificatien
of the material, (2) composition of different smmples, (%) note on
standard margin of error, (4) note on age correctionm, (5) list of items
in primary schedules, (6) chronicle of current events; and (7) supple=-
meatary table for sub-samples.

Por convenience of reference the tabular statements are given
separately at the end of the Raporte This will emable the text pages
being read through contimuously, and at the sams time reference being
made to relevant tables at the appropriate places. A detailed list of
tables is given in the beginming of the tabular portiom of the Report
which will enable any particular tahle being lecated without difficulty.



CHAPTER 2. SUMMARY OF FINDINGS

The detalled findings of the enquiry in respect of the 'general’
as well as the 'radio’ sample is given in Parts II &nd III vhich form the
main body of the deporte Continuous references tp Tables are made there.
We are giving here a gemeral smmry of the conclusions for convenience

of reference.

THR CALCUTTA GERERAL SAMPLE

The 'general' sample was picked up at randem out of Thacker's
Calcutta Street Directory of householders. It represents 1503 predomi-
nently middle-class Indian families living im residential areas of
Calcutta. The material was classified by (1) Age; (2) Education; (3) Monthly
Family Expenditure; (4) Occupatiens; and alse (5)-Sex, although the number
of women included in the sample was small.
Radio as a Medium of News

Interést in Hews. Among middle-class families in Calcutta a very

lerge proportion, 91 per cent among men and 86 per cent among women, take
interest in current news. VWomen apparently have somewhat less interest in
news, which considering the general backwardness of women's education in
this country, is not surprising.

A comparatively large proportiocm, 25 per cent, of very young persons
below 18 years, 16.8 per cent of older people above 55 years, 22.3 per
cent of non-matrica, 20.8 per cent of persons in the lowsst expenditure
level, and 28.% per cent of those engaged in petty trade are not parti-
cularly interested in current affairsj otherwise variations are compara-
tively small.

Actusl Medium of Hews. The radio serves as the medium of news for

about 35 per cent of mer and 44 per cent of women. A-'much large.proportion
of men, nearly 60 per cent, get their news from newspapers while only

about 39 per cent of women do so. As & vehicle for news, radio beccmes
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increasingly important with increasing econcmic level from about 17 per
cent in the lowest expenditure group to about 41 per cent among femilies
with monthly expenditure above i»400. The popularily of the redic decreases
steadily with increasing age, and is comparstively small among nom-metrics
and persons engaged in petty trede. Veriations in the case of newspapers
are small in comparisen, the proportions fluctuating reughly between 56
and 66 per cemt in the different groups. The percentage of women (16.7
per cent) who rely on conversation for their news is, &s is to be expected,
much greater then the percentaze of mem (slightly over 4 per cent).

Among non-matrics 11.7 per cent, ameng people in the lowest ecomomic greup
17.2 per cent, and among persons engaged in petty trale 20.7 per cent

get their mews through personal conversationse

Preferred Medium of News. The radio is preferred as a medium of news
by roughly one~fourth of the persons interviewed among both pen and women.
Newsparers are preferred by about 71 per cent of men and emly about 55 per
cent of wemen. As in the case of the sctual medium ve find thut o large
percente;e of women 194 per cent, non-matrics 12.2 per cent, pecple in
the lowest expenditure level 1S.4 per cent,; and persons enguged im petty
trade 20,5 per ceat, prefer personal conversations as a medium of news.

Preference for the radic as a medium of news »®ncreases in popularity
with increasing economic level but decreases with increasing age. The
frequency of listening to the radioc definitely decreases with 2ge but
increases with increasing econmomic level. KNon-matries and perscns enzaged
in petty trade on the whole listen to the radioc much less frequently than
persons in other groupse

The propertion of women who listen often to the radio is 36.4 per
cent and is much higher than the proportion of 19.5 per cent among men.
en the contrary the pesition is alumost exactly reversed in the case ef
those who never listen to the radio for we find that 36.4 per ceant of
vomen do mot do so against 19.4 per cent of men. The explanation is pro-
bably quite siaple. Women having access to a radio listen more frequently
as they stay indeors mers ocften than meme But in the case of families
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which do not possess a radioc or have no ready access to one, the mem
can often go out and listen to the radio from commercial seis or im

friends' houses; women however cam do this very rarelys

Radio fer Entertainment

In the general sample we secured data regarding habitual listening-
in to the gramophone, radio and the cinema, and also for listemers' first
preference smmong these three forms of entertainment.

Entertainment Habit. A large proportions of people, nearly half
among both wmem (46.7 per cent) and women (51.1 per teant), habitually
listen te the radioj while a much lower proportion, emly about cne-third
habitually g0 te the cinema. The proportion hearing the gramophone is
small only about 17 or 18 per cent. Sex differences are smell. There is,
however, slightly greater use of the radio by women in comparison with men.

The radio is used for entertaiment with ipcreasing freguency with
advancing yearse. The proportion going to the cinema is more or less stendy
up %o 35 years, but then begins to decrease and falls to the very low value
of 16,7 per ceant mmong perscns above 55 years. The gramophone is used by
a slightly larger propertion of younger people below 18 years and by older
pecple above 55 years than im the intermediante Age-groups.

Zducation exerts liitle influence. Graduates use the radioc a little
more frequently and the gramophone a little less than undergraduates eor
non-matrics; otherwise differences are small, and probably negligible.

Coming te expenditure levels we find that the use of the gramephone
probably decresses to some extent among families with a monthly expenditure
above 540 while the use of the radio increases beyond the level of %700
per month. Variations are quite swall in the case of the cinema which
show that this form of emtertaimment is equally pdpular among ell economic
classes.

Among eccupational sroups, the gramophone is used most frequently
by petty traders (26.0 per cent) and least freguently by professional
people (12.7 per cent); while the radio is used most frequently by pro-
fessiomal people (51.1 per cent) and least frequently by petiy traders
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(42.0 per cent). Differcnces in the cuve of the cimema are again quite
small and do not exceed five per cent.

Entertainment Preferences. Turning now to the question of prefer-
ence, we find, 28 in the case of the medium of news, that habits and
preferences more or less go together. Certain deviations, however, from
this general rule, are of considerable inteYrest.

Practically every one in all age, educational, ecomomic or eccupa-
tional groups weuld likes to go much more frequently te the cimema and
use the gramophone much less than they are doing at present. The differ-
ence between habit and preference is less in the case of the radie; but
on the whole, people would prefer to use the radio a little less frequeatly
than at present.

Although in actusl fact the radioc is used more frequeatly fer enter-
tainment than the cinema it is clear that the latter is more popular in the
sense that more people would prefer to go to the cimema. That they do not
actually go to the cinena more frequently, especially in the case of well-
to-do people, is probably due to the long fixed hours and the necessity ef
going out of doors. The radic can be turned em or off sitting at home
whenever one likes, and is thus more easily acceshible in a physical sense.
Also perhaps the question of recurring expenditure is a factor of some
impeortance. Once a radioc is purchased there is little visible expense
in keeping it up, while in soing to the clmema tangible cash expenditure

has to be incurred on each occasione.

THE CALCUTTA RADIO SAMPLE

I shall now censider the 'radie’' sample of 887 persons whe were
gselected at random out of the list of radio licensees residing in the same
area of Calcutta as the 'general' sample. Out of this we picked up 803
persons who speak Bengli to study their preferences for different items
of the programme in Bengali broadcasted from Calcutta in February and
March 1941. The material was clascified by (1) Age; (2) Education;

(3) Occupatien; and (5) Sex for detailed analysise
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Programme Preference : Listeming Preguency

The Calcutte programme (chiefly in Bengali) im February and March
1941 was grouped under 18 items following closely the classificatiom used
in radio announcements. Various criteria have beeam used in the presenmt
enquiry to assess the relative popularity of different items such as per-
centages of persons listening 'often', 'sometines', 'rarely', or mever.

General Results. On the wvholes we find that war newe and news talks
are most popular in the sense of being often or sometimes listened teo by
a very large preoportion of persons (77.4 and T4.4 per cent respectively).
Poreign news comes some way behind.

Hext we have the entertairment group in which médern (78.4 per cent)
and Tagore (74.4 per cent) music easily ceme at the teop both im view of
the large numters who usually listen to them and also in the very small
(13.2 and 14.3 per cent) numbsrs of those wheo de not listen to these items
at all. Instrumental music (73.4 per cent), plays (68.2 per cemt) amd
devotioral music (66.3 per cent) come mext with ustedi (45.1 per cent) a
long way behind.

jiumorous (57.2 per ceat), scientific(52.6 per cemt), literary
(47.4 per cent) and educational (49.9 per cent) talks and lessons im musie
(38.8 per cent) form another group. The proportien of persons whe listem
to these is on the whole smaller than the entertainment group (with the
exception of ustddi) but is still quite considerable. From about one-
fourth te a third of the license-holders, hewever, almost completely
refrain frem listening to these itemse.

Folk music (44.9 per cent) and children's (37.5 per cent), women's
(35.0 per cemt) and rural programmes (33.2 per cent) come at the very
botteme. The relative unpopularity of these may however be due to some
extent to the fact that our sample contains comparatively sm=ll propor—
tions of children, women or rural peeple.

Age Variations. The data relating to the prrcentages of persons
listening 'eften' to these items have been further analysed by age, eccu~-
pational and educational groups. War news easily heads the list im each
age group with preoportions fluctuating between S50 and 60 per cent on the

whole. Hews talks are alse popular with frequencies ranging between 45.8
to 57.6 per cent.
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In the entertainment group, however, age exerts a strong influence.
The proportion ef persons listening 'often' steadily and censistently
decreases with increasing age in the case of modern (from 70.8 teo 18.2
per cent), Tagore (frem 66.6 to 21.2 per cent), and instrumental music (frem
50.0 to 27«3 per cent), and plays (from 54.2 te 36.4 per cent), while
preference for devotional music increases (frem 25.0 to 51.5 per cent) with
advancing age, In the caee of ustadi appreciation is low in the poungest
age group below 18 years (16.7 per cent) but attains the peak valus (29.9
per cent) between 19 and 25 years and then steadily decreases te 12.1 per cent
among persons above 55 years.

There is practically no age variation in the case of humorous talkse
Interest in scientific, literary, or educatiomal talks.on the whole decreases
with advancing age up teo 55 years with some increase among persons abeve
55 years who probably have more leisure for these things. Polk music, and
programgs for children, women or rural peeple, show practically the same
kind of variation. Interest decreases with advancing years with a recru-
descence above 55 years. Interest in music lessons however quite maturally
drops very sharply from 37.6 per cent between 1Y and 25 years to about
15 per cent among oldér peeoole.

On the whole we thus find that interest in war news and in news amd
humorous talks doss not change with ages In the case of devotional musie
it definitoly increases with advancing years. In most other cases it
decreases, especially in the entertainment group with age. There is
probably a revival of interest in various talks and specizl pregrammes

among persons 8bove 55 years.

Educational Groups. Turaning te educatienal groups we find that news items
are equally pepular among all groups. rlays, modern and instrurental
music have high popularity awong non-matrics end undergraduates hut
decline in popularity amng graduates. Both devotional and ustadi musie
steadily lese in popularity with increasing educational qualifications.
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on the eother hand, appreciation of scientific talks increases
with education. Literary and educational talks as alse Tagore music are
for more popular among gradustes and undergradustes than among nom—
matrics. These items may therefere be considered tc be progressive in the
sense that they are more spprediated by persens of superior culture.

In the case of music lessons and ckildren's and women's programmes
there is lesa interest among graduates than among undergrajuates and
non-matrics; while education2l qualification is not a factor of importamce
in the case of humorous talks, folk music, er rural progremme.
Occupational Groups. Among all the occupational groups, wvar mevs and news.
talks enjoy much the seme kind of popularity. The case of foreign news
is slightly different. It is lessat popular with petty traders znd mest
popular with professienal people and students. Devotional music is mest
popular with landlerds which perhaps is significant. It is noteworthy
again that professiomal people have the lowest preference for ustadi
wusice <iodern and Tagore songs enjoy the highest popularity arongst
studentg. ~etly traders have alse a great liking for modern music but
have the lowest preference for Tagore music. This contrast is of consi-
dexable significance as it reveals the heterogenecous nsture of modern
music wvhich consists of two distinet strata ene compgreble to Tagore musie
and the other of an inferior kind. In this connexion it is worth noting
toat professionnd people have the highest preference, next to students,
for Tagore muglc and at the same tine the lowest preference for molerm
mugice In the entertaimment group Tagore music thus stands out as a
progressive item in the sense of being more appreciated by peodle with
higher educatienal qualifications or by higher occupational grouns like
professional people.

Sex Differences. Women, on the whole, are more interested in the eanter-
tainment group than in news or talks with the sole exception of wemsn's
programme. Playe particulerly are very often listemed (o by women. Them
comes modern music with women's programmes slightly behind. Their mext
preference is for Tagore music with war mews coming clocely behind. This

indicates that women in this country, as far as those hearing the radieo are

concerned, are not quite apathetic te current mews, especially war newse.



Relative Demand for 'more' or 'less' of the Items
Propertion Voting. As is to be expected in this country, a very large
proportion of persons did not give any opinien at all when they were asked
vhether they would like to have 'more' or 'less' of the different items,
This is probably due te either penoral apathy or to a fdeling that any
expression of opinion is not likely te be of much use. There are, however,
some interesting variations 28 between different itema. A little over
ene-half of the total population did not vote on the news groups. About
two-thirds of the pecple did not vote on such items as humorous, scientifie,
literary, and educational talks or music lessons, and more tham 70 per
cent did not vote en children's, vemen's and rural programmes. In the
latter case, however, some allowance should be made for the fact that
our sample contains very few women, children or rwxal peopls. Comparatively
large numbers of people, however, voted on the entertaimment group. On
modern and Tagere music im particular, more than half of the total sample
actualiy participated in the voting.

General Results. 4s far as the whole sample is concermed, the largest
demand is for meore of modern and Tagore music. Instrumental music and
plays come next with war news and devetional music following closely
bel.inde Thers is also congideruble demand for more ef humorous, scientific,
literary end &ducational talks, and to @ much maller extent of children's
programme. Demands for mugic lessons and women's progromme seem to have
reached a point of saturation inm relation to the supply; while a majority
of persons voting want a reduction im the time allotted te,ustadi, folk

music, and rural progremmes.

Sex Differenceg. Sex differences are quite significent in this connexion.
There is considerable demand for news and talks of various kinds sa-ng men
while wonen have mot much use for these+items. Om the other hand women
would naturally like to have a good dezl more of wemen's prograume; 2nd
would, even more than mem, prefer an increase in modern and Ingore music

and playse
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Age Variations. Age variations in demand broadly follow listening habits.
On the wvhole demand decreases with increasing age in the case of war mevws,
modern, Tagore, and instrumental music, humercus and educational talks,
music lessons, children's programme and folk music. In the case of news
talks, foreign news, scientific and literary talks, and ustadi the demand
probably increases to some extent up to the age of 25 or 35 years after
which it again declines con the whole. The demand for plays is high among
very young people, then remains more or less sSteady between 19 anmd 55
years after which there is a decline. The variation is small in the
case of wemen's programue and irregular in the case of rural programe.
Devotional music stands out in showing on the whole an ‘increasing demand

with advancing years.

pducational Groupse Among educatienal greups ve find a larger demand among
graduates and undergraduates as compared to non-matyics for an increase in
war news, news talks and foreign news; scientific literary anmd educational
talks; and for Tagore music alone in the entertainment group. Theré is
1little variation in the case of instrumental music, humercus talks,

music lessons, children's programme, folk music, and rural programug.

The demand on the whels decreases with increasing ®ducational qualifications

in the case of modern, devotional, and ustadi music, plays and women's

Programmns.
Occupational Groups. Turning te occupational groups, we £ind that pettly

traders have little use for war and foreign news, scientific or literary
talks, music lessons, er Tagore musicj on the other hand they are parti=-
cularly fond of plays and devotional music. Professienal people, in
contrast, want comparatively less of plays and devotional music but a
good deal more of Tagore music, various talks and children's programme.
The requirements of service pecple and business men are on the vhole
ginilar with somewhat more emphasis on talks and less on plays and

children's programme in the service group along. The requirements of



landlerds are also broadly similar with, however, a comparatively larger
demand for devotional and ustadi music and childrem's programme. Studemts
have a large demand for most items with the highest preference for moderm,
Tagore and instrumental musice.
Choice out of Eighteen Items

In the 'radio' sample every one was asked to record five faveurite
items to be selected out of the list of eighteen items. About 85 per cemt
of the people recorded their vetes; and the data have been analysed by

age-groups.

General Results. The highest preference clearly ie for modern music (50.6
per cent) taking all greups inte consideration. Next comes Tagore music
(42.8 per cent) followed clesely by plays (39.4 per cent) and instrumental
music (39.2 per cent). These four items therefore constitute the most

popular groupe

Next-in popularity is a group consisting of devotional music

(32+1 per cent) and war mews (32.0 per cent); next comes the group of
talks of different kinds (humoreus, scientific, literary, educationmal

and news) andalso ustadi music with proportions warying between roughly

17 and 23 per cent. Children's programme, music lessons, folk music,
women's and rural programmes occupy the five bottom places with proportions

less than tem per cent for the most part.

Age Veristions. Devotional music and news talks are the enly two items

the popularity of which increases stesdily with age and attains the highest
level among persons above 55 years. In the case of plays, foreign news,
and rurel programme, agze variations are on the vhele small. In most

other items there is & more or less steady decrease in popularity specially
after the age of 25 years. It is interesting, hewever, to note that
though modern music is more popular than Tagore music in every age-group
up to 55 years, older people seem to like Tagore music more tham modera
musice
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LISTENING FREQUENCY IN RELATION TO PREFERENCEB

We have discussed the guestion of programme preference from many
different aspeots, and we have found that the results are in gemeral
agreement. The position becomss still more clear if we take an integrated
view of combining different measures of preference. It has been done in
the form of index numbers of preferemnce from which we find that modern,
Tagore, and. instrumental music with plays form a compact group of the fowr
most popular items in the Caloutta programme, From the point of view of
listeners’ preference war news, talks on various subjects, and devotiomal
music form a second group which enjoy a moderate degree of popularity.

A long way behind come children's and women's programmes and ustadi music
(about which however there is a sharp difference of opinion) forming a
third group of comparatively low popularity. At the bottom of the list we
have musio lessons, folk music and rural programme.

General Features. Comparing with actual listening frequencies we
f£ind that w2r news and news talks are listened to much more frequently
than one would expect from their relative popularity. This however is not
surprising. Under war conditions people listen to these items not for
entertainment but as a matter of necessity. Kusic lessons also are listened
to proporticnately moré than its relative popularity which merely shows that
these lessons are used for learning music rather than for entertainment. Om
the other hand, the listening frequency ims generally less in comparison
with the relative popularity of musical items and plays im the entertain-
ment group. This probadbly because it is not always possible to listemn to
even favourite items owing to other work or engagements. The position of
Tagore music is slightly different. It comee second in the order of
preference but ocoupies the sixth place in order of listening. This is
at least partly due to the very small time dllotted to this item in radie
Programmes.

Results for Womem. A comparison of similar index numbers of pre-
ference and of listening frequency for women shows on the whole that war

news and news talks are listened to far more frequently, while plays and
musical items and specially Tagore music are listened to much less fre-

quently in proportion to their populairty.



-

Sex Differemnces. A comparison of the index numbers of preferemee
for men snd women show a number of sharp comtrasts. We thus find that
women have a much greater liking for women's programme and music lessons,
and also to some extent for plays and Tagore music in comparison with men.

On the other hand, war mews, news talks, and soiemtifie, literary and
educational talks are far more popular with mem. There is little differemce
betwoen the two sexes in the case of moderm, instrumenmtal, or devotiomal
msusic and ohildrem’'s programmes. Opiniom is sharply divided adout ustadi
but a msjority of both men and women desire a reduction im the time
allotted %o this item. Folk susic is umpopular with doth men and women.
Finally all age, educational, and ococupational groups and doth sexes are
wnited ia their desire for less of rural programmes.

RECEPTIS IN CALCUTTA FROM DIFFERENT RADPIO STATIONS

Amdmm‘mmr«mu\u.—nvdw
(good, fair, indistinot, or ne receptiomn) of broadeasts from-ten foreign
and ten Indian statioms.

¥aturally the propertion of good receptiom is highest, namaly,

90 per cemt, im the case of Caleutta. The proportion falls sharply %te

41 per cent in the case of Delhi which cccupies the mext best place. It
is interesting to note that the third place is ocosupied not by any Ind lan
station dut by the B.B.C. while Bombay and Lucknow occupy the fourth
place as far as receptioms in Caleutta are concerned, Dacca coming closely
behind. Nadras comes next followed clesely by China. In the case of all
other stations - Indian and foreign - the percemtage of good receptionm

is lower tham 10.

As far as gemeral interest in stations is concerned, it has beem found
that Caloutta listemers take the greatest interest maturally in the Calcutta
station. Next oome Dascca and Delhi, followed closedy by Bombay and Lucknow.
Interest im B.3.C. appsarp to de slightly higher thaa in eithey Bombay or
lucknow. Apong foreign stations, broadcasts from Cermany oocupy the next
place %o B.3.C. followed closely by Japan and China. After this we have
Ind¢-China, Prence, U.S5.8.R., U.S.A., and Italy with percentages varying
between 11 and 16 per cent; Turkey comes last with 8.4 per cemt of

listeners in Caloutta.



- 2% -

REACTIONS TO RADIO BROADCASTS

Data regading reactions to war broadcasts from Allied, Neutral and
Enemy stations were collected on mass observation lines in one sample of
385 individaals in Caloutta and in a second sample of 101 individuals in
Jagaddal, an industrial area about 20 miles from Calcuttd. These data refer
to opinipn under three heads, namely, "interesting”, "convincing", and
"effective propaganda". The samples in both the areas were predominantly
middle-class, and included people both habitually listening to the radio
or doing so only casually., Many of them, therefore, did not express any
opinion in this matter either becsuse they did not listen to the war
brogdcasts or had no particular views or did not like to give out their
opinion. Considering the circumstances in which the information was
collected it is quite encouraging to find that it was actually peosiible
to ascertain the opiniom of roughly sixty per cent of the people in the
Caloutta sample and sixty-seven per cent in the Jagaddal sample. These
percentages compare very favourably with the proportions who gave their opinion

on programme preferences during personal interviews in the radio sample.

General Sample. In both Calcutta and Jagaddal e much higher proportion of
persons consider Enemy broadcastg to be more interesting and more convincing
than Allied broadcasts. The proportion taking greater interest in Enemy
broadcasts is 36.1 per cent in Calcutta against 31.7 per cent in Jagaddal;
and the proportion having most faith is 34.6 per cent in Calcuttas as
compared to 33,7 per cent in Jagaddal. We also find that 14.5 per ceant

in Calcutta and 17.8 per cent in Jagaddal teke the greatest interest,

while 10.6 per cent in Calcutta and 14.9 per cent in Jagaddal have the
greatest confidence, in Allied brosdcasts. In Calcutty and Jagaddsl about
the seme proportion, namely, 8.8 percent and 7.9 per cent, are most
intereasted in Neutral broadcasts; while 13,0 per cent in Calcutta and

18.8 per cent in Jagaddal consider them to be most trustworthy. We thus find
a close agreement between Calcutta and Jagaddal in most respects. There is

however some difference in opinion about propaganda value; 30.7 per cent
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in Jagaddal against 40.5 per ceant in Calocutta give the highest credit
in Enemy broasdcasts. The difference is not large considering the small
size of the sample in Jagaddel. There is & larger difference about
Allied broadcasts; 35.6 per cent in Jageddal against 14.8 per cemt in
Calcutta give them highest rank in propagenda value. This discrepancy
may however be partly due to a difference in the interpretation of the
term effective propaganda. This may be used either in a derogatory

or in a complimentary sense and the results naturally will differ

accordingly.
This 80 far as all persons are concerned. If we take into considera-

tion only those who gave their opinion in this matter we find that in
Calcutta roughly from 60 to 67 per cent have a higher opinion of Enemy
broadcasts as compared to from 18 to 25 per cent or only a fiftkr or a
quarter who have a favourable opinion of Allied broadecasts. In Jagaddal
from 50 to 55 per cent give a higher rank to Enemy broadcasts against
roughly from 22 to 30 per ceant who give greater credit to 4llied broad-
casts. In both Calcutta and Jagaddal sbout 14 or 15 per ceat of those
giving sny opinion are interested in Neutral brgadcasts while roughly
one~fourth consider them more convincing than the two other sources.

Ib both Calcutta and Jagaddal listeners give the highest credit
to Enemy broadcasts in interesting end conyincing qualities, They have
greater faith in Neutral than in dllied broadcasts but consider the
latter to be more interesting and to have greater propaganda value.

In the case of the Calcutta sample the influence of varicus
factors like age, education, economic status etc. was investigsted in

detail and the results are given in Part III of the Report. 4 brief
summary is given below.

Age. Vithin each age group the largest proportion of persons believe
Enemy broadcasts to be more interesting and more convincing and to have
greater propaganda value than other sources. Interest and confidemce
in Allied and Neutral broadcasts and appreciation of their propaganda

value however increases with increasing age; and interest and confidence



in Enemy broadcasts decreases with increasing age. We thus find that

on the whole reactiom to Allied broadcasts b more favourable,

and to Enemy broadcasts more unfavourable with advancing yeers.
Education. Among 3ll educational groups (non-matrics, undergraduates,
graduates, and men of superior culture) the usual ranking is in the order
Enemy, Allied and Neutrals. But among mem of superior culture the largest
proportion have grestest confidence in Neutral broadcasts, and a larger
proportion consider them to be more interesting than Allied broadcasts.
If we consider all persons, interest, confidence, as well as belief in
propaganda value of all types of broadcasts increases with increesing
educationsl qualifications. This is, however, merely a comsequence of
the fact that an incressing proportion of persons are interested in the
radio as we go up the educationsl scsle. The poaition is different if
we ‘confine our attention to omly those persons who gave their opinion
in this matter. We then find that the influence of education on broad-
cast reactions is small or negligible, with the omnly exception that mem

of superior culture have more interest and more confidence in Neutral

broadcasts.

Expenditure Level. Within each economic level the ranking is again the
same; Enemy easily comes first, then Allied with Neutrals in the last place.
With incressing economic status there is generally an increase in all

round interest in the radio which is reflected in an increasing proportion
taking interest im war broadcasts of all types. If we leave out persons
who did not give any opinion we find that on the whole differences are
small. With incressing economic status opinion becomes a little more
favourable to Enemy broadcasts. Interest snd confidence in allied or
Neutral broadcasts show much smaller fluctuations; and differences are
probably not significant, Opinion regarding propaganda value also is on
the whole fairly stesdy. Speaking generally we thus find that economic
conditicns have comparatively little influence on reactioms to war broad-

casts.



Occupation. On the whole highest rank is given to Enemy brosdcasts in
interesting and convincing qualities as well as propaganda value in
practically all occupational groups with the only exception that
professional pedple have creatsr faith in Neutral sources of news. Usually
greater interest is shown in Allied as compared to Neutral broadoasts.
But here also professional people and to a smaller extent businessmen
are more interested in Neutral sources; and businesamemn, professional
people, and persons living on unesrned income consider Neutral sources
of news to be more trustworthy than illied broadcasts. Businessmen as a
group and professional people have the leest use for dllied broadcssts.
On the other hand, landlords, petty trade and the service groups are

comparatively more interested in dllied broadcasts.

Sex. As regards sex differences, data are availaebde for Hindus only;

as ve had only one woan observer the size of the sample is small azd only
32. There is no large difference vetween wmen and wowen in their attitude
towards broadcasts. OUn the whole, women are more interested in Eneuy
broadcasts then mem; and have less interest and less faith in Allied
broadcasts. Women also have apparently very little interest in Neutral

broadcasts.

Religion, The number of Muslims included in our sample is only 44 which
is rather small, but the results are probasbly not quite unrepresentative.

If we consider all persons, there is practically no difference betweem
Hindus and Muslime as regards their reactions to Enemy broadcasts; but

on the whole Muslims are leas intetested in Allied and Neutral broadcasts.
If however we take into consideration orly those who gave their opinmion

we find that Muslims, &8s compared to Hindus, have much greatér interest,
more faith, and more confidence in the propagands value of Entmy broadcasts;

and also much less interest and confidence in Allied broadcasts.



Language. On the whole both Hindi and Urdu and Marathi spesking people,
as compared to the Bengali speeking group, take greater interest and have
greater faith in Enemy broadcasts and also attach greater importance to
theiy propaganda value. The Marathi speaking people appear to have about
the ssme interest and confidence in Allied broadcasts as the Bengali
speaking group; but the Hindi and Urdu spesking pevple take the least

interest and have the least confidence in dllied broadcasts.

Province, The sise of the ssmple is comparatively small for provinces

other then Bemgal, On the whole opinion among non-Bengalis appear % be

more favoursble to Enemy brosdcssts than among Bengalis. In the case of
linguistic and provincial comparisons it must be remembereé however that,
first, the numbers are small; and second, the non-Bengslis are mostly residing
in Calcutta, and their opinion may not be fully representative of® opinion

in their own provinces,

Consensus of Opinion

Although in the main Report we have discussed at some length the
influence of age, education, economic status, occupation, sex, religion,
language or province on reactions to war broasdcasts the important feature
everywhere is not the divergence but the striking consensus of opinion
among all groups. Witk one or two exceptions, especially among men of
superior culture who have grsater interest in Neutral broadcasts, practi-
cally in every case a much larger proportion of Rersons give greater
credit to Enemy broadcasts in interesting and convincing quelities as
well as in propsgands value in compsrison with Allied broadcasts. Taling
@ broad view the differences are amall end mot important. On the whole
opinion is far more favourable to Enemy then to Allied broadcasts among

all classes of people im and around Calcutta.



Mltering down of Opinion

In the enquiry into broadcast reactiond we find that the propor-
tion of persons from whom eny definite opinion can Be elicited one way or
the other decresses with decreasing economic and cultural levels. This
is probably due to many reasors. As ve o down the scale of economic and
cultural levels ve find less interest in current affairs and aleo less
use of the radio as a medium of news; in feot an increasing pro;ortion
get their news secondiand through personal conversations. This suggests
that news as well asopinion probably filters down to a grest extent
frou the upper to the lower levels of society in this country, There may
also be diffisulties in establishing contacts by observers who are necessarily
dravn from higher levels, 4 direet enquiry in the lewer socio-economic
levels i thus 1ikely to be very expensive as the proportion of succesaful
ascerteinment of opinion will be small, The same purposes may probubly be
attained sore easily by surveying that portion of the populatioa which

is more accuatomed to listening to the radio, This question, however,

deserves furtler experimental atudy.



CHAPTER 3. REVIEW OF PROGRAMME POLICY

The findings of the present survey which we have discussed above
have obviocus implications in terms of programme policy. In this connexiom
we have to take into considerautiocn the time actually allotted to the
different items in the Calcutta broadcasts in February and Msrch 1941, It
is again convenient to use iundex nuibers of time of broadcast for purposes
of cempaerison.

The real question is whether the distribution of time among differ-
ent items is commensurate with their relative popularity. In ectual fect
there are of course wide variations. This can be studied conveniently

with the help of index numbers of disparity obtained by dividing the index

number of preferemnce by the corresponding index numb of broad t time.
These index numbers of disparity together with other findings die-
cussed in this report give some Lrvad indications regarding fhe Celcutta

programme of February and March 1941 of which a summaly is givem telow.

Swnmary of Concluaions

War Fews 3 These hauve a very wide circle of listeners. But natur-
ally these sre listened to mors &s a matter of mecessity than for pleasurs.
The time allotted at present appesars to be adequale, and no large shange
is indicated.

Talks : The time devoted to talks at present is extremely smalle
There is a conaiderable section of listeners who appear to be genuinely
interested and would approciate an increase in talks of various kinds., 4
good deal will neturally depend om the choice of speskers and subjects.
The present survey shows however that talks have not received the atten—
tion they deserve im the Cslcutta p:ogrsmme. The evidence is unmistakable,
and a determined effort should be made to provide wore talks.im future.
Tiese are all progressive items in the sense that apyreciatiom increases
with education and culture, and deserve to be encouraged.

Muaic Lesgons : Music lessons are of interest to certain sections
of listerners who would like t0 have them more frequently. But there are
large groups who have no use for such lessons. On the whole no chLange is

indicated.
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Folk Mugic : This is not a popular item, and there is a cunsideradle
volume of opinion in favour of reducing the time allotted to it.

Children's Programme 3 Available evid is unfa ble and a redustiom

of time would be appreciated by a large proportion of listeners. It must
be remembered that in the present sample the opiniom of childrem themselves is
not adequately represented. We have however in hand a good deal of auxiliary
schedules which may supply information on this point. It seems desirable to
investigate how far these programmes are really popular among children.
VMomen's Programme : These enjoy a good deal of popularity among
women, but naturally men have little use for this item. It is not possible
to give any definite opinion as our sample contained very few women. This
item also deserves further investigation.

Rural Programme : This is beyond dispute the most unpopular item inm

the programme and there is a strong d d for reducing the ¢ile allotted to
it., A4s the present survey did not cover rural areas «we do not know how far
these programmes are appreciated by rural people. Considering the large amount
of time devoted to such programmes it is probably worth while investigating
this questiocn on objective lines.On the whole opinion is so unfavourable

that there will be nothing surprising if it ic found on further enquiry that

rural people themselves have not much use for these programmes.

We may now consider the entertainment group.

Ustadi : Opinion is sharply divided; one group is highly appreciative
but another group gets extremely bored by this item. On the whole a
substantial reduction in the time allotted to ustadi music would be welcome
to large sections of listeners. This item is somewhat regressive as
appreciation decreases to some extent with increasing education.

Deyotiongl Mugio : Although this is quite a popular item the time
allotted requires to be reduced to a considersble extent. This item is
regressive as its popularity decreases with education.

Modern Music : This is very popular, and yet the time devoted to it is
80 large that it is capable of beimg reduced to some extent. This is

necessary in order to find the time required for more talks and Tagore music.
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Plays : These are also very popular especially among women; amd
on the whole the time allotted may be incressed to some extemnt,

Ingtrumental Mugic : One of the most popular items. No large
change is indicated, but the time may be increased slightly.

Tagore Mugic : As already noted a large increase is called for in the
time allotted to Tegore music. In the entertainment group this is the
outstanding anomaly. Tagore music is highly popular among boih men and women.
It is progressive in the scnse of appreciation and demand being greater
among higher educational and cultural levels. Calgutta is the biggest centre
of Tagore mugic, and yet the time devoted to it is extremely small. This
must be due either to lack of contact with cultured opinion in the province

on the part of those who draw up radio programmes or to special interests.

General Remarks

I should like to explain here that the ihdex numbers of disparity
are diagnostic rather then prescriptive. These index numbers indicste the
directions in which changes have to be made, but cannot supply definite
information regarding the actusl amount of change which would be sppropriate
in each case. This because with the same increase in time the increase in tihe
sztisfaction of listeners is likely to be differeft for differcat iteas.
For exsmple, aslthough there is a very strong indication in favour of increasing
the time of humorous, scientific, literazry, educationsl or news talks, it is
quite possible that only a moderste increase will be able to satisfy
listeners' requirements. On the other hand, considering that the relative
popularity of modern and Tagore music is roughly of the same order while the
actual time devoted to modern music is nearly 5 or 6 times greater than the
time devoted to Tagore music, it is quite likely that doubling or evem
trevling the time for Tagore musie would be appreciated by the publie.

The real fact is that programme policy is not a static but an essen—
tially dynamic question. Increase or decrease in the time allotted to
any particular item must necessarily be made on sn experimental basis

until the limit of what may be called 'marginal satisfaction' is reached.



Only a method of trial and error or trial and success will work in this
case. Changes have to be introduced and the effect on public preference
has to be studied with a view to determining future course of actiom.
And thig is where the sampyle survey can supply a completely objective
and scientifio guide for programme policy.
War Broadcasts

Both in Calcutta and Jagaddal we found that roughly three times
more people considered Enemy broadcasts to be more interesting and more
conyincing and to have greater propaganda vaelue than Allied broadcasts.
Compared to wide variations in programme preference among different age,
educational, eccnomic, or occupational groups, the agreement in broadcast
reactions is wost striking, and leaves no doubt hbout the ineffectiveness
of allied broadcasts in carrying conviction to the gemeral public in and
around Calcutts, We may mention here that many interesting comments
and criticisms were heard by our observ-rs (which however were not system-
atically reported as going beyond the scope of the present survey). For
example there is genersl complaint of diffuseness In war broadcastu and
unnecessary dwelling on points of trivial im; ortence; matter of fact
statements would be probably more effective. At the same time there
appears o0 be a good desl of interest in informative talks and general
appreciation of the war situation on different fronts or in different
countries. The present survey has im any case cle.rly demonstrated the
need of ¢reater experimentation in this matter. The present eaquiry has
also shown the possibility of using the =smple survey s a scientific

tool for judging the results of sush experiments on’ an nbjective basis.
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GENERAL OBSERVATIONS ON THE SURVEY
I have been discussing so far the informatiom collected in the
course of the present survey. I shall now make some general observations
on the survey itself. Ny remarks will be neceasarily brief as this report
must be finished without further delay.
The Usefulness of the Sample Survey

(1) The present experiment has definitely establisbed the possibility
of using the sample survey for ascertaining public opinion and preference
in India.

(2) The statistical technique used by us has made it possible to
demonstrate the objective validity and scientific precisiom of the results.

(3) The reliability and order of eccuracy attained in practice was
very high considering the ngture of the enquiry and the size of the samples.
In programme preference the standard margin of error was of the order of
only one, two or three per cemt.

(4) In programme preference the results have been discussed in terms
of 17 or 18 broad categories. The same method may however be used to study
the relative popularity of individual artistes and speakers, or particular
kind of songs, musical compositions, plays, subjects for talks etc, or to
ascertain public preference for particular hours of broadcast, distribution
of varicus items during different parts of the day etc. In fact we have
collected a good deal of such information but the results have not been
tabulated.

(5) The present method has also given most encouraging results id
ascertaining public reactions to Allied, Neutral, and Enemy broadcasts.
Here also the standard margin of error was only about one or two per cent.
This is Very satisfactory, and shows that the pyresent method cgn be used

with confidence in practice.

(6) This first experiment was necessarily restricted to predominantly
middle—cless families as radio licenses belong mostly to this class. It is
possible, however, to use the same method in ascertaining the opimion of
working or other classes.
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(7) Ve find therefore that the sample survey csn be used as a completaly
objective, scientific, and flexible tool for guiding progresme policy. I
am sware that this cannot be decided merely upon the relative popularify
of the items. We have found wide variatioms in public taste and preference.
There is no item which has an appeal for everybody or even for a lurge
majority of listemers, mor eny item which has not got its own partisans.

At best the programme must be a compromise. The point is however that it
can be a good or a bad compromise. Public preference should naturally
receive due consideration in this connexion.

(8) 4s I have already pointed out the problem is ecsentially dynamie,
Experiments will have to be made ome way or the other. This can be done
on haphasard lines without control; or the principle of rational guidance
may be introduced thmugh the sample survey. For example, if it is desired
to educate public opinion or to give a lead to the public in any matter evem
then the success or otherwise of the particular method adopted requires
careful watching and scientific study. It is just here that the sample
survey offers the biggest scope for comstructive guidance.

(9) In the preseat experiment we confined our attention to purely
quantitative estimates meinly becsuse a decision regarding the reliability
or accuracy of the results could be reached only on this basis. Iu the
ecourse of the enquiry the field workers found however that meny interesting
and suggestive criticiems were made regarding radio programmes OT War
brosdcasts. Such qualitative information may also have value in shaping
broadcast policy. It would be desirsble to incorporate the reporting of
such comments as an integral part of the sample survey in case one is

undertsken in future.

Problems ¢of Organisation
(10) I have mo time to discuss in detail the various problems of
organigation but & few general comments may be useful. Very valuable
experience has been gained in the present experiment regarding the organize—
tion of the field work. If necessary similsr suryeys can be undertaken in
future in Calcutta or other places in Bengal without difficulty.
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(11) The tabulation and statistical snalysis of the material itbelf was a daifficult
task. The problem had to be approached experimentally; and trial teabulations Nad
to be ecarried out more than once to find out a satisfactory method. This ealeo has
becn now standerdized to a great extent, so that in fNuture the work can be dome
far more quickly then was possible in the first experinent.

(12) One great drawback of the present survey vas the very long list of quostions.
This was s mistake from every point of view. Very long interviews were necesscary
which made the people tired and delayed the collection of the schedules.

(13) It elso made the statistical work very hesvy so much so that it has not

been possible as yet to finish the tabulation of more than a fraction of the

whole material.
(14) The smount of details required in the stetisucal analysis is nuturally a

matter of great importance in this connexion. Broadly spesking the work increases
more rapidly then im proportion to the number of "cells" into which the material

is classified. For example, giving separate results ‘for five age groups (as we have
done in the present report) means a good deal more then five times the work
required for giving the results for all ages combined as a corsiderable amount of
additional time is required for sorting the material into differunt age groupse

Reducing the sub-classification therefore simplifies the statistical work very

considerably.
(15) In the present report we have however intentionally carried out a thorough

enalysis of the selected topic with several objects in view, We wented to get a
general idea of the structure of the material for future guidsnce in statistical
enalysis. Ve found for example that age on the whole was more importsnt tham

any other single factor in determining programme preference. Secondly, we wented
to see what kind of information is likely to be obtained by such detailed
analysis. This we hope will make it easier for the administrator to decide the
lines on which the work should be dome in future. It may not be mbcessery, for
exsmple, to repeat the detailed snalysis for every item. In faot it is most
desirable that the scheme of analysis should be settled on what may be called
minimum lines whichwould give just emough information for the practical purposes

for which the survey is undertsken.,
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Advantages of Rapid Swrveys

(16) Instesd of very detailed emquiries of the present type, once in a vhile
a much better plan is to carry out short surveys at comparatively frequent
intervals. If the enquiry is restricted to a smsll number of items then such
surveys can be cerried out quite quickly. In the present enquiry a good deal of
time was consumed, first, in getting things ready for the field survey; and
second, ih settling the lines of tabulation end statistical analysis. In case
rapid surveys are undertaken at short intervals of 2, 3, or 4 months a trained
staff can be maintained om a part-time basis ready for the work. In this case
the field survey can be started within a few days of an adminimtrative decision
being reached, and completed within eight or ten days. The material can be
tabulsted and the report got ready in another eight or ten days, =0 that the
whole job can be finished in the course of two or tuhree weeks, This will,
however, be rossible oanly if a loang renge policy for six months or more is laid
down with a view to carrying out at least two or three surveys at short intervals.

(17) One great sdvantage of such ra;id eurveys is the possibility of information
relating to public opinion on specified issues being obtained at ghort notice.
Another advantage is the possibility of meking short range experiments, For
example, a trial charge may be made in the broasdcast programme for a short
time, and the public reaction may be assessed in the course of a few wecks,

Such Tapid surveys are ulso very flexible in as much =s topics for enquiries
may be wodified whenever necessary to sult changing requirements,

(18) Ther: is some evidence to suggest that both news and opinion in this
country filter down to a considerable extent from upper to lower levels of
soclety. A rapid swrvey of midile-class o) inion may therefore suprly information
sbout opinion lower down more easily and at a less expense than a direct survey

in the lower strata.

(19) I have not yet had time to make a detailed cost analysis of the present
survey. But in this first experimemt of its kind in India expenditure was

hecessarily heavy as meny things had to be done experimentally by trial and

error methods. The expenditure for the statistical work was also high
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because the analysis was carried out in great detail. In rapid surveys
restricted to a amall numbexr of items the cost will not be large so that sush
surveys can be used on an extensive scale without difficulty.
(20) The agency for undertaiking such surveys is naturally importent. The
work must be orgsnised independently in the ssme sense in which audit is
indepenqent. The field investigators must be trained men with experience of
pample surveys. Adequate checks must be arranged at the poimt of collection
of the primary materiasl. 4nd finally competent statistical supervision and
direction must be provided to ensure that the work is dome on proper lines.
Concluding Remarks : the Genersl Plausibility of the Results
I shall conclude this section with a few general observutions. '“e have
many results showing well-marked contrasts and variations such as the greater
popularity of the radio among younger people; incressing im.ortshice of the radio
for news and for entertainment with increesing importance of the family expendi-
ture; decressing interest in modern music and at the same time incregsing
interest in devotiocnal music with advancing yesrs; greater popularity of literary
and scientific tslks or of Tagore music emong persons of superior culturs; great
popularity of women's programnes among women and their gemeral unpopularity
smong men etc. On ths other hand we alsc have results showing the absence of
veristions. For example, all sge-groups have about the ssme interest in war news;
education has little influence on the popularity of the radic or the cinema for
entertainment; the habit of reading newspapers doee not vary much among different
groups; devotional music is about equally popular among both men and women etc.
In many cases such results look extremely plausible, and shows a satiafactory
interlocking of the details into a cohersnt picture. Unless thorve is something
objective why should sharp contrasts emerge in certain cases, while im other
case® there is & complete absence of veriations; and why should all these fit
20 well into the general acheme of things ? This is a strong argument in
favour of the validity of our results. Here we take our stand on the broad

Teasonableness of the findings apart from the corroborative evidence of a small
margin of sampling errers. Wwe may conclude thewefore from statistical as well

from more general consideraticns that the results givem in this Report msy be
accepted as substantially correct.
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PART II. THE RADIO FOR NEWS AND FOR ENTERTAINMENT

The results of the enquiry with detsiled reference to relevant
statistical Tables are given in Part II for the two samples, ‘'General’ and
vradio', picked up at random in the residential areas of Calcutta, and for
the two mass-observation samples at Calcutta and Jagaddal. The arrangements
for field work, the nature of the population surveyed, the reliability of
the restlts etc. have been explained in Partl and need not be repeated here.

CHAPTER 4. THE RADIO AS A MEDIUM OF NEWS

We shall first consider how far the radig serves as a medium for the
propagation of news among the 1503 femilies included in our genmeral sample.
The results of our enquiry are given in Tables (1) - (4). In col.(1) is shown
the range of each group, and in col.(2) the numver of persons falling within
the group. In the next two colusmns we have the respective proportion of
persons 'interested' and 'not interested’ in current news. This question wvas
ingerted to fimd out whether there was eny variation in this connexion and, as
we shall see presently, a number of munstin‘ results have been obtained.
We then have im cols. (5), (6) and (7) the respective proportions of persons
who sctually receive the latest news through the radio, the newspapers and
personal conversations. In contrast we have in the next three cols. (8) — (10)
the proportion of persons who would prefer to receive their news through
these three vehicles respectively. Finally we have also ascertained what is
the proportion of persons in the °general’ sample who listem to the radio
‘often', 'sometimes', ‘rarely', or never do so. The relevant figures are
given in cols.(11) — (14).

Medium of News. Let us first consider the results for the sample
as a vhole given st the bottom of Table (1). We find that 91.2 per ceant
of the whole sample were interested in current news; while 8.8 per cemt
were not particular., We also find that 35.3 per cent or a little over one-
third received the latest news through the radio while 59.9 per ceat got

their news from newspapers; and only 4.8 per cent heard the latest news



from personal conversations. Freferences were, however, somewhat differemt.
On the whole 24.3 per cent or Just below ocne-fourth of the whole sample pre-
ferred the radio as a medium of news while 71.3 per cent preferred newspapers;_
again only about 4.4 per ceat preferred conversations.

Radio Habit. Coming to radio habit we notice that 19.5 per cent
of the general sample 'oftem’ listem to the radio, 29.5 per cent 'mometimes’,
and 31.6 per cent listen only 'rarely’' while 19.4 per cent never do so. About
one-fifth of the ssmple ere thus in the habit of listening often to the
redio while abtout the same proportion never listen to the radioc; a little

less than one-third listen sometimes and the same proportion listen occasionally.

Sex Differemces

Our sample contained only 34 women; but as they were picked up purely
at random the results are probably quite representative. Thege are givem imn
a seperzte line below Table (1). The whole sample on thé other hand practically
reptelents men as it consists of 1447 men and only 34 women,

Comparing the two sexes we find that 86.1 per cent are interested in
current news among women as against 91.2 per cemt in the general sample. The
radic servés as the medium of news for a larger proportion, 44.4 per cent, of
women compared to 35.3 per cent in the case of the general sample. The habit
of reading newspapers is, on the other hand, less prevalent among women, 38.9
per cent against 59.9 per cent in the general sample. Proportionately the
disparity in personal conversations as a vehicle of news is more striking; it
is 16.7 per cent among women against 4.6 per cent in the general sample.

Preferenceg. The proportion who would prefer the radio as the medium
for news is about the same in both sexes, 25.8 per cent among women against
24.5 per cgnt in the general sample. The preference for newspapers is much
smaller among women, only about 54.8 per cent as compared to 71.3 per cent in
the general sample. But we find that compared to the radio both sexes still
prefer the news paper as the medium of news. Women prefer to get their news
through personal talks snd discussions to a much grester extent than men, the

proportions being 19.4 per cent and 4.4 per ceat respectively.



Redio Habit. Finally as regards radio habit there is characteristic
sex differences. The proportion of women listening often to the radio is
36.4 per vent and is much higher than the corresponding proportion of 19.5
per cent in the gemersl sample. On the ot er hand the proportion of women
listeping 'sometimes', or ‘rarely’ is much smaller, only 18.2 per cent and
9.0 per cent against 29.5 per cent and 31.6 per cent respectively in the
general sample. The proportion of women who never listen to the radio is
also much higher, 36.4 per cent, as compsred to 19.4 per cent the gemeral
sample. Sex differences in radic habits are just what might have been
expected. Women stay indoors to a much greater extent than men; and naturally
in hoVseholds in which women have access to a radio they listem to it
more often than men. On the other hand in Caloutta women havé much less
opprortunity of hearing the radio outside their own house; while men can often
g® eut to do so. This explains why the proportion of women who hear the radio

‘rarely' or 'sometimes’ is s0 low as compared to men.

Age Variations

The results for age groups are shown in detail in Table {1) in which

we find interesting variations due to age.

Interest in News. 4pparently the younger people below 18 years with
a proportion of only 75 per cent have the least interest in current news.
On the oiher hand, the next higher age group of 19 — 25 years with 95.1 per
cent shows the highest interest. After this there is a slow but steady
decrease with inoreasing age. The proportion of persons interested in
current naews fall from the highest value to 95.1 per cemt in the age group
of 19—25 to 92.2 per cent in the age group 26—35 years; 91 per cent among

persons between 36 and 55 yeyrs; sand to the much lower figure of 83.2 per

cent among persons abowe 55 years.



- 41 -

Nedium of News. Among younger people in the age group 14—18
years 54.2 per cent or more than half get their news actually through
the radio. The next higher age group of 19—25 years the proportion of
,mmmumwnmm\@mmmmwuaw
cent. It then falls slightly to 38.3 per cent in the age group of 26—35
years; and still further to 29.9 per cent in the age group of 36-55 years;
and finally to 27.2 per cent among persons above 55 years.

In the youngest age group 42.9 per cent get the news from
newspapers; this proportion is actually lower than the proportion of 54«2
per cent who use the radio for the same purpose. The proportion of
persons who get their news from newspapers is appreciably higher end Just
above 56 per cent in the next two higzher age groups, that is, among
persons between 19 and 35 years. It is still higher among older people,
64.4 per cent in the age group of 36—55 years, and over 66 per cent
emong persons sbove 55 years. We thus find that omly the very young people
below 18 years get their news more oftenm through the radio than through
newspapers. In all other age-groups newspapers are more important than
the radio as &he wvehicle of news.

The proportion of persons getting their news through conversations
is comper:tively small and oniy sbout 2 or 3 per cent among persons below
25 yeers. It is somewhat larger, about 5 or 6 per cemt, among older people.

Preferences. In all age groups people prefer the newspaper to the
radio as the medium of news. Ou the whole the radio is comperatively more
populsr among younger pecple. In the lowest age group of 14—18 years
31.3 per cent prefer the radio against 65.6 per cent in favour of newspapers.
In the next higher age group (19—25 years) the radio has a still higher
preference of 36.2 per cent against 61.5 per cent for newspapers. Between
26 and 35 years preference for the radio falls apprecisbly to 23.8 per
cent while preference for newspapers rises to 71.8 per cent. There is
a further drop in the preferemce for the radio to 18 or 19 per cent

among persons above 36 years as compared to a preference of about 75 per

cent for newspapers.



Radio Habit. The rudio is naturally more populsr among youmg
people. Betweem 14 and 18 years 45.5 per cent listen often and 18.2 per
cent scmetimen to the radic. Between 19 and 25 years the proportiom
listefiing often decreases to 26.5 per cent, but the proporiiom whe listem
sometimes increases to 38.8 per cent so that the proportion listening
oLten or sometimes remain nearly the same, roughly about 64 or 65 per cent
among persons below 25 years. After this there is a steady decrease.
among perscns between 26 and 35 years 21.3 per cent listen oftun and 30.5
per ceant listen sometimes. The respective proportions fall to 15.5 per cent
snd 27.8 per cent in the next higher age group of 36—55 years. After
this there is e sharp decline. Among persuns avove 55 years only 8.9 per
cent listen often and 20 per cent sometimes to the radio.

The proportion of persons who hear the radio rarcly is ca the
whole steady and of the order of about 32 per cent. The percentage of
persops who never lisi-a 10 the radio increases very rapidly with sge.
Amoag younger people oaly about 4,5 per cemt never hear the radic. The
pro.ortion increases to 8.2 per cent in the age group of 19—25 years,
than to 16.2 per cent in the age group of 26—36 years, and still further
to 23.7 per cemt in the age group of 36—55 years; finally we have no less
than 57.8 per cent of persons above 55 years who never listen to the
radio. The radio as a medium of news is thus more effective among younger

peopie; end it is increasingly more difficult to reach the older people

through bioadcasts.

Vaiiatiens between Educational Croups

Results by educutional groups, are given for the whole sample in
Table (2).

Interest in News, As regards interest in current news we find
considerable variations betveen different groups. Among non-matrics omly
T1.7 per cent are interegsted in cyrrent news; there is however a large
increase to 94.1 per cent arong undergraduates and a further rise to

98.4 per cent smong gradustes or persons of equivalent educational stendsrd.
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Bedium of News. The radio serves as a medium of news for 3.8
per cent smong non-matrics, and a little over 38 per cent smong persons
with higher educationsl qualifications. MNewspapexrs serve this fumction
to the extent of 57.5 per ceat in the case of non-matrics, snd %o a
slightly higher proportion of about 61 per cent in the case of the other
two classes. Finally conversation is the medium of news to quite a
large extent, 11.7 per cent, in the case of non-matrics, but to the extent
of only 2 or 3 per cent in the two other groups.

Preferences. The radio as a medium for news is preferred by
23.6 per cent of non~matrics, 26.35 per cent of undergraduates and 21.8
per cent of gradustes. The varistion is thus quite amall. Among non-
matrics 64.2 per cent prefer newspapers; the proporticn is apprecisbly
higher, 72.2 and 75.5 per cent, among undergraduates and graduates
redpectively. Among non-natrics a iarge proportion, 12.2 per cent,
prefer to get their news through personal talks; while this proportiom
decresses to only 1 er 2 per cent awong persons with higher educational
qualifications,

Rpdio Habit., Amcng non-matrics only 13.4 per ceat listem oftem
to the radio, and 21.4 per ceat do 30 sometimes. The proportion is much
higher in the other two groups. Roughly about 22 per cent listen often
and sbout 32 or 33 per cent sometimes among undergradustes snd graduates.
Ve also find that 25.6 per cemt or about cne-fourth of the non-matrics
never listen to radio programmes; while an appreciably smsller proportion
of about 16 or 17 per cent nsver do =0 among undergraduates and graduates.
mradxoutmu.timuyabctterudimformmmlnﬁ

education above the matriculation standard,
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Variations between Expenditure Levels

The variation between different levels of monthly family expenditure
are given in Table (3).

Interest in News. The proportion of persons interssted in curremt
affairs is comparatively low and only 79.2 per cent in the lowest expendi-
ture level. It rises to 91.3 per csnt in the level of family expenditure
between B.41 and 100, and then goes above 95 per cemt in higher economic
levels. This shows that intersst in current affairs, in the sense of news
cutside the hsppenings in the immediate neighbourhood of the household, is

appreciably less in the lowest expenditure level.

Medium of News. The radio serves as the medium of news tc the
extent of only 17.2 per cent in the loweat expenditure level. Then there
is a steep rise to 29.3 per cent in the level of is.41—100; followed by
a more gradual rise to 34.8 per cemt in the level of R, 101=—=200; 39.1 per
cent in the level of k.201——400; and 40+9 per cent above i5.400. There is
an gpposite variation in the case of newspapers, but the differences are
small, Current news is obteined irom news papers to the extent of 65.6 per
cent in the lowest expenditure level; after this the proportion gradually
end stesdily decreases to 56.5 per cent above a family expenditure of
15.400 per month. Personal talk and conversation on the other hand play
quite an importsnt pert as a medium of news in the lowest expenditure level,
as 17.2 per cent of persons in this level get their news by this means.
The proportion falls sharply to 6.8 per cemt in the expenditure level of
s.41—100, and then very slowly to about 1 or 2 per cent above is.200.
Preferences. Preference for the radio as the medium of news rises
on the whole steadily from 14.9 per cent in the lowest to 30.2 per ceat
in the highest expenditure level. The fluctuation im the cese of newspapers
is comparatively small, between 66.7 and 74.1 per cent, and irregular showing
no smystematic trend. Personal contact and conversation as the medium of
news is high (18.4 per cent) in the lowest expenditure level, decreases
sharply to 4.9 per cent, and them slowly to 2 or 3 per cent in the highest

levels.
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Radio Habit. As may be easily anticipated the habit of listening
‘often' to the radio increases steadily and systematically from 6.9 per
cent in the lowest expenditure level to 31.5 per ceamt in the highest. The
veriations in the proportion of persons listening ‘sometimes’ is much
smalle), and naturally more irregular. The proportion of persons list ning
‘rarely’' decreases on the whole with increasing expenditure level. The
preportion of persons who never listen to the radio or do =0 only rarely
is very high, about 69 per cent, in the lowest expenditure leyel. This
naturally decreases with increasing economic status. In higher levels
it is about 40 per cent. On the whole we find thut the radic increases
in importance as a medium of news with increasing economic status. The
contrast is guite asharp below a family expenditure of .40 per moath.

In the higher economic groups the change is wore gradusl.
Variations between Occupation Groups

Results for various occupationsl groups are given in Tuile (4).

Interest in News. Among students 91.5 per cent are interested
in current news. Among petty trade the proportion is extremely low, oanly
71.7 per cent, showing that in this groups 28.3 per cent tekes litile interest
in current affdirs. The proportion rises to 89.1 per cent among business,
and to 93.9 per cemt among service, while profession and landlords come at
the top with proportions well above 97 per cent.

Medium of News. The rzdic serves as the medium of news for 40.2
per cent among students, and only 16.1 per cent smong persons engaged in
petty trade. The proportion rises appreciably to 31.2 per cent among
professional people, 34.0 per cent in the business and 36.7 per cent in the
service groups, and reaches the high value of 4J.7 per cent among landlords.
The imdirect influence of econocmic conditicns is quite cleax

The newspaper is the medium of news to the extent of 55.6 per
cent among landlords, 58.0 per cemt among students, 59.6 per cent among
service, 60.6 per cent among business, 63.2 per cent among petty trade,
and 64.6 per cent among professional groups. The range of variatioa is
comparatively small. Roughly speaking about 60 per cent of the people

still get their news actually from newspapers.



Occupational variations in conversations es medium of news show
one or two interesting features. Among students the proportiocm is very
low end only 1.8 per cent; it is a 1ittle higher and ebout 3, 4 or 5 per
cent among other groups with the single exception of petty trade in which
the proportion is very high, 20.7 jer cent. Apparently one-fifth of
people engaged in petty trade get their news through personsl contacts
and conversations. The proportion is coupsratively low, oniy about 2.7
per cent, acong lsndloxds.

Preferenceg. The highest preference for the raiic as ihe medium
of news is shown by landlords (31.5 per cent), students (29.5 yer cent)
and service (27.3 per cent). The preference is much lower end only 20.0
per cent among business and 17.0 per cent emomg professional people; and
is lowest, 14.1 per cemt, among petty trade. Omn the other hand professional
people have the highest prefsrence (81.3 per cent) for newspapers; next in
order come business (74.3 per cemt), service (63.9 per ceat), students
(67.4 per cent), petty trade (65.4 per cent) and landlords (65.2 per ceat).
Conversation is preferred as the medium of news by 20.5 per cent of persoms
engaged in petty trade; business also hgs a moderately high preference of
5.7 per cent; in all other groups the preference is very small and fluctuates
betvween 2°and 3 per cent.

Redio Hsbit. In the student group 24.1 per cent listen often and
33.7 per cent sometimes t0 radic programmes. The proportion is much lower
erong persons engaged in petty trade; only about 12.1 per cent listen oftem
and 19.7 per cent eometimes. It is appreciadbly higher im the business
group with 23.0 per cent coming under often and 28.1 per cent under some-
times. Although a large number of the service group get their news through
the radic, only sbout 18.1 per cent listen often and 52.1 per cent sometimes
to the radio. The proporticn ie still lower arong professionsl people;
16.9 per cent listen ofton and 28.9 per cert sometimes. Among landlords
22,7 per cent are in the hebit of listening often to radio progrommes and

13.6 per cent acmetimes.
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The proportion of persons who never listem 20 radio programmes
varies from 12.1 per cent in the caese of students to 31.8 per cent among
persons engaged imn petty trade. It is quite high, 27.3 per cent, among
landlords; and moderately high, 22.9 per cent awong professional people.
The proporticn falls to 19.7 per cent among business and 17.3 per cent

smong the service groups.

Actual versus Preferred

A two-way classification by actual x preferred gives more
detailed information. In Table (5) the distribution of preferences is
shown for each medium. We notice that emong persons who actually get
their news direct from the radio only 51.7 per cent would like to do so
while 46.7 per cent would prefer newspapers, and only 1.6 per cent
personal conversations. Among persons who get their news from newspapers,
only about 9.7 per cent would prefer newspapers, and only 1.6 per cent
personsl conversations. Among persons who get their news from newspapers,
only about 9.7 per cemt would prefer the radio while 89.1 per cent are
satisfied with newspapers. &mong persons who get thelr news through
conversation 66.1 per cent are satisfied with this medium, 29.1 per cemt
would prefer newspapers, and only 4.6 per cent the radio.

Information regarding the distribution of the actual medium is
given in the ssme way in Table (6). Among persons who prefer the radio
es a medium for newe 77.6 per cent actually get it thramagh the radio,
while about 21.6 per cent get it from newspapers, and 0.8 per cent through
conversstions. Among persons who prefer newspapers 25.7 per cent
sctually get their news through the radio, 72.4 per cent fiom newspapers,
and 1.9 per cent through conversations. Among people who prefer copversa—
tions as their source of informstion 68.3 per cent actually get it in
this way, while about 16.7 per cent get their news from newspapers and

15.0 per cent through the radio.



CHAPTER 5. THE RADIO FOR ENTIRTAINMENT

In another set of questions we tried to ascertain how far the
radio is used for entertainment purposes and its relative popularity
in comparison with the gramophone snd the cinema. Each householdex
was asked to state whether he hears the gramophone and the radio or
goes to the cinema habituslly. The answer to this questiocn would give
the relative frequencies of the three forms of entertainments in sctual
practice. In another set of guestions the subjects were asked to rank
the gramophone, the radio, and the cinema in order of preferemce. This

would give the relative popularity in terms of persomal choice.

The Whole Sample

Hgbit, The resulte are given in Tables (7)—(10). 1In the
whole ssmple we have got the opinion of 1614 persons of whom 47 are
women and the rest men. Let us first consider the results of the ssmple
as a whole given at the bottom of Table (7). We find that 46.7 per
.cen$ of the sample habituslly listen to the radic. 4igainst a
proportion of 46.7 per ceant of habitual listeners to the radic we find
an appreciably smaller proportion of 34.8 per cent who habituslly see
the cinema. The proportion of persons who habisually listen to the
gramophone is much smaller and is only 18.5 per ceut. Keeping in mind
the errors of sampling we may stste the position in round numbers in
the following way. Just below half of the whole sample habitually
listen to the radio, about one-third habituslly &° to the cinema, while
a little less than cme-fifth habituslly hear the gramoihone.

Befo.e proceeding further 1 should like to explain one point.
The proportion of habitusl listeners {0 the ratiio in this section has
an entirely different significance from the propartion of persons who
listen 'often’, ‘sometimes' or 'rarely’ to the radio given in Chapter 4.
In the present chapter we are using 100 as the total number of occasions
on which the gramophone, or the radio, oxr the cinema is used for enter-
tainment purposes by esch individual. The relative share of easch form

of entertainment is given on this basis. In the previous chapter the
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the comperison was exclusively between differemt types of radio habig,
namely listening to radio ‘often', or ‘sometimes’, or ‘rarely’, or
never at all. That is, in the previous chapter 100 represented the,
total number of occasions of hearing the radio without eny reference
to other forms of entertainment. The two sets of figures, therefore,
represent entirely difierent things snd no comparison is possible

between them.

Sex Differences

The corresponding results for women are given below Table (7).

Hakhit. Although the size of the ssmple is small consisting of
47 individuals the results are probably not unrepresentative. On the
whole we find that the pro,ortion of habitual listeners is 51.1 per
cent among women against 46.7 per cent im the ‘radio’ sample. The
difference of 4.4 per cent between men and women is scarcely significsnt in
view of the small number of women included in our sample. We also
find that 31.9 per cent smong women against 34.8 per cent in the whole
sazple go to the cinema habitually. Although the differemce is not
statisticelly significant it is not unlikely that the proportion of
habitual cinema goers is slightly less among women. In the case of the
granophone we find msuch the same proportion of habitusl listerners,
namely, 17.0 per cemt among women and 18.5 per cent in the whole sample.

Preferenges. Coming to preferences we find that 43.2 per cent
in the wvhole sample state the radio to be their first choice. The pro-
portion is appreciably higher, namely, 49.0 per cent in favour of the
cinema. Although a larger proportion of persvms listen to the radio
habitually as compared to the proportion which go to the cinema, evi-
dently the cinema is more popular in the sense that a larger proportiom
would prefer t0 see the cinema if they could do so. 4lthough 18.5 per
cent habitually listen to the grumophone only 7.8 per cemnt prcfer it in

comperison with the radio or the cinems.
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There are no large oex differences in actual habit of listeming
to the radio, the gramohpone, or the cinema. Sex differemces in
prefsrences sre more sharply contrasted. We find 50 per cent among
women” in favour of the radio against 38.2 per cemt ia favour of the
cinema as the first choice. Apparently among women the radio is more
pepular than the cimema. The preference for gramophone is 11.8 per
cent which is a little higher thsn the corresponding preference among
men.

Age Variations

The results for differeat age-groups are given in Table (7).

Habit, 4s a form of entertainment we find that with increasing
age the radio becomws incresasingly popular as compured to the gramo-
phone snd the cinema. For example, in the age-group 0f -14—18 years
36.4 per cemt habitually listen to the radio as compared to 37.9 per
cent who gc  to the cinema and 25.7 per cent who Lesr the gramdbphone.
In the next age-group of 19—25 years 40.2 per cent listem to the radio
and the ssme proportiocn go to the cinems, and a lower proporticn, 19.6
per cemt, heu? the gramophone. Between 26 and 35 yesrs 47.2 per ceat
use the radic for emtertainment against 36.2 per ceat who goto the
cinema, and 16.6 per cent who heaxr the gramo,hone. In the next higher
ege-group we have a still higher proportion, nemely, 51.4 per cent using
the radio against 30.7 per cemt going to the cinema snd 17.9 per cent
hearing the gramophone. A4bove 55 years there is a further incresse in
the relative proportion of persons using the radio for entertainment,
This is 55.7 per cemt against a very small proportiom of 16.4 per cent
who @0 to the cinema. The proportion of persons heering the gramophone
is also quite high, 27.9 per cent.

We thus find that the relative pro.ortion of e rsons using the
radio increases steadily from 36.4 per cent in the youngest age-group
below 18 years to 55.7 per cent sbove 55 years. At the same time the
velative proportion of cinema goers decreases from about 40 per cent

~e 0of 25 years to only 16.4 per cent among persons above
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The relative proportion of persons who hear the gramophome for
purposes of entertainment is comparatively high, 25.7 .per cemt, in the
youngest age—-group; it then decreases to 19.6 per cent in the next
higher age—group and reaches the lowest value of 16.6 per cent between
26 and 35 years, and them rises to 17.9 per cent between 36 -and 55 years
and to the high value of 27.9 per cent among persons above 55 years.

Broadly speaking we find that the relative popularity of the
radio increases and of the cinema decreases with age. This, however, is
a purely relative comparison. In the earlier section we saw that the
proportion of persons listening to the radio decreases with increasing
age. We now find that the proportion of persons using the rgdio for
entertainment, as compared to the proportion \Using the cinema, increases
with age.

This suggests that with increasing age the proportion of cineme—
goers falls far more rapidly than the proportion listening to the radio.
The relative fall in the popularity of the cinema as compared to the
radio among older people may probably be ascribéd to the greater trouble
end difficulty in going to the cinema house in comparison with the comfort
with vhieh thu radio can be heard at home.

Preferences. The radiv is preferred as a form of entertainment
by roughly 40 pas cemt of the people up to the age of 35 years; between
36 and 55 years thare is an increase in the relative proportion to 47
per cent; and still further to 60 per cent above 55 years. The cinema
has a first preferesce of considerably above 60 per cent up tp the age
of 35 yegrs. Beyond this there jis an appreciable fall to 42.7 per ceant
between 36 and 55 years amd to 24.6 per .cent above 55 years. First
preference for the gramophons fluctuates between 4 and 6 per cent up to
the age of 35 years; then there is an increase to 10.2 per cemt between
36 and 55 years and to 15.4 per cemt above 55 years. This shows that

among older people the gramophone is a mare popular and familiar form

of entertainment,
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Variations between Educational Groups

Habit. In entertainment habit variations between educational
groups are small and irregular. The radio has a relative proportion of
47.7 per cent among non-matrics, 43.7 per cent among undergraduates,
and 51.5 per cent among graduates. The relative proportions are reversed
{n the case of the cinema with 32.4 per cent among non-matrics, 36.4 per
cent among undergraduates and 33.6 per cemt among graduatas. The gramo—
phone has a relative proportion of 19.9 per cent among non-matrics and
undergraduates, and 15.0 per cent among graduates.

Preference. In preference also differences between different
educational groups are on the whole zmall and probably negligible. We
thus find that education exerts very little influence in deciding enter—
tainment habit or preference. Thia again is just as i% should be as
there is sufficient variety in each form of enterfainment to satisfy the

cultural requirememts of all kinds.

Vari:tions between Expenditure Levels

Habit. The proportion of habitual users of the radio is compars—
tively low, of the order of 40 or 41 per cent, below the level of family
expenditure of Rs.100 per month. It then rises to esbove 50 per cent bet—
ween Rz, 101 and 400 but decresses slightly to 45.5 per cent in the highest
expenditure group where probably mcre expensive forms of entertainment
displace the radic to some extent. ZXExcept in the two lowest expenditure
levels there is not much differance in the relative popularity « the
radio. Differences are much amaller and quite negligible in the case of
the cinema. Roughly a“out 35 per cent in a.} expenditure levels habitually
go to the cinema. In the case of the gramophone the propertion is possibly
a little higher, 24.2 per cent,in the lowest expenditure lLeyel; otherwise
it ias practically steady and fluctuates between 17.6 per cemt and 19.5 per
cent. Broadly speaking the relative popularity of the cinema is practically
steady and sbout 35 per cent. The relative popularity of the radio is

poesibly e little lovwer in the lower cxpenditure levels.
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Preferences. As regards first preferences also contrasts are
not very sharp. The cinema appears to be more populsr as compared to
the radio in the two lowest as well as in the highest expenditure
levels. In the medium range with femily expenditures betweem ks, 101
and Rs,400 both appear to be equally popular. The gramophone has an
appreciably higher popularity in the lowest expenditure level; other-
wise differences are small. On the whole we find that expenditure
exercises a comparatively small influence over entertainment habit of
preference.

A word of caution is perhaps necessary im interpreting these
results. We have seen that the relative popularity of cinema is
practically 35 per cent in all expenditure levels. This does not mean
that the absolute frequency of cinema going is the same among all
classes. In the highest expenditure level for example the total number
of occasions on which either the cinema, or the radio, or the gramo-
phone is used for entertainment purposes may be much higher than the
corresponding numbexr of occasions in the lower expenditure levels.
Our figures simply show that, whatever may be the absoclute frequency
or the total number of occasions of entertainmeht for the three forms
taken together, the relative proportion of occasions on which people

g0 to the cinema is practically the same.

Variations between Occupational Groups

Finally we come to the distribution by occupations shown in
Table (10). Here again differences are quite small,

Habit. For example, the relative popularity of radio fluctuates
between 42.0 and 51.1 per cent. In the case of the cinema the varia-
tion is still smaller between 32.0 and 36.8 per cemt. Relatively
speaking the contrast is slightly more charp in the case of the gramo-
phone. The relative frequency is highest and 26.0 per cent among

petty trade as contrasted with 12.7 per cent in the professional group.



Preferences. In preferences also differences are on the
whole small. In the case of the radio, petty trade has got rather
a lov relative proportion of 32,6 per cent; othervise the frequency
fructuates between 40.3 and 48,3 per cent. In the case of the
cinema also variations are comparatively small, The gramophone

shows a comparatively high popularity of 19.8 per cent only among

petty trade.
General Summary. Excepting for age which exercises some kind

of systematic influence in deciding the relative popularity of the
radio-cinema and the gramophone, other factors, namely, education,

expenditure level or occupation appear to have very littde influence,



CHAPTER 6. PROGRAMMNE PREFERENCES IN THE RADIO SAMPLE 3

FREQUENCY OF LISTENING.

In mddition %o the general group vhich was picked up at random
on a geographical basis we had a second sample of 803 Bengali specking
families selected at random out of the list of redio licensees residing
in the same area in Calcutta. 4 separgte schedule containing a large
number of items was used for this group. In this report we shall
discuss some of the items for which the tabulation has baeen completed.

Claseification of Items

One section consisted of opinion relating to verious items of
radio programme broadcast from Calcutta during the months of February
and March 1941. The items were grouped under 18 heads following the
usual classification used in A.I.R. announcements. A list with brief
descriptions of the 18 groups of items is gived below :-

(1) ¥er News : The official daily broadcasts by A.I.R.

(2) News Talks : The weekly and other occasional talks and reviews
relating to differmnt pheses of the war.

(3) Foreign News : Occasionsl talks about foreign countries with
special reference to the war,

(4) Modern Mugig : includes practically all songs and tunes composed
in recent times, and is a loose aggregate of works of various kinds,
some in the same class as Tagore music and others of an inferior type.
Cinema music falls mostly under this category.

(5) Tagore Music consists entirely of music (mostly songs) composed
by Rabindranath Tagore.

(6) Plays : Bengali drama broadcasted by A.I.R.

(7) Instrumental : Consists of instrumental music of 211 kinds
including both classical and modern compositions.

(8) Deyotional (Kirtan and Bhajsn) : Kirtan is a kind of devotional
music peculiar to Bengal while Bhajan has a wider geographical distri-

bution,
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(9) Ustadi : This group consists of all music conforming to the
orthodox pattern of ragas and raginig. Until recently ustadi music
has been ususlly cultivated by profeasionsl artistes vith great
emphasis on ebatract technique. Words have little significance im
ustedi in contrast to both Tagore and modexrn somgs in which words have
an importance of their own.
(10) Humorous Talks includes sketches.
(11) Scientific telks on such topics as wonders of modern chemistry,
food stuff of Bengal.
(12) Literary talks on such subjects as modern Bengali litersture.
(13) Bducational talks on such subjects as Glimpses of Bengal, Census,
round the world in sixty minutes. Talks omn life of great men have been
included in this category.
(14) Lessons in Music.
(15) Folk Music (Baul & Bhatisli) songs, oftem of a devotional kind,

sung by villagers and boatmen etc.

Children's programme
(16) S These are given in a consolidated form

Women's pro;ramme
(17) ¥o S _PIo.Tamme and do not call for any comments.

N

{18) Rural Programme

Three sets of Questions

Three types of information were collected with regard to esch
item, In the first set we had entries enquiring whether the type in
question was listened to ‘often', ‘sometimes', or °’rarely'. 4nother
question was whether the subject would like to have 'more’ or ‘less’ of
each of the 18 types in radio broadcasts. Finally the subjects were
asked to indicate their first five choice out of the 18 types in order
of preference.

Broadly speaking all three sets qf questions have the same aim,
namely, to find out which of the items sre mcre popular. Some distine-
tion must, however, be made between the answers to the different sets
of questions. For example, even if war news be listened to more fre—

quently than any other item yet there may not be any desire to have
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more time devoted to it. On the other hand certain items may be listemed
to more often because these are broadcast very frequently slthough the listeners
may prefer to have more time devoted to other items, These distinotions
heve to be kept in mind in interpreting the results.
Relative Frequency of Listeming-in

Let us first consider the relative popularity of each item as judged
by the proportion of persons who ‘often' listem to the item in question. The
results for sll persons are given in Table (11), in which the serial number
and the name of the item are given in cols. (1) and (2), and the percentages of
persons (out of & total of 803) who listen to the item ‘often', 'scmetimes’
or 'rsrely' are givem in ccls.(3), (4) and (5) respectively. The proportion
of persons for whow no records are available is given in each case in ool.(G);
the total in col.(7) nsturally is 100.

Proportion of ‘Often'’. War news, and news talks caskly come at the
top; these uare often listened to by 54.7 and 50.9 pe® cent of all listeners.
Fereign news are also quite popular with a frequency of 43.5 per cent. Ve
then have a group of four popular items with frequencies above 40 per cemt,
namely, modern masic (46.0 per cent), Tacore music (40.2 per cemt), plays
(42.5 per cent) and instrumental music (42.0 per cent). These form a compact
group the popularity of which is beyond doubt. Then comes devotional music

with a modgrately high proportion of 35.2 per cent followed at some distance

ustadi with 23.3 per cent.
We next have talks of various kinds, humorous (29.8 per cent), scientific

(26.2 per cent), literary (18.6 per ceat), and educational (24.9 per cent);
and music lessons (20.7 per cent). Roughly from one-fifth to a little over
one-fourth of all persons are thus in the habit of often listening to

different types of talks and lessons in music,
Finally, we have the group. consisting of children's plogramme

(16.1 pér cent) women's programme (14.7 per cent), folk music (16.9 per cent) and

sural’ = progremme (12.0 per cent) vhich are muchk less popular.
'0ften’ and °Sometimes'. We wleo have records for the number of persons

who listen ‘sometimes’ to these items. The total frequency of ‘often’ plus
‘sometimes’' would thus give us a second measure of popularity. Judged by this
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oriterion the results remain broadly the seme with however some interesting
displacements. MNodern music comes at the top with a relative frequency
of 78.4 per cent followed closely by war news (77+4 per cent), Tegore musio
(74.4 per cent), news talks (74.4 per cent), and instrumental music (73.4 per
cent) afl with a relative popularity exceeding 70 per cent. We them have
plays (68.8 per cent), foreign news (67.9 per cent), devotiocnel music (66.3 per
cent) with frequencies a little below 70 per cent. Humorous (57.2 per ceat),
scientific (52.6 per cent), educational (49.9 per cent) and literary talks
(47.4 per cent) and ustadi (45.1 per cent) have frequencies sbove 45 per cent.
Folk music and lessons in music have a slightly lower frequency in the
neighbourhood of 40 per cent. Finally we have children's programme (37.4 per
cent), women®s programme (35.0 per cent) and rural programme (33.2 per cent)
still occupying the last three places; apparently ohly asbout one-third of
the listeners normally hear these items.

‘Never'. We have a third criterion in the provortion of persons who
a¢ not listen to the item in guestion even rarely. Judged by this negative
standard, we find that the most popular group with only about 13 or 14 per
cent of abstainers is made up of modern music (13.2 per cent), war news
(13.3 per cent),.Tagore music (14.3 per cent), news talks (14.9 per cent)
and instrumental music (14.9 per cent). This is followed by devotional music
and plays with 19.4 and 19.8 per cent of abstainers respectively. Foreign
news (20.5 per cent), humorous talke (24.4 per cemt), folk music (31.9 per cent),
ustadi (25.0 per cent) have abstainers ranging between 20 and 25 per cent.
Literary (32.4 per cent) and educati.nal talks (34.5 per cent) apparently do
not have any interest for about one-third of our sample. Finally, we have
lessons in music (40.0 per cent), children's programme (40.1 per cent),
women's programme (41.5 per cent) and rural programme (40.7 per ceant) which
are never heard by more than 40 per cent of listeners.

General Festures. Taking all three criteria into consideration
we find that war news, end news talks are very popular from every point of
view; with foreign news coming some way behind. In the entertainment class
modern end Tegore music easily come at the top both in the large numbers

who usually listen and also in the very small number of abatainers.
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Instrumental music, plays and devotional music form another group. Folk
music, and childremn's, women's and rural programme come at the very bottom.
The marked unpopularity of these items may be partly due to the fact that
our ssmple contains a comparatively small proportion of children, women

or rursl people.
The results for the three batches of investigators are given sepa—

rately in the Appendix in Table (65). It is mot ry to t in
detail on these figures. On the whole there was satisfactory agreement
between the three sets of results showing that the survey was carried out
under statistically controlled conditions.

Variations betweem Age~Groups

We may now consider the age variations in listening habits. For
this purpose we have used only one criterion, namely, the proportion of
persons in each age—group who ‘often' listen to the item under review. In
view of the broad agreement in the results obtained by using the different
tests this is probably sufficient for all practical purposes. The results
are given in Table (12). In this Table the total number of persons in
each age—group is given at the head of the appropriate column; the percen-
tages in each column are expressed with this number as 100.

We find that war news easily heads the list in each age group
with propoftions fluctuating between 50 snd 60 per cent on the whole. News
talks are also on the whole popular with frequencies ranging between 45.8
and 57.6 per cent. In both cases age variations are irregular showing
that interest in war news and news talks is mare or less genersl among all
ages. Foreign news is slightly less popular with freguemcies ranging
between 40 and 45 per cent up to the age of 55 years and about 55 per cent
among persons above 55 yearse.

In the entertainment group we find that in the case of modemn,
Tagore, and instrumental music there is a well marked age variation. The
proportion of persons often listening to these items steadily and consis-
tently decreases with increasing age. In the case of modern music it
falls from 70.8 per cent in the youngest age group to 18.2 per cent among

persons above 55 yeaurs. For Tagore music there is a similar steady decline

from about 66.6 per cent in the youngest age grouwp to 21.2 per cent among
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older people. The freq y decr from about 50 per cemt to 27.3 per
cent in the cuse of instrumental music. The variatiom in this case is how-
ever less pronounced than in the case of modern and Tagore music.

In the csse of playe the relstive porularity is highest, 54.2 per
cent and 51.2 per cent, in the two lowest sage groups 14 to 18 and 19 to
25 years respectively. After this there is a sharp drop to about 40 per
cent or a little less in higher sge groups.

Preference for devotional music, which shows an exactly opposite
age effect, increascs definitely with age. The relative frequency starts
with 25 per cent imn the age group 14—18 years, and rises slightly to 30.6
and 32.4 per cemt in the next two age groups 19—25 and 26—35 years res—
pectively; after this there is a more rapid rise to 39.3 per cent in the
age group 36—55 ye,rs, and finally to 51.5 per cent among persons sbove
55 yeers.

The popularity of humorous telks on the othsr hand is not affected
by age. The fluctustion is quite small from 27.3 per cent among persons
above 55 years to 32.4 per cent in the age group 26 to 35 years, and may
have easily arisem from sampling errors. Scientific, literary, and educa-
tional talks on the other hand show a characteristjc age variation; the
popularity probably decreases to some extent from the youngest age groups
to the age of 55 years after which there is a considerable rise indicating
greater interest in cultural pursuits among older people owing probably to
their greater leisure. Incidentally it is worth noting that scientific
talks apperently are more popular than literary talks at all ages. This
may be due either to greater interest in scientific subjects er simply to
more attractive speakers broadcasting on scientific topics. Scientific talks
are alsd more popular than humorous talks among the younger people, while
humorous talks are more popular among persons between 26 and 55 years.

Ustadi shows a still different kind of age fluctuation, The relative
frequency starts with 16.7 per cent in the youngest age group of 14—18 years;
attains its peak value of 29.9 per cent in the next higher age group of
19—25 years; and then steadily decreases to 12.1 per cent among persons

above 55 years. Lessons in music aleo has a more or less similar course. The
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relative proportion starts with 33.3 per cemt in the youngest age group, rises
to 37.6 per cent in the next higher age group, end them falls to the compara—

tively low value of about 15 or 16 per cent in all higher age groups.
Folk music with = frequency of 25 per cent is as popular as devotional

music i the youngest age zroup; its populsrity them suddenly drops, and the
proportion fluctuates betweem 17 or 18 per cent among all higher age groups.
In the case of children's and womemn's programme there is a steady decrease in
popularity from the youngest age group to the age of 55 years; after this
apparently there ie a rise im popuisarity emong older people. Rural programme

is generally urpepuler, and nge veristions are irregular.
In view of the ewbstaential sgreement between sub-samples broader

tendencies in the =g» variations noticed above appear to be quite real and

are of considerable interest in meny ways.
Variations between Educational Groups

Variations betweem educetiznal groups sre shown in Tsble (13) in which

the arrangement of the solumms is similar to that in Teble (12). The proportion
of persons listening often to war news is 50.3 per cent among non-matrics;
58.5 per cent among undergradustes and 52.2 per cent among graduates. News-
talks also show a practically parsllel fluctuation with 46.5, 54.2, and 48.8
per cent frequencies in the three educational groups. Foreign news, on the
other band, have the smallest appeal for non-matrics (35.1 per cent) with a
much higher proportion of asbout 45 or 46 per cent among undergraduates and

graduates.

In the case of modern music the proporticn rises fram 45.9 per cent among
non-matrics to 49.4 per cent among undergradustes but drops appreciably to 42.0
per cent among graduates. In the case of Tagore music the proportion is
definitely low, only 30.6 per cent, amolg non-matrics, but much higher among
both undergraduates (44.4 per cent) and graduates (40.3 per cent). Plays have
a high popularity of about 51 per cent améng non-matrics and undergraduates,
with a much lower proportion of only about 33 per cent among graduates. Instru-
mental music also has a comparatively high proportiun of 41.4 per cent among
non-matrics and 46.6 per cent among undergraduates with a substantially lower

value of 36.5 per cent smong gradustes.
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A definite decrease with increasing educational qualifications cam b
noticed in the case of devotional music; the proportion starts with 43.3
per cent among non-matrios and drops to 36.4 per cent among undergraduktes
and 29,0 per cent among graduates.

Scientific talks show increasing popularity with education. Among non~-
matrics the frequency is only 20.4 per cent; it rises to 24.9 per cent among
undergraduates and to 30.4 per cent among graduates. Literary. talks show a
very low frequency of 8.9 per cent among non-matrics, with a much higher value
of 25.7 per cent among undergraduates and a slightly, lower value of 21.5 per
cent among graduates. Educational talks have the lowest frequency among non~
matrics (17.8 per cant), and highest among undergraduates (30.2 per cent) with
graduates (24.6 per cent) occupying an intermediate position. Music lessons
also show the same kind of variation with frequencies of 21.7, 24.9, and 15.0

per cent in the three educational groups respectively.
Children's programme has the highest frequency among undergraduates but

the différence between non-matrics (16.6 per cemt) and undergraduates (18.9 per
cent) is very small while graduates occupy the lowest position (12.3 per cemnt),
There is a steady decrease in popularity with increasing education in the case
of women's prograhme; the relative frequencies being 19.1 per cent among non-
matrics, 16.7 per cent among undergraduates and 9.9 per cent among graduates.

Humorous talks show very little variationmn, the proportion fluctuating
between 27.6 per cent among graduates and 31.6 per cent among undergraduates.
In the case of folk music the variation is very small from about a little over
15 per cent among non-matrics and graduates to 18.9 per cent among undergraduates.
Rural programme also shows very little variation, the proportion remaining
fairly steady between 10.8 and 12.4 per cent.

Cultural Classification of the Items
If we accept education as an appropriate criterion the position may be
described broadly in the following way. The popularity of scientific talks
increases very definitely with increasing education. We then have a group of
items consisting of Tagore music, literary and educational talks, foreign news
and news talks, which all have the greatest appeal for undergraduates, and have

nearly the same or only alightly smaller popularity smong graduates; non-matrics
have much less interest in these items. From a cultural point of view these
items may therefore be considered to have high rank,
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In contrast we have another group consisting of modern and instrumentgl
music, children's programme and lessons in music in which also the highest
frequency ococurs among undergraduates but the difference between non-matrics and

undergraduates is quite small; while graduates are least interested in these items,
In the case of humorous talks, folk music, and rural programme differences

are on the whole small showing that education has very little influence on

the popularity for these items.
Finally we have ustadi, devotional music, plays, and women's programme

for which the popularity decreases steadily and systematically with rising
educational qualifications. In the case of women's programme thie may be
ascribed partly to low standards of women's education in our country. In the
other three cases, ustadi and devotional music and plays, evidently interest

diminishes with increasing culture.

Variations between Occupational Groups

The variations between occupational groups are shown in Table (14) in
thich the arrangement is again similar to that in Tables (12) and.(13) War news
and news talks enjoy much the same kind of popularity among all occupational
groups. The case of foreign news is slightly different. Petty trade has the
lowest preference (27.3 per cent); service and business (about 41 per ceat),
and landlords (43.8 per cent) coming higher with students (46.7 per cent) and
professional people (49.5 per cent) at the top. The contrast evidently
reflects differences in outlook and range of interest.

Modern and Tagore music show very interesting comirasts. 4s may be
easily expected both enjoy the highest popularity among students, 5837 per
cent for modern and 49.3 per cent for Tagore music, owing partly no doubt due
to their youth. Among petty trade modern music has an almost equally high
proportion of 54.3 per cent with however the lowest preference namely, 27.3
per cent for Tagore music. This reveals the heterogeneous character of modern
music which includes at least two strata, one comparable to Tegore music and

the other sharply contrasted. In the other occupational groups both modem
and Tagore music enjoy high popularity with modern music slightly leading

except in the professionsl class with which Tagore music is more popular,



Plays do not show striking occupational contrasts. They have the
highest popularity among students (48.7 per cent) and the lendlord class
(53.1 per cent), followed by petty trade (45.5 per cemt), business (45.7
per cent), and service (42.0 per cent) with the lowest proportion among
professional people (38.9 per cent). Variations in the case of instru-
mental music is on the whole small and do not call for any comments.

Deyotional music shows comparatively small variations and has
usually of frequency of the order of 30 or 35 per cent except in the land-
lord class in which the frequency is highest, namely, 43.8 per cent. In
the case of ustadi also the veriation is mot large. Students (26.6 per cent},
petty trade (27.3 per cent), landlords (26.6 per cent) have the highest
preference with business (23.4 per cent) and service (22.0 ® rcent)
coming next, and professional people (18.9 per aemt) occupying the bottom of
the list.

Humcrous talks have a frequency varying from 26 to 30 per ceat
among students, business, service and professional classes; end a much higher
frequency of sbout 36 to 41 per cent in the petty trade and landlord groups.
Scientific talks have a relative frequenoy of aboyt 27 or 28 per cent in the
students, service, profession and lendlord eclass and 21.7 per cent in the
business group; while it has the lowest frequency of 3.1 per cent among
petty trade. Literary talks have frequencies varying between 21 and 25 per
cent in most occupaticnal classes with a comparatively low value of 14.7 per
cent in the business and the lowest value of 9.1 per cent in the petty trade
groups. Educational talks and lessons in music have naturally the highest
popularity smong students; otherwise the occupational variations are probably
not impdrtant.

Folk music has the highest proportion in the business group (20.6
per cent) and no adheremts among petty trade; otherwise the frequency
fluctuates between only 15 and 17 per cent. As regards children's, women's
and rural programme occupational variations are on the whole small. Rural

programme has a small frequency of 9.1 per cent among petty trade but othexwise

does not show any large fluctustion.
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CHAPTER 7. PROGRAMME PREFERFNCES 3 DEMAND FOR INCREASE AND BEST CHOICE.

I have already mentioned that sn attempt was msde to ascertaim
whether the subjects wanted more or less of each item under review. The
results are givem in Table (15) in which the serial mmber of the item
is given in col.(1), and the name in col.(2). The proportion of persons
not vyoting (out of a total of 803) is given in col.(3). This is followed
by the proportion of persoms voting for 'more' ané for ‘less' of the item
in cols.(4) end (5) respectively. Finally the proportion of votes in

favour of 'more' and ‘less’ among persons who participated in the voting

are given in cols.(6) and (7) respectively.

The first point to be noted in this table is the very large propor-
tion of persons who did not give any opinion at all. The frequency varies
from 45.7 per cent for modern music and 48.4 per cent for Tagore music to
72.0 per cent in the case of rural programme. This shows that the majority
of listeners do not consider it worth while to maske définite recommendations
regurding programme policy. This may be due either to apathy or to a
general feeling that such suggestions are not likely to improve matters,
or to a combination of both causes. In any case owing to a majority of
listeners refraining from expressing any opinioh the results in this
section have to be used with caution.

Subjeet to this limitation we find that the items may be broadly
grouped into several classes. Only in three cases, namely, modern, Tazore
and instrumental music, 50 per cent or more gave their opinion one wgy or
the other. These three classes also have the highest proportion of votes
44.1 per cent, 42.0 per cent, and 41.1 per cent respectively in favour of
an increase. All these three items have a majority of over 80 per cent
among persons who participated in the voting. From the point of view of
explicit demand there can be no doubt that modern, Tagore, and instrumental
music come at the top.

Plays (38.0 per cent) and devotional music (36.1 per ceat) also have
strong adherents in the sense that many of those who liked these items were

sufficiently interested to vote in favour. The proportion of persons who
did not give any opinion was, however, in a majority, namely 54.9 and

53.9 per cent in the case of plays and devotional music respectively.
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After this we have ancther broad group comsisting of war news (37.7

per cent), foreign news (34.1 per cemt), news talks (33.6 per cent), ama
also humorous (30.4 per cent), scientific (29.6 per cent), educational
(27.3 per cent) and literary (24.3 per ceamt) talks for wikich there is
considerable demand for an increase. In fact the majority was above 80 per
cent among persons voting in the case of foreign (84.0 per cent) and war
news (80.6 per cemnt), and ranged between roughly 70 and 80 per cemt in

the other cases.

fhe demand for increasing children's (18.6 per cent) and women's
(17.8 per cent) programmes, snd lessons in music°(15.8 per cent) was quite
small. The proportion smong persons voting was 62.6 per cent in favour ot
children's programme; while women's programme and music lessons were just
on the border line with 51.8 per cemt of votes cast in favour of each,

Judged by the present voting opinion was definitely in favour of the
allotted time being reduced in the case of udtadi (26 per cent for reduction
against 22.2 per cent for increase), folk musie (17.8 per cemt for reduotion
and 16.8 per cent for increase), and rural programme (15.1 per cent for
reduction and 12.9 per cemt for increase).

The parallels and contrasts between popularity and demand for increase
are of considerable interest. DModern and Tegone music come at the top both
&8 regards the frequency with which they are heard and in the desire for
an incresse. War news and news talks are listened to very frequently, and
there is a good demand for increase among persons voting. Instrumental
music and plays fall in the same class.

The percentage of people who want "more" of various kinds of talks is
greater thsn that of people who often listen to these items. This is probably
due to the fact that such talks are given on gomparatively rare occasions
80 that even people who like them do not get an opportunity of often
bhearing them.

The case of ustadi is peculiar. It appears to be moderately popular
occupying just about the middle position in the list of 18 items as regards
the proportion of persons who listen often to this item; and yet a majority
of the persons voting wanted to reduce the time devoted to it. This shows

that opinion is sharply divided about ustadi. It is enjoyed by many people

but there is probably an equal or greater number who get bored by it.
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Lessons in music are probably just satisfying the demsnd and ao
not require any increase or decrease. As regards women's snd childrem's
programme it is difficult to give a definite opinion on the basis of the
present survey as our sample is necessarily deficient in the proportiom
of women and childrem.

As may be easily expected in the case of a sarple suryey carried
out in s large city like Calcutta folk music and rursl programme are
least popular, and there is a general demand for rednction.

Variations between Age Groups

Variations between age-groups are shown in Table (16) in which
we sre giving only the proportion of persons in each age—group who
voted for "more" of each item. This is probably sufficient for our pre-
sent purposes. A more detailed analysis is possible if we take into
consideration the proportion not voting or the majority smong those who
participated in the voting. The relevant information is giver in full in
Table (68) in the Appendix.

In the case of war news there is not much variation up to 35 years
after which there is an inexpliceble drop. The demand for foreign news
of for news talks on the other hand do not show much variation with age.

In* the case of the two most popular items, namely, modern and
Tagore music, there is a steady decrease for the demand with growing age.
In the case of plays there is a good deal of demsnd among younger people;
otherwise there is not much age variation. The demand for instrumental
music is quite high up to the age of 35 years sfter which there is an
appreciatle decline. Devotional music shows a steady and systematic in-
crease in the demand with growing age.

The case of ustadi is quite characteristiec. In each age group
the majority of opinion is definitely in favour of a reduction in the
time devoted to this item with one single exceptiom, namely, the age
group 19—-25 years in which the net voting is in favour of an increase.
This fite in with the fact already noticed that there is a compsratively

high proportion of listeners of this item in this psarticular age—groupe
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Humorous talks on the whole show a slightly falling demand with age.
Scientific talks have a high demand up to the age of 55 years after which
there is a slight drop. Younger people below the age of 18 years have mot
much interest in literary talks; but above 18 years the demsnd for increase
is considerable with possibly another drop above 55 years.

The demand for educational talks, childrem"s programme and lessons
in music naturally decreases with age. In fact in the case of music
lessons opinion is definitely in favour of a reduction in age groups above
25 years. Women's programme shows little age variationm, except that below
18 and aboye 55 years opinion sppears to be in favour of a reduction.

The demsnd for folk music decreases with age, snd on the whole the
majority is in favour of reduction. Finelly, in the case of rural programme
orinion in most age—groups is in favaur of a reduction.

Variations between Educationsl Groups

Results for different educational groups are given in Table (17)
in which the arrsngement is similar to that in Table (16). Here also
we are using only the proportion of votes recorded im favour of increasing
the time devoted to different items. Further information relating to votes
in favour of reduction and proportion of persons not voting is givem imn
detail in Table (69) in the Appendix.

The demand for scientific and literary talks and for foreign news
and news talks increase with educztional qualifications. For educational
talks and war news there is a much larger demand for undergradustes
and graduetes as compared to non-matrics. These results are, of course,
Just what might have been expected. The larger demend for these items
merely reflect the wider cultural cutlook associated with higher
educational qualifications. In fact non-matrics actually want of decrease
in literary and educational talks.

In the entertaimment group there is only one item, namely, Tagore
music for which the demand is greater among undergraduates and graduates
a8 compared to non-matriculates. The demsnd for an incresse in this item
is highest in the undergraduate class owing probably to the presence of
a large number of students among whom Tagore music is particularly popular.

In the case of modern music the position is somewhat differemt. The
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demand is high smong both non-matrics end undergraiuates sas compared to
gradustes. This again corroborates the heterogenecus character of modera

musie with its two streams, one like Tagore music and the other of =

chesper kind.
The demsnd for instrumental music and lmmorous telks is practically
steady in all educational groups. Veriations are also small in the case

of lessons in music, and children's programme, with perhaps a slightly

higher demand for undergraduates.

Opinion is in fayour of & reduction in both folk music and rural
progremme smong all educational groups. Folk music does not show much
variation, but in the case of rural programme there is apparemtly a higher
demand from higher educativnel groups which may be, hovwever, merely due te
sampling errors.

In the case of four items, plays, devotional and ustadi music and
women's programme the demand decreases with increasing educational quali-
fications. Ustadi aiso shows the peculiar feature of non-matrics voting
for an incresse while higher educational groups desire a reduction.

Cultural Classification

On the whole the relative demand described above is consistent
with the cultural classification of the items which we had made in an
earlier section. Instructional and informative subjects show an increasing
demend with incressing education. In the entertainment group Tegore music
alone shows a higher demsnd from undergraduates and graduates as compared
to non-matrics. Modern music is more heterogeneous. It is very popular,
but there is distinct evidence of one portion of such music being in
higher demsnd smong less cultured people.

In the case of ustadi, devotional music, and plays the popularity
as well ss the demand decreasss with increasing education. Humorous
talks, instrumemtal and folk music, children's programme snd lessons in
music do not show much variations in demand among different educational

groups,
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Variations between Occupational Groups

The snalysis of demand by occupational groups is given in Table
(18) in which the proportion of persons voting for ‘more’' of each item
has been shown, The general arrangement is similar to Tables (16) snd
(17). The occupational differences in the demand show many characteristic
features even when we confine our attention to the proportion of votes
cast in favour of an increase in the different items. 4 deeper analysis
is possible with the help of the fullexr information relating to votes in
favour of reduction and the proportion abstaining from giving any opinion.
relevant figures are given in Table (17) in the appendix,

Students. Among students the highest demsnd of 50.3 per cemt is
for modern and Tagore music and a very large demand of 46.3 per cent for
instrumental music and 40.3 per cent in favour of plays. The demand for
war news, foreign news, as also for news and other talks is fairly high
with proportions ranging between 25.5 and 36.9 per cent. Devotional
music has 33.6 per cent in favour but 16.8 per cent against. There is
a good deal of demand also for lessons in music and children's and
women's programme with proportions varying between 20.8 and 24.2 per cent.
There is general desire for a reduction in the time allotted to folk
music, rural programme, and ustadi.

Petty trade. The size of the sample is too small to allow reliable
inferences being made. The general tendency may, however, be noticed.
There is high demsnd for plays and devotional music; and moderate demand
for humorous and news talks and modern music. Opinion is equally divided
about instrumental, ustadi, war news, rural and women's programme and
lessons in music. The voting, however, appears to be definitely against
Tagore music, literary and scientific talks, foreign news and also for
children's programme and folk music, showing that these items have no
appeal for persons engaged in petty tradee

Other occupations. The position in the service, business, landlord
and professional classes is on the whole similar. There is high demand

for war news, and modern, Tagore and instruméntal music with somewhat
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lower demand for plays, devotional music, news talks and foreign news,
There is also moderate demsnd for humorous, scientific, literary and

educational talks,

There are, however, certain well marked contrasts, Thus the pro-
fessional class his a much higher demand for foreign news, as vell as
for news, scientifie, literary, and educational talks and children's
programme, but a lower demand for plays and instrumental music, The
business class, on the other hand, has a much lower demand for seientific,
literary, and educational talks, The service group as a cless is less
interested in war and foreign news end news talks or in children's and
vomen's programme, The landlord class has a higher demand for instru-
mental and devotional mugic as well as for women's programie. It is
also the only class which would like to haye more.of ustadi music; all
other classes (exoept petty trade in which opinion is divided) vould
velcome a reduction, All classes are practically united in desiring a

reduction in folk music and rural programme,
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PROGRAMME PREFERENCES 3 BEST CHOICE OUT OF EIGHTEEN ITEMS

In a third section we had included colusms for recording five most
popular items in order of preference to be selected cut of the lis: of
eighteen items. The number of times an item is included in this selected
1ist would thus give a good idea of the popularity of the item. Ve had
intentionally given five choices %o make the tasik eamy. If only one choice
is given people often find it difficult to make up their mind. On the other
hand arranging the whole list of eighteen items in order of preference would
be too arducus and would take too much time. We sre showing in Table (19)
by age-groups, the proportion of persons who included the item under review
in the selected list. The totul number of persons in each age—group as
usual is shown at the head of the column in each case. The figures for
all ages taken together are given in col.(8).

In using these figures it should be remembered that each of the 803
persons did not exercise the right of five choices; a few did not give any
votes at all but their nurber was small; some, however, gave a smaller
number of selections than five. The total number of votes recorded was
3389 in the place of a possible total of 4015 (= 803 x 5). The effective
proportion of voting was thus 84.4 per cent whjch is quite satisfactory.
The equivalent mumber of persons voting was (3389/5 =) 678 approximately.
On this basis 339 votes would be required to obtain an absolute majority.
As we shall see presently only two items, moderm and Tagore music, achieved
this with total votes of 406 and 344 cast in their favour.

Considering first all age groups we find tnat the highest preference
is for modern music with a frequemcy of 50.6 per cent of votes. Next
comes Tegore music (42.8 per cent) followed closely by plays (39.4) end
instrumental music (39.2). These four items therefore constitute the most
popular group. Devotional music (32.1) and war news (32.0) both bave
somewhat lower popularity of about 30 per cemt.

In the next group we have ustadi (22.9 per cemt), humorous (22.5
per cent), news (22.4 per cent) and scientific talks (21.5 per cemnt) with
a frequency of aebout 22 or 23 per cent. Literary (16.7 per cent) and

educationsl (16.6 per cent) talks and forsign news (18.3 per ceat) have

only a slightly lower proportion of about 17 or 18 per cemt of votes.
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Children's programme and lessons in music have a roughly 11 per cemt, with
folk music (9.3 per cemt) women's programme (8.7 per cemt) snd rural

programme (5.7 per cent) occupying the three bottom pleces.

Variations between Age Groups

The age variations ere quite characteristic. In the case of Tagore
mugic the popularity steadily decreases with age showing that the younger
People are most appreciative of the non-classical music imtroduced by the
Poet. In the case of modern music there is an initial rise from the
youngest to the next higher age groups; after which a steady decrease,
practicelly parallel to that in the case of Tegore music, sets in and
persists throughout, It is, however, of some interest to note that although
modern music is more popular then Tagore music in every age group up to
55 ycars among older people and appreciably larger proportion, 27.3 per
cent voted in favour of Tegore music ag-in-¥ 21.2 per cent in favour of
modern music. This shows that there are considerable sections of older

pbople who like Tegore music.
The populsrity of children's programme, lessons in music, scienti-

fic talks end folk music aleo decreases steadily with age. This is perhaps
not surprising. The decrease in the popularity of scientific talks may
probably be ascribed to the generally lower interest in scientifioc

matters among older people.

In the case of ustadi, instrumental music, humorous and educational
talks the popularity increases from the youngest (14— 18 years) to the next
higher sge group (19—25 years) and then steadily decreases with growing
ages In the case of war news and literary talks the popularity goss on
increasing for some time longer and attains pesk value between 26—35 years
after which a decline sets in. Women's programme appears to have & higher
popularity among the youngest and the oldest age groups but differences are
suall. On the other hand the popularity of devotional music and news talks
increases steadily with age and attains the highest level among persons
above 55 years. The populerity of plays, foreign news, or rural programme

remains more or less steady in all age gxroupse
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CHAPTER 8. REVIEW OF PROGRAMXE POLICY

We have considered the popularity of programme itoms from many
different aspeots. The results are in broad agreement. But the salient

features will oome out more clearly if we now take an integzrated view

of the whole positicn.

Index Fumbers of Preference and of Listening

The answers to the different questions are being given for
this purpose in a consolidated form in Table (29) for the whole sample.
In this Table ooll-(‘l) and (2) give as usual the serial number and
name of the iteme In c0l.(3) is shown the proportion of persons who
voted for "more", i.e. an increace in the time devoted to each items
col.(4) gives the proportion of persons voting for "less" or a reduc-
tionj and col.(5) the majority in favour of an increase. In the next
col.(6) we have the proportion of persons who included the item in the
selected 1list of five best. The majority in favour of an increase and
the propdrfion in the selected 1list are two different measures of the
preference for the item. If we take the sum of the two figures given
in cols(5) and (6) we shall get a more balanced measure of preference.
This is shown in col.(‘l). For convenience of comparison these measures
of preference have been converted into index numbors of preference
in 00l.(8). As-distinguished from preference wo alco hive the propor—
tion of persons who actually listen often to each item. These propor-
tions, converted again into the form of index numbers, are given in
col.(9).

Lot us first consider the preference for the different items.
From col.(8) we find that modern music comes at the top with an index
of 207 followed by Tagore music (184), instrumental musioc (175) and
plays (172) all with index numbers abdove 170. These four beyond.dis-

pute form the most popular group among the whole radio sample.
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After this we have war news (148), devotional music (142),
news talks (116), humorous (104) and soientific (102) talks with index
numbers above 100. Bducational talks with an indéx number of 90 may
probably be included in this second group of items which enjoy moderately
high popularity.

We then have children's (45) and women's (38) programme with
index numbers of the order of 40. Ustadi with a preference index of
47 comes in the same group, but it stands on a special footing of its
own as a majority of persons would like to have this item reduced in
the programme. Music lessons (28), folk music (20) and rural programme
(9) come at the bottom of the Table in order of preference.

Listening Frequency in Relation to Preference

If we compare the index numbers of preference with corres—
ponding index numbers of listening frequencies given in co0l.(9) certain
interesting displacements are moticed. We find that war news and news
talks #ré listened to much more frequently than would be justified
by their relative popularity. Under war conditions this of course is
inevitable. People listen to these news items not out of preference
or choice but as a matter of necessity. In the case of music lessons
also the actual frequency of listening is proportionately higher than
its place in the preference list. This merely shows that these lessons
are used for learning music rather than for entertainment.

On the other hand, in the entertainment group the listening
frequencies are on the whole less than their relative popularity. This
is due to the fact that even favourite items cannot always be listened
to on account of other work or engagements. The case of Tagore musioc
is probably a little different. Its ranking in order of actual listen-
ing is sixth while it ocoupies the seconi place in order of proference.
Thie may be partly ascribed to the fact that, compared to other popular
items, a very small proportion of time is allotted to this item im

radio programmes.
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Results for Women

Similar index numbers of preference and of listening frequency are
given for women in Table (21) in which the arrangement is exactly the
same as in Table (20) which gives the results for the sample as a whole.
If we compare the index numbers of preference and of listening frequency
for women we find that reversals are to some extent similar in the case of
both sexes. War news and news talke are listened to far more frequently
than warranted by their relative popularity. The entertainment group
also on the whole shows deficiency im listening as compared to preferences.
Tagore music again stands out. It occupies the first place in order of

preference but the fifth place in order of listening frequency.

Sex Differences

We may now consider the differences between the two sexes in pro-
gramme preference. For convenience of comparison we are giving the
index numbers of preference for the whole sample and for women respeo—
tively in cols.(3) and (4) of Table (22) in which the serial number and
name of the item are given as usual in cols.(1) and (2). It will be
remembered that the whole sample of 803 individuals consist of 764 men
and 39 women. The whole sample therefore practically represents men and
we shall use it in this way for purposes of comparison.

A sharp contmast is shown by a related group of items consisting
of war news and news talks, and scientific, literary and educational
talks which enjoy a moderately high popularity among men but occur very
low in the preference l1ist of women. On the other hand, women's pro-
gramme, quite naturally, has the very high preference index of 203 among
women as compared to the low value of 38 among men. Music lessone also
are much more popular with women than with men with index numbers of 94
and 28 respectively. The case of Tagore music and plays is also worth
noting. These two items are highly popular among both men and womenj;
but the index of preference is much greater among women, about 236 in
both cases against 184 and 172 for modern and Tagore music respectively

among men.
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REVIEW OF PROGRAMME POLICY

We have so far considered the relative popularity and the relative
listening frequency of various items of the Caloutta radio programme. An
interesting question arises in this connexion. The amount of time allot-
ted to different items was of course widely different. How far does the
distribution of time among different items compare with their relative

popularity? I shall discuss this question on general lines in this
section.
Index Numbers of Disparity
From the radio programmes given in the "Indian Listener™ and the
Bengali "Betar Jagat" we calculated the total time actually allotted to
the different items in the Calcutta broadcasts in February and March 1941.

These were converted into index numbers of time of broadcast which are

shown in c0l.(6) of Table (22).

If listening frequency or preference depended only on the time
allotted o each item then the index numbers of listening or of preference
would be exactly proportional to the index numbers of broadcast time.
Even a cursory glance at Table (22) shows that this is far from the truth.
A simple way of comparing the relative popularity and the relative time
allotted to the different items is to calculate 'index numbers of dispa~
rity' by dividing the index number of preference or of listening by the
corresponding index number of broadcast time. An index number of dispa-
rity of 100 indicates that the broadcast time is at par with the relative
popularity. A disparity index greater than 100 indicates that the time
allotted to the item under review is proportionally less than the relative
popularity of the item. On the other hand, a disparity index less than
100 shows that the time allotted is proportionally greater than that justi-
fied by the relative popularity. These index numbers of disparity are
given in 301s.(7) and (8) for the whole sample (practically representing
men) and women respectively. The mean value of cols.(7) and (8), which

may be treated as a general index number of disparity, is given in ool.(9)-
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Indications for Change

These index mumbers indicate in a general way whether the time
allotted to any particular item requires to be increased or deoreased.
If we consider the figures given in Table (22) we find that the index
nunbers of disparity are extremely large for humorous, socientifie,
literary, and educational talks, and also for Tagore music all with index
numbers in excess of 300 for both sexes. The index mumber for news talks
is very high for men (488) and slightly above average (114) for women,
while the index number for women's programme is high (276) for womea but
low for men (52). Plays and instrumental music have moderately high index
numbers for both men and women, and music lessons for women only. On the
other hand, the index numbers are less than 100 in the case of war news,
modern, devotional, ustadi, and folk music, and children's and rural
programmes. These figures show that there is a atrong case for incrsasing
the time allotted to humorous, scientific, literary, educational and news
talks. These are all progressive items in the sense that preference for
these items increases with increasing educational qualifications and

higher cultural level.

In the entertainment group we find that listeners' preference
demands a very large increase in the time allotted to Tagore musio. Plays
also may be allotted a little more time while instrumental music is about
right or may be increased slightly. In order to secure the time required
for these changes it is necessary to cut down to some extent the time at
present allotted to modern and devotional music and to reduce very oconsi-
derably the time allotted to ustadi music. In view of their great popu-
larity among women some increase is desirable in the time allotted to
women's programme. War news is a necessity but no further increase in
time is indicated. Musioc lessons also may continue more or less as at
present. Opinion is generally in favour of large reductions in the time

devoted to folk music, and children's and rural programmes.



CHAPTER 9. RADIO RECEPTION IN CALCUTTA FROM OTHER STATIONS

In a different question we had made enquiries about the quality
of reception (good, fair, indistinct or no reception) of broadcasts from
10 foreign and 10 Indian stations. The results are given in Table (23)
in whioch col.(1) gives the serial number; col.(2) the name of the station;
ool-(3) the percentage of good receptionsj 001.(4) the percentage of fair
receptions; and col.(5) the percentage of indistinct receptions. The
total of cols.(3), (4) and (5) that is, of receptions of some kind or
other is shown in 00l.(6). This is followed by ¢ol.(7) giving the pro~
portion of no receptions, while the last ool.(B) glves the percentage of
missing records which may be interpreted as listeners whe are not usually

interested in the station under review.

Good Receptions

Naturally the proportion of good receptioms is highest, namely,
90.0 per dent in the case of Calcutta. The proportion falls sharply to
41.0 per cent in the case of Delhij after this we have Bombay and Lucknow
each with 22.5 per cent; Dacca 18.3 per ocent; and Madras 12.3 per cent.
In the case of the remaining four Indian stations, Rangoon, Lahore,
Trichinopoly and Feshawar, the proportion of good reception is less than
10 per cent.

Among foreign stations B.B.C. easily comes first with 33.0 per cent
of good reception, followed a long way behind by China (10.8 per cent),
Japan (9.1 per dent), Indo-China (8.3 per cent) and Germany (2.0 per cemt).
After this we have U.S.S.R. (5.7 per cent), France (3.6 per cent), Italy
(2.9 per cent), U.S.A. (2.8 per cent) and Turkey (1.6 per cent).

We thus find that reception in Caloutta city 4is good from Delhi,
Bombay, Lucknow and Dacca. Among foreign stations reception from B.B.C.
is very good with China, Japan, Indo-China and Germany forming a group

with a proportion of good recepiion of the order of 9 or 10 per cemt.



All Reoeptions

If we now consider the figures given im col.(8) we find that the
reception percentage 1s 94.4 por cont in the case of Calcutta which of
course is just what is to be expected; miasing records 4o the extent
of 5.6 per cent prodably include licensees whose receivers are out of
order, or who have ceased to take an aciive interest in the raddo. After
Caloutta greatest interest is shown in Indian broadcasts from Daceoa and
Delhi with 56.7 per ocent wid 55 per cent of listeners. Closely following
we have Bombay and Lucknow each with a proportion of 46.8 per cent. Next
in point of interest come Lahore (34.7 per cent) and Madras {31.5 per cent),
with the other three stations Peshawar, Rangoon and Trichinopoly with

percentages fluctuating between 20 and 25 per cent.

Among foreign stations 50 per cent of Caloutte listeners appear
to be interested in B.B.C. broadoasts. Next we have 24.2 per cent inter-
ested in broadcasts from Germany and sbout 21 per cent in broadcasts
from Japan and China. After this we have Indo-China (16.2 per cent),
France (13 per cent), U.8.8.R. (12.3 per oent), U.S.A. (11.4 per cent)
Ttaly (11.2 per cent) and Purkey (8.4 per cent). We thus find that next
to B.B.C. greatest interest is shown in broadcasts from Germany and
after this from Japan and China. Interest in broadcasts from France,
U.8.8.Rs, U.8.A. and Italy is roughly of the same order, while interest

in Turkish broadcasts is appreciably smaller.



PART III. BROADCAST REACTIONS
CHAPTER 10, GLNEKAL RESULTS
Introduction

We shall now consider the results of mass observation om reactions
to war broadcasts from allied, neutral and enemy stations in one sample
of 385 individuals in Calcutta and a second sample of 101 individuals in
Jagaddal, an industrial area about 20 miles from Celcutta. In the mass
observation series no attempt was made %o ascertain opinion by direct
interviews. The impressions gathered by the observers were recorded on
special forms in which the age, sex, religion, langusge, province as well
as the educational, economic and occupationsl status of the subjects were
noted. In many cases thease entries were bssed on personal knowledge; in
other cases on subjective estimates.

After some preliminary traials it was decided to eonsider reactions
to radio brovadcast undex three categories, namely, "inteiesting”, "convin-
cing", eand "effective propagands”. Thus if in the opinion of any parti-
cular subject Allied broadcasting is more interesting thamn the other two,
then in the record for thias subject the first rank would be given to
dllies in respect of the cstegory "interesting". The ane considered to be
the least interesting would be assigned the third rank; and the one judged
to be intermediate between the other two would have the second ramk. In
the same way ranks werc assigned with respect to the other two categories
"convincing", and "effective propaganda". It is believed that this method
of ranking under three catesories gave sufficient flexibility to the system
without being too elaborate.

Proportion of Ascertainmemt

Tue mass observation series naturally ineluded persons who were
not in the habit of listening to the radio or did so only casually. There
were also some radio listeners whose opinion regarding radic broadcasts
could not be ascertsned or who refused to express amny opinion on the
subject. In the Calcutia ssmple out of 385 individuals 232 psrsons or
about 60 per cent gave defimite opinion sbout radio brosdcasts. In

Jageddal the prouportion was higher as 67 out of 101 expressed their views
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on the subject. This compares very favoursbly with the proportiom

voting on programme preference.

Composition of the Calcutta Sample

The selection of subjects in this case naturally had to be left
to the free choice and opportunity of the observers.
Age. The age composition is shown in Table (44). The proportion of
subjects between 19 and 55 years was as high as 96.3 per cent and there
was a large concentration of 42.9 per cent in the age-group 26—35 years.
This merely shows that the observers, who were mostly of this age, had
found it easier to estsblish contacts with persons of their own age.
Bducation. As regards educaticnal qualifications there were only two
illiterates out of a total of 385 persons included in the Calcutta
sample. The proportion of non-matrics was 14.8 per cemt, of undergra-
duates nearly 28.0 per cent, and of graduates and men of superior cul-
ture more than 57 per cent. Educationally the Calcutta ssmple was thus
superior to the other samples.
Femily Expenditure. The composition by monthly family expenditure is
given in Table (46). The proportion of persons with monthly expenditure
below k540 was 3.9 per cent. The low income gwoup between Ri,41 and
Bs. 100 contributed 28.6 per cent, while the proporticn of persons belonging
to the real middle-class level with monthly family expenditure fluctuating
between Bs, 101 and 5,400 was very high, 51.2 per cent. The top group with
family expenditure exceeding Rs.400 was also quite well represented with a
quota of 16.3 per cent which is probably greeter than the real proportion
in the universe.
Occupation. As regards occupational distribution 28,6 per cent belonged
to the student group, 17.9 per cent to petty trade, 25.2 per cemt to
service, 11.2 per cent to business, 11.7 per cent to the prefessions,
5.5 per cent to landlords and people living on unesrnmed income. The
proportion of students and petty trade was larger and of business and
service smaller than the corresponding proportions in the ‘general’ and

‘radio’ samples. On the whole it will be seen thet the sample was
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primarily middle-class with a certain amount of over-represemntation of
age between 26 and 35 and of higher educutional and economic groups.

Gomposition of the Jagaddal Sample
Age, The age composition is shown in Table (44). The relative frequency
was 5.9 per cent between 14 and 18 years, 20.8 per cemt betweem 19 and 25
years, 34.7 per cent between 26 and 35 years, 28.7 per cent between 36 and
55 years, and 9.9 per cent of persons above 55 years. The age-distribution
was more uniformly spread out as compared to the Calcutta semple; and was
thue more representative of the Census proportions.
Education. In educational qualifications, illiterates contributed 8.9
per cent, non-matrics 29.7 per cent, undergraduates 34.7 per cent and
graduates 26.7 per cent while superior culture has no representative.
Educationally the Jagaddal sample was thus on a distinctly lower level
than all the Calcutta samples.
Family Expenditure. In expenditure levels, Jagaddal had 12.9 per cent
in the lowest group; 21.8 per cent in the expenditure level between
B8e41—100; 66.3 per cent between Bsc101 and Bs.400; and only two per cent
above B8.400, The economic status of the Jagaddal group was thus lover
than that of the Caloutta.
Occupation. In occupational composition students contributed 32.7 per
cent, petty trade only 3 per cemt, service 27.6 per cent, business 11,9
per cent, profession 12,9 per cent, and landloxrds 11.9 per cent. Compared
to the Calocutta sample Jagaddal had a lower proportion of petty trade but
a higher frequency of students and landlords; there was not much difference
in the other groups.

Speaking generally we find that the Jagaddal ssmple was more repre—
sentative in age, but belonged to a lower educational and a lower economic
level than the corres onding Calcutta sample. This probably reflects a real
difference between the two areas. On the whole both the Calcutta and
Jageddal samples may be considered to be fully representative of middle-

class families in these areas.
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Results for the Samples as a Whole
I shall first consider the results for the sample as a whole.
The total number of persons whose opinion could be ascertained under the
different categories is shown in Table (24) for the Calcutta amd in
Table (25) for the Jegaddal ssmple. From col.(2) of Table (24) we find,
for example, that 139 persons (out of a total of 385) gave the highest
place to Enemy broadcasts in point of intereast, 133 persons in point of
convincing qualities, and 156 persons in regard to effective propaganda.
Loocking at the Table horizontally we find from the first line that 139
persons gave the highest rank to Enemy, 56 to Allied, and 34 to Neutral

broadcasts so far as interesting qualities are concerned, while 156 did

not express any opinion.

The corresponding percentages are given in Table (26) from which we
notice that no less than 36.1 per cent took the greatest interest in Enemy,
14.5 per cent in Aliied, and only 8.8 per cemnt in Neutral broasdcast, while
the opinion of 40.6 per cent is not known. The results are on the whole
similar in the case of the other two categories. The largest proportion,
34.6 per cent of listeners, had greatest faith in Enemy, only 10,6 per ceat
in 4dllied, and 13.0 per cent in Neutral sources of news. In propaganda
value 40,5 per cent of listeners gave the highest place to Enemy, and only
14.8 per cent to Allied broadcasts; while 4.9 per cent attached any
importance to the propaganda value of Neutral broadcasts.

If we comp:re the three categories for each type of broadcasts
we find that Enemy broadcasts received the largest proportion of votes,
namely 40.5 per cemt in respect of propaganda value, and slightly lower
but practically similar proportion of votes, 36.1 per cent and 34.6
per cent in respect of interesting and convincing qualities. Against
this only 14.5 per cent each gave the highest place to Allied radio in
respect of interesting qualities and propaganda value, and only 10.6 per
cent in convincing qualities. The position was quite different in
the case of Neutral broadcasts; 13.0 per cent of listeners gave this

the highest place in respect of oconvincing qualities, 8.8 per cemt in

inggresting qualities, and only 4.9 per cent in propaganda value.



-85 -

The position may be desecribed in a slightly different vay if
wve calculate the percentages after omitting the missing records, i.e.
lesving out persons whose opinion is not known. Relevant figures sre
given in detail in Table (37)—(43) in whioh the aerrangement of columns
is exactly the same us in Table (30)—(33). We find from these Tsbles
that a majority of listeners among those who expressed their views,
nsmely, 60.8 per cemt gave the highest place to Enemy broadcasts in
interesting qualities against 24.4 per cent who ranked Allied broadcasts
higher in this respect; only 14.8 per cent thought Neutral brosdcssts
to be more interesting than the other two. We also find that 59.6 per
cent had greatest confidence in Eneay, 18.3 per ceat in Allied, and 22.3
per cent in Feutral broadcasts. In propaganda value 67.2 per cent give
the highest rank to Enemy, 24.6 per cent to Allied, and only 8.2 per cemt
to Neutral efforts. From sixly to sixtyseven per cent (or nearly two—
thirds) of listeneis €ive Enemy broadcasts the highest place in different
respects against only a fifth or a quarter who give dllied broadcasts
a higher rank. In whatever way we mske the comparison, as judged by

listener reuction, the superiority of Enemy brosdcasts is beyond dispute.

Interesting versus Convincing

A two-way classification in terms of “interesting" and "convincing”
frequencies is given in Tables (28) and (29). In the first line in ocol.(1)
of Tsble (28) we find that 139 persons had given the highest place
to Enemy broadcasts in point of interest. In the same line the succeeding
columns show that proportion of these 139 persons voted in fawur
of different classes of broadcast in regard to their convincing qualities.
Thus we find that among these 139 persons who Were most interested in
Enemy broadcests no leass then 79 per cent or four-fifths thqught them also
most convincing, while 11,5 per cent placed Neutral radio higher and only
5.0 per cent had greater faith in Allied broadcasts. Arong persons who
considered Allied broadoasts to be more interesting than the other two,
only 53.6 per cent or about hslf considered them aleo to be most convincing,
while 25.0 per cent had grester faith in Enemy end 14.3 per cent in Neutral

sources of news. PFinally among the persons who preferred Neutral radioc te
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others in point of interest 67.7 per cent or about two-thirds considered
them to be sleo most reliable, snd a considerable proportiom, 17.6 per
cent or a little over one-sixth had greater faith in Enemy, end only 8.8
per cent in Allied sources of news, Of the persons who had no opinion te
express nearly 95 per cemt were silemt regarding both interesting and
convincing quelities.

Let us next conasider the distribution by convineing qualities
shown in Table (29) in which the arrangement is similur to Table (28),
Of the pe rsons who had the gre:test faith in Enemy brovedcasts, no less
than 82 per cent alsc considered them to be most interesting while 10,5
per cent had grester interest in Allied and 4.5 per cent in Neutral
broadcasts, Among persons who gave the highest place to Allied broad-
casts in convincing qualities, 73.2 per cent found such broedcastsalso
to be more interesting than others, while 17.1 per ceat had greater
interest in Enemy, and 7.3 per cent in Neutral broadecasts. Among persons
who relied most on Neutral broadcasts, 46.0 per cent or a little less
than half also thought them most interesting; while 32 per cent had
greater interest in Enemy znd 16 per cemt in dllied broadcastse

General Results for the Jagaddal Semple

The number of persons giving their opiniosn under different categories
is shown in Table (25) and the percentage results in Table (27). The
proportion of missing records in Jagaddal is 32.6 pexr cent which is
appreciably lower than the proportion of 41.8 per cent in Calcutta.
Interesting. We find that in Jagaddal 31.7 per cent ere most interested
in Enemy broadcast as compared to 36.1 per cent in Calcutta. The propor-
tion taking greatest interest in Allfed brosdcest is 17.8 per ceant in
Jagaddal se compared to 14.5 per cemt in Calcutta. In the case of Neutral
broadcasts we find sbout the same proportion, namely 7.9 per cent in
Jagaddal and 8.8 per cent in Caloutta tsking the greatest interest in
Neutral broadcasts. On the whole considering the small size of the sample
the general asgreement between the Jagaddal and Calcutta samples is quite

satisfaoctory.
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Convincing. Here also the results are in good agremment. We find that
33.7 per cent in Jagaddal as compared to 34.6 per cemt in Calcutta have
greatest faith in Enemy broadcasts; 14.9 per cent in Jagaddal as com—
pared to 10.6 per cent in Caleutta give the highest pluce to Allied
sources in this respect; while 18.8 per cent in Jagaddel and 13.0 per

cent in Calcutta have the greatest faith in Neutral sources.

Propaganda Value, The position is somewhat different in regard to pro-
paganda value of different sources. In Jagaddal 30.7 per cent consider
Enemy broadcasts to be most effective in this respect; the corresponding
proportion in Calcutta is 40.5 per cent., On the other hand while only
14.8 per cent in Calcutta consider Allied broadcastis to be most effective
in propagunda value the corresponding proportion is so high as 35.6 per
cent in Jagaddal. Apparently nobody in Jagagdal believes Neutral sources

to have any propaganda value.

On the whole we find that so far as interesting and convincing
qualities ere concerned the results in Calcutta =ad Jagaddal are in very
good agre<~®ent. Opinion regarding propsganda value appears, however,
to differ quite sharply. 4s the Jagaddal results are based on observations
bty one single observer it is difficult to check whether there is any real
difference in this respect between the two areas, or the observed divergence
is only spparent, being due to some persons bias. Opinion relating to
propeganda value is ambiguous. More effective propaganda may be interpreted
in two ways, in e complimentary or in a derogatory semnse. Thus persons who
are sympathetic to a particular source of news may give credit for propaganda
value in case propaganda itself is considered® justifiable in a good cause.
On the other hand, a radio source which is condemned for umreliability
of its nevs may 2lso be credited with high propaganda velue in the sense
of disseminating false news effectively. The cleavage in the resudts in
Calcutta and Jagaddal may thus be simply due to a difference in the

interpretation of the term effective propaganda.



CHAPTER 11. BROADCAST REACTIONS : BY AGE, EDUCATIONW,
EXPENDITURE AND OCCUPATION.
Age Variatioms

The age veriaetions in reactions to brosdc.sts are shown in Tables
(30) and (37). The mumber cf individuals is only 6 in the lowest (14—18
years) snd 8 in the highest (ebove 55 yesrs) sge-groups, These are too
small to allow any weight being given to the results for these age-groups.
Subject {0 this remark there is some evidence of interest in war broadcasts
increasing with sge up to 35 years. After this there is a gradual decline
in interest which is probably due to a great extent to the appreciably
lower interest in the radic generally which we had observed smong older
people in the case of the other samples.

Results for Each Age-group

14—25 yearg. In the youngest age-group two—thirds have no interest
in wdr broadcasts while one~third consider Bnemy broadcasts to be most
interesting as well as most convincing; but as alresdy noted, the total
number of this group is too small to allow genersl conclusions being drawm.
In the next higher age-group between 19 and 25 yesrs we find from Table (30)
that 37.9 per cent are most interested in Enemy, 12,9 per cemt in Allied,
and 8.9 per cemt in Neutral broadcast, while records are not available for
40.3 per cent. A4lthough there is generally greater interest in Allied
broadcasts as compared to Neutrul, we find that between 19 and 25 years 8.1
per cent consider Allied orvadcasts to be more convincing sgainst 9.7 per
cent who consider Neutral broadcasts to be better in this respect. The
highest proportion, 40.3 per ceant, have grestest faith in Enemy broadcasts.
In propaganda value 44.4 per cent give the first place to Enemy, 12.1 per
cent to Allied, and only 4 per cent to Neutral broadcasts.

26—35 years. In the next age-group betweem 26 and 35 years there
is & small all-round increase in interest in war broadcasts; 38.8 per cent
bave the greateat interest in Enemy, 13.9 per cemt in Allied, and
10.3 per cent in Neutral broadcasts. Only 12.7 per ceant however consider

4llied broadcasts to be the most convincing. 4 slightly larger proportiom,

13.9 per cent, have greater faith in Neutral, and a much higher proportios,
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36.4 per cent, in Enemy broadcasts. About 16.4 per cent consider Allied
broadcasts to have the highest propaganda value; only 4.8 per cent vote in

favour of Neutral, while 34.0 per cent consider Enemy broadcasts to be moast
effective.

36-55 years. In the age—group 36 and 55 years there is a slight
decrease in interest in war broadcasts. There is however an increase im
the proportion of persons who show greatest interest in Allied broadcasts;
20.7 per cent give the highest place in point of interest to the Allied and
only 7.3 per cent to the Neutral radio. The proportion interested in Enemy
broadcasts has decreased appreciably but is still yery high, namely, 29.3
per cent. The proportion which considers Enemy broadcasts most convincing
has elso decreased to 23.2 p-xr cent as compared to 36.4 per cemt in the
previous age-group, but is still nearly double the proportion of 12.1 per
cent who have greater faith in Allied broadcasts. A much larger propor-
tion, 18.3 per cent, give gre: test credit to Neutral broadcasts. As regards
propaganda value 30.5 per cent among persons between 36 and 55 years vote
in favour of Enemy against 17.1 per cent in favour of Allied broadcasts;
only 7.3 per cent consider Neutral broadcasts to be more effective than others.

Above 55 years. In the highest group atbve 55 years only about
25 per cent are interested in the radio; and they all consider Enemy broad-
cests to be more interesting, and more convincing then others. The older
people also consider Enemy broadcasts to have greater propaganda value
then others. A4s already pointed out, the size of the sample is however
too small in this group to allow genersl conclusions being drawn.

Results by Categories

Interesting. Within each age-group the relative order is the same,
Enemy occupying the first, Allied the second amnd Neutral the third place
in point of interest. Within each type of broadcast, there is, however
a perceptible variation with age. With increasing age there is an increasing
proportion of persons who find Allied broadcasts more interesting than
the other two. On the other hand, interest in Enemy broadcasts appears to

decrease beyond 35 years. There is no large variation with age in matter

of interest in Neutral broadcasts.
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Convincing, Coming to the category of ‘convincing' we find however
thatwith increasing age a definitely larger proportion of persoms consider
Neutral broadcasts to be more convincing thsn others. This proportion is
only about 9.7 per cent (among all persons, or 16.7 per cent among those
glving their opinion) in the age-group 19-—25 years, ‘snd then rises to
13.9 per cent (or 23.1 per cent) in the age-group 26—35 years and finally
to 18.3 per cent (or 43.1 per cent) among persons between 36 and 55 years.
The proportion which considers Allied war news to be most convincing rises
from 8.1 per cent (or 13.9 per cent) in the age-group 19—25 years to
12.7 per cent (or 20.2 per cent) in the age-group 26=—35 years and 12.1 per
cent (or 22,7 per cent) among persons between 36 and 55 years. The propor-
tion which considers Enemy broadcasts to be most convincing is 40.3 per
cent (or 69.7 per cent) in the age-group 19—25 years, and them decreases
to 36.4 per cent (or 57.7 per cent) in the age-group 26—35 years, and
declines to 23.2 per cent (or 43.2 per cent) in the age-group 36—S55 years.

Within each age-group the largest proportion of persons believe
Enemy news to be most convincing, and then Neutral, and least of all news
from Allied sources. But on the whole with increasing age an increasing
proportion have greater faith in Neutral and Allied, and a decreasing pro-
portion in Enemy sources of news,

Propagands Value, The age variations are more or less similar im
the case of opinion regarding propaganda value. Within each age-group
the largest proportion of persons attach the highest propaganda value to
Enemy, then to Allied, and last of all to Neutral radio. With increasing
age there is however increasing recognition of the propaganda value of Allied
and Neutral but a decreasing recognition of the effectiveness of Enemy radig.

Genersal Festurecg. Enemy broadoests are ccnsidered to be more
interesting, to have grester propaganda value, and alse to be more convin=
cing by the largest proportion of persons in all sge-groups. But interest
and confidence in Allied broadcasts and appreciation of their propaganda

value increases with increasing age. At the same time the proportion having
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interest and confidence in Enemy broadcasts or attaching importance te
their propaganda value decreases with incressing age. In other words
reaction to Allied broadcasts becomes increasingly more favourable and to
Enemy broadcasts increasingly more unfavourasble with advancing years.
Broadcast Reactions : Variations between Educational Groups

The relevant results are given in Tsble (31) and (38).

Interesting. We may now consider the variations between differemt
educationel groups. As regards Enemy broadcasts 22.8 per cent of non—
matrios found them the most interesting; and about 36 or 37 per cemt among
undergraduates and graduates; a much higher proportion, 48.9 per cent
among men of superior culture preferred Enemy broadcasts. The proportion
of persons giving first place to Allied broadcasts in point of ‘interest’
is smallest, about 10.5 per cent, among non-matriculates. This is partly
due to the fact that this group takes less interest in radio broadcasts
generally. Among undergraduates and graduates there was not much difference,
the proportions being 16.0 per cent and 15.4 per cemt respectively. Among
men of superior culture the proportion was 13.3 per cemt. Only about 6 or
7 per cent among non-matrics, undergraduates and gredustes consider Neutral
broadcasts to be more interesting than the other two. There was however a
sharp rise among men of superior culture 24.4 per cent of whom considered
Neutral broadcsste to be more interesting then the other two.

This is the position if we take into consideration all persons
in each group. If we omit those who did not express any opinion we find
from Table (38) that differences are comparatively small. For example the
proportion taking the greatest interest in Enemy broadcasts fluctuated only
between 56 and 62 per cent roughly. The proportion interested din Allied
broadeast w:=s very steady and of the order of 26 or 27 per cent among non—
matrics, undergraduates, and gradustes, but appreciably lower and only
15.4 per cent among men of superior culture. Interest in Neutral broad-
casts is high, 28.2 per cent among men of superior culture but otherwise

fluctuations are irregular.
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Contrastirz the differ<nt educational groups ve find on the whole
that non-matrics, undergraduates and gradustes the first rank in point of
interest wag invarisbly given to Enaxy, the second rarik to Allied, snd the
1sst place to Neutral broadcasts. Acorg persons of superior culturo the
position was a 1ittle differcnt. Enecy browdcasts otill occupled the
first plsce but Meutral came next with Allied in the last ploce.

Conyincing. 4s regards convincing quality non-matrics to the
exteat of 24.6 per cent considored Enemy broadsasts to be the most
religble; the corresponding proportion varied froa 35.4 por cent to
37.7 per ceant in higher educational groups. Cnly 7.0 per cent among
non-natrics, and adbout 12 per cernt arong underzraluatea end gralustes
guve the first placae to 4dllied; while the proportion dropped to the much
lower value of 6.7 per ceat saong men of superior culture. Neutiral nevs
was considered to be thae nost reliable by 7 rer cant of non-matrics, 7.5
per cent of undergraduates end 10.3 per cent of graduates. TLen there vas
a rapil rise to 44.4 per cant ancng men of superior culture. among
educaticnal groups the ranking in roint of convincing quality was ususlly
in the order Enemy, 4dllied, &nd leutrals. Amnong rersons cf superior culture,
however, Eeutral comrand the highest respect for reliability with Enexy
in the eocond plsce, cnd Allied brosdcasts coning a long way Lahind,

If we tiake into consideration only those who gave their o;inion we
find, bowever, from Table (33) that there was very 1ittle differ mce in
tLe proportiona having faith in Enemy, 4llied, or Keutral broadcasts among
non-zatrics, undergraduates, or graduates. Ken of superior culture, hovever,
had much less faith in both Inexy and Allfed snd much greater faith in
Neutral broadcasts.

Proreggnda Velue. Opinion regarding the projaganda value of Allied
brosdcasts did not show any consistent tredd with sducational classification.
If we take all persons into conaideratfion the proportion of persons giving
Alliel broadcasts the first place fluctuated detween 10.5 per cent and
18.9 per cont; and with increasing educutional level a larger proportion of

persona considered Enexy propaganda to be more effective than the other two,
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The proportion was 26.3 per cent among non-aatrics, and rose to 41 or 42
per cent among ;raduates and undergraduates, and to 53.3 per cemt in the
highest group. If we, however, leave out those who did not not give amy opiniom
there was not much difference in these proportions which fluctuated between
63 and 71 per cent, and was actually lowest among men of superior culture.
The propaganda value of Neutral broasdcasts was considered most effective
by only about 4 or 5 per cent among all undergraduate:z and all graduates
but by a substantially larger fraction, 15.6 per cent, among persoms of
superior culture. In euaek educational group the ranking in respect of

of propaganda value was always in the same order, namely, Enemy, Allied,
Neutral.

Contrasts between the differcnt categories are also of some
interest. In each educational level the proportion of persons who gave first
ranking to Allied broadcaats in point of interest' and of propagandas value
was usually higher than the proportion which consicdered Allied news to he
more reliable than news from other sources. That is, the over—all ranking
of Allied broadcasts was higher in respect of both interest and propagandas
value, but lowest in convincing quality. In the case of Enemy broadcasts
the ordering was propaganda value, then cohvineing guality, snd last of all
interest among non-matrics and undergraduvates. In the two higher educa-
tional greups propaganda velue still came first, but interest occupied the
second place and convincing quality came last. In the case of Neutrals in
all educational groups the convincing quality always came first, them

interest, and finally propagenda value.

Broadcast Neactions : Variastions between Expenditure Levels
The results by expenditure levels are given in Tables (32)
and (39).
texest . Below a monthly family expenditure of about i.4C we
find from Teble (32) that 26.7 per cent or a little more thsn one-fourth
considered Allied broadcasts and exactly the same proportion Enemy broad-
casts to be most interesting while only 6.7 psr cent found Neutral broad-

casts to be of greater interest than the other two. In the expsnditure
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level between Rs,41 and 5,100 about 13.6 per cent gave their firat preference
to Allied, and B or 9 per cent to Neutral broadcasts in poimt of interest.
Among fsmilies spending ks, 100 or less per month 27.3 per cent or a little
more than one-fourth found Enemy broadcasts to be more interesting than
the other two. The proportion rises to 38.1 per cent among families im
the next higher expenditure level Rs.41—100, and to a still higher value,
47.6 per cent, in the highest economic level among families spending more

than F5.400 per month,
Interest in Allied brosdcasts was greotest in the lowest expendi-

ture group possibly because such broadcasts were more readily available
and vere easier to understand. Among families with a monthly expenditure
above Rs.400 the preference in point of interest for Allied broadcast

was practicslly steady with a proportion of the order of 14 or 15 per
cent. Interest in both Neutral and Enemy broadcasts, however, increased
systematically with increesing expenditure level, and rise being more
steep in the case of Enemy broadcasts. In each economic level the ranking
in point of interest was exsctly the same; Enemy essily csme first, them
4llied with Neutrals in the last place.

If we take into consideration only those exprgssed their opiniom
we find from Teble (39) that with increasing economiec status a larger
propoxrtion of persons teke interest in Enemy broadcasts but the proportion
interested in Allied broadcasts decreases; the fluctuation in the case
of Neutrals is irregular.

Convincing. If we comsider the category of ‘convincing' we find
that only 6.7 per cent had faith in Allied smd 60 per cent in Enemy
broadcasts in the lowest expenditure level. Betwegn Rse41 and Rs, 100 per
month we find 10.9 per cent in favour of Allied, 11.8 per cent ip favouwr
of Neutral and 26.4 per cent in favour of Enemy lroadcasts. The position
is somewhat similer in the next higher expenditure level of ks, 101—400;
10.2 per cent considered illied broadcaststo be more convincing, while
13.7 per cent gave this credit to Neutral and 34.5 per cent to Enemy

broadcasts. In the highest expenditure level the proportions are all
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somewhat higher but retain the same order; about 12.7 per cent had greatest
confidence in Allied, 15.9 per cent in Neutral and 42,9 per cemt in Enemy
broadcasts.

With increasing expenditure level we thus find an increasing
proportion of persons having faith in the relisbility of each source of
news, Adllied, Neutral or Enemy. 7This, however, is simply a consmquence
of the greater interest in war broadcasts shown by persons with increasing
economic status. Within each expenditure levcl the relative order in
point of reliability rewains the same, Enemy coming first, Neutrals next,
and Allied occupying the last place. Even if we omit the misaing records
the genersl position remains much the same.

Propaganda Velue. 4&s regards propasgands value, 13.3 per cent each
in the lovwest expenditure level gave the first vote %c Allied and Neutral
broadcasting, while 40 per cent considered Enemy broadcasts to be more
effective. The high proportion in fawvour of Neutrals is s little sur-
prising; but much weight cannot be attached to this result owing to the
very small sige of the sample in this grmup. In the next higher expem=—
diture level (Bse41—100) the positicn is somewhat different; 15.5 per cemt
were in favour of Allied, 3.6 per cemnt in favour of Neutral and 30.9 per
cent in favour of Enemy broadcasts. In the next higher expenditure level
(5101—400) we find 14.2 per cent voting in favour of Enemy broadcasts.
In the highest expenditure lecvel (above Es;400 per month) 15.9 per ceat
gave their first preference to Allied, 4.8 per cent to Neutral and 52.4
per cent to Enemy sources.

There was very little wsriation, only between 13.3 and 15.9 per cemt,
in the proportion of persons who gave the highest place to Allied broadcasts
in propaganda value. On the whole a small proportion, enly about 5 per
cent, attached any importance to the propeganda velue to Neutral radio.
Omitting the lowest economic level in which the number of individuals was
probably too small to give reliable results, we find that with increasing
economic status an increasing proportion of persons considered Enemy radio

to be more effective in propagenda value as compared to the othsr two.
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Broadcast Reactions ¢ Variation betweem Occupatiomal Groups

Results by oocupational groups are givem in Tables (33) and (40).
Students. Among students 36.4 per cent oonsidered Enemy droadcasts

to be more interesting than the other two, while 14.3 per cent preferred
Allied and 9.1 per cemt Neutral droadcasts. About 40 per cent was either

indifferent or did not care to express any opinion. As regards convimoing
qualities 31.8 per cent gave the highest place to Enemy, 12.7 per cent %o

Neutral, and 10.9 per cemt to Allied sources of news. As regards propaganda
value the position was more or less similar te "interesting”; 40.0 per cemt
considered Enemy bdroadcasts to de more effective than the other two, while

13.6 per cent gave the highest place to Allied and only 5.5 per cent to
Noutral broadcasts. Among students 1} or 14 per cent gave the highest
place to Allied radio im point of interest and propaganda value while a

distinotly smaller propertion, 10.9 per cent, thought them more convincing
than other sources of news. BEnemy broadcasts were ranked highest in all

three categories.

Pesty Trade. In point of interest 30.4 per cent gave the highest
place to Enemy, 15.9 per cemt to Allied, and 4.3 per cent to Neutral broad-
casts) while records were missing for nearly half of the whole sample.

The relative order was the same in regard to the other two categories,
Enemy sources of mews were considered more reliabdle by 36.2 per ocent,
Allied sources dy 8.7 ‘per cent; and Neutral sources by 5.8 per cent of
persons. In propaganda value, Enemy droadcasts were given the highest
place by 29 per cent, Allied droadcasts by 17°.8 per cent and Neutral broad-
casts by only 5.8 per cent.

Service. In the service group 33 per cent considered Enemy broad-
casts to de of the greatast interest against 18.6 per cent in favour of
Allied and 7.2 per cent in favour of Neutral droadcasts; while records
were missing for 41.2 per cent. As regards convincing qualities the
Enemy radio was given the first place by 36.1 per dent, Allied broadcasts
by 12.4 per cent and Neutral sources of news by 10.3 per cent. In propa~
ganda value 41.2 per oent gave the highest rank to Hnemy and 16.5 per cent

%0 Allied droadcasts while mo propaganda value was attached at all to
Neutral broadcasts.
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Business. Among businessmsm a very high proportion, 69.8 per cenmt,
were more interested in Enemy than in other broadecasts. Only 9.3 per cemt
were most interested in Neutralj and a still lower proportion, 7.0 per cems .
in Allied broadocasts. The proportion of no records were lowest, only 13.9
per cent, among businessmen. As regards convincing qualities 53.5 per cemnt
gave the first place to Enemy, 16.3 per cent to Neutral. and 11.3 per cent to
Allied sources of news. In propaganda velue there was a much larger propor—
tion, T4.4 per cemt, voting in favour of Enemy; 9.3 per cent in.favour of
Allied; and only 2.3 per cent in favour of Neutral efforts.

Professions. In the professional class the proportion of no Tecords
was very high, 51.1 per cent, showing probably a reluctance to express any
opinion in this matter. Enemy broadcasts were considered most interesting
by 22.2 per cent and Neutral broadcasts by only a slightly emaller propor—
tion namely 17.8 per cent, while only 8.9 per cent thought Allied broad-
casts to be of greatest interest. As regards convincing qualities the
highest place wae givem to Neutral sources by 24.4 per cént, while 17.8 per
cent had greatest faith in Enemy, and 11.1 per cent in Allied sources of
news. In propaganda value Enemy efforts were given the highest rank by
35.6 per cent, Allied broadcasts by 11.1 per cent, and Neutral broadcasts
by 8.9 per cent. It will be seen that in this case a larger proportion
of persons considered Neutral sources to be more trustworthy than Enemy
droadcasts. The propaganda value of Enemy broadcasts was also recognised
to a greater extent than either their interesting or convincing qualities.
Another interesting faect is a slightly higher proportion of persons, 11.1
Per cent, who had the greatest confidence in Allied sources of news against

8.9 per cent who thought them most interesting.

Landlords. Finally we come to landlords and persons living on
unearned income. In this group 28.6 per cent were most interested in Enemy,
19.0 per cent in Allied, and 9.5 per cent in Neutral broadcasts. An even
higher proportion, 33.3 per cent, had greater faith in Enemy; while a very
small proportion, only 4.8 per cent, considered Allied broadcasts to be most
trustworthy. A very large proportion, 19.0 per cent, had the greatest
oonfidence in Neutral sources of news. As regards propaganda value, opinion

was equally divided, 19.0 per cent voting in favour of each of the three

categories.
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Results by Sources

Enemy. Business apparently teke the greatest interest in Ememy
broadoasts with such a high proportion as 69.8 per cent of the samples
Students, service, petty trade and unearned income come next with propor-
tions fluotuating between 28.6 and 36.4 per cent; while professional men
apparently have the smallest proportion, 22.2 per cent, chiafly because
they are most reticent in giving out their opinion. If we laave out the
persons who did not express any opinion we find from Table (40) that
businessmen still have the highest proportion, namely, 81.1 per cent and
professional people the lowest proportion of 45.5 per cent most interested
in Enemy broadocasts, while proportions in other groups fluctuate between

50 and 60 per cent.
As regards convinocing qualities, if we consider all persons,

Businessmen again take the first place with 53.3 per cent having confi-
dence in FEnemy broadcasts. Professional people are far more cautious

as only 17.8 per cent have most faith to Bnemy broadcastej while a
higher proportion; 24.4 per cent, have greater faith imn Neutral sources.
In the other occupations the proportion of perscns having the greatest
confidence in Enemy broadcasts varied only slightly between 31.8 per cent
and 36.2 per cent.

In regard to propaganda value T4.4 per cent or mearly three—fourths
of the businessmen gave the highest rank to Enemy brosdcasts. Only a
small proportion, 19.0 per cent, of persons in the unearned income group
attached much value to Enemy propaganda. The proportion is slightly
higher, 29.0 per cent, among petty trade; and varies from 35.6 per cent
to 41.2 per cent in the three other categories.

Allied. Among students, petty trade, service and persons living
on unearned income from 14.5 per cent to 19.0 per cent found Allied broad-
casts to be more interesting than the other two. In contrast, among busi-
nessmen and profassional group, only 7 or 8 per cent gave the highest place
40 Allied broadcasts in point of interest. Even if we omit the missing
records the position remains the same. Only 8.1 per cent of businessmen
and 18.2 per cent of professional people have greatest interest in Allied
broadcasts; othe wise the proportions fluctuate only between 24.2 and 33.3

per cent.



-99 -

As regards convincing qualities landlords and persons living em
wnearned income apparently had the leust confidence, with only 4.8 per cent
in favour of Allied broadcasts. In the other oocupations the proportion
varied from 8.7 per cent among petty trade to 12.4 per cent in the service
group. If we omit missing records the proportion having faith in Allied
broadocasts ia 8.3 per cent among landlords, 14.3 por cént among businessmen,
and varies betweem 17.1 and 22.9 per cent in other groups.

In regard to propaganda value landlords, petty trade and service
had the greatest confidence in Allied broadcasts with proportions varying
from 16.5 per cent to 19.0 per cent; students come next with 13.6 per centj
while business and profession hud the smallest proporticns of 9.3 per cent
and 11.1 per cent respectively. The relative position remains the same
even if we leave out persons who did not express any opinion.

Neutral. The professicnal people had the highest proportion, 17.8
per cent, interested in Neutral broadcasts. The proportion was about 9
per cent among studentis, businessmen and unearned income; slightly lower,

7.2 per cent, in the serviee group, and much smaller and only 4.5 per dent

among petty trade.
The professional class headed the 1list with 24.4 per cent in the

degree of confidence ip Neutral sources of news. Landlords and businessmen
came mext with 19 per cent and 16.3 per cent respectively, followed by
students, 12.7 per cent, and service 10.3 per cent; while among petty trade
only about 5.8 per cent had faith in Neutral news. On the whole, little

propaganda value was attached to Neutral news.
Comparing different occupations we find that businessmen as a group

take the greatest interest and have most faith in Enemy broadcasts and also
give them highest oredit for propaganda value. Professional people, on the
other hand, take greater interest and have greater ronfidence in Neutral
sources of news. Both businessmen and professional people have, however, the
least use for Allied broadcasts. Comparatively speaking, landlords, men
engaged in petty trade and the service group take more interews in Allied

broadcusts and attach more importance to their propaganda value than other

groups.



CHAPTER 12. BROADCAST REACTIONS BY SBX, RELIGION, LANGUAGE AFD PROVINCE

Sex Differences

All our observers, with one exception, were men. As a result
women were dbadly under-represented in our mass observation sample the actual
proportions being only about 8.4 per cent of females against 91.6 per oent
males. Although the proportion of women was small, the sample may not de
unrepresentative in character; and it is of some interest to compare the
results for the two sexes. These are shown in Tables (34) and (41). It
will be noticed that Enemy broadcasts were considered most interesting by
40.6 per cent of women against 35.2 per oent of men. On the other hand,
16.8 per cent of men againet 12.5 per cent of women had greatest interest
in Allied broadcasts. Apparently women were not much interested in Neutral
hroadcasts. If we omit the missing records the disparity in favour of
Enemy broadcasts becomes more prominent, as 76.5 per cent of wcmen against
56.5 per cent of men have greatest intsrest in such broadocasts. On the
other hand only about one-fourth of either sex are most interested in
Allied broadoasts.

As regards convincing qualities the proportion having the greatest
faith in Enemy sources of news was 34.4 per cent among all women againat
35.2 per csnt among all men. Next in order came Neuttal sources which were
considered most oconvinoing by 14.1 per cent of men and 9.4 per cent of
women. Confidence im- Allied sources was lowest among both men and women with
proportions of 11.4 and 6.3 per cent respectively. Omitting the missing
Yeoords we find from Table (41) that 68.0 per cent of women and 58.0 per cent
men have greatest faith in Enemy; and 12.5 per cent of women against 18.8
per cent of men have confidence in Allied broadcasts.

In regard to propaganda value 37.5 per cent of women against 41.6
per cent of men gave the highest oredit to Enemy broadoasts. n the other
hand, 15.6 per cent of women against 16.8 per cent of men considered Allied
broadcasts to be more effective than the other two. Only a small proportion
of both men and women, 5.1 per cent and 3.1 per cent respectively, attach

any importance to the propaganda value of Neutral broadcasts. If we
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leave out the persons who 414 not give any opinion we £ind that practi-
cally two-thirds of bdoth men and women attached greatest value to Lneny
propaganda while about one-fourth give higher oredit to Allied broadcasts
in this respect.

The striking feature in the case of all three categories is the
general similarity of opinion among men and women. In regard to cenvincing
qualities both men and women had practically the highest confidence in
Enemy broadcasts while women and somewhat greater interest in Fnemy broad-
casts. Allied bdroadocasts oocupied the lowest place as regards convincing
qualities in the opinion of both men and womenj but had a higher ranking
than Feutral broadcasts in respect of propaganda value and interest.
Although the nunber of women in our sample is small the general agreement

between the two sexes in their reactions to radio brosdcasts makes us believe

that the present results may bs acoepted as substantially correct.

Broadcast Reactions by Religious Groups

In our sample we have a very large number of subjects belonging to
the Hindu commmnity owing partly to its larger communal proportion in
Caloutta and partly to majority of our observers themselves being Hindus.
The actual composition of the effedtive portion of our sample was 88.6 per
cent Hindus, 8.3 per cent Kuslims and 3.1 per cent belonging to other reli-
glons. The results by religious groups are shown in Tables (34) and (41).

Interesting. As regards interesting qualities we find that Enemy
broadcasts are ranked highest by 36.4 per cent of Muslims against 35.8 per
cant of Hindus showing that there is little difference between the two
religious groups. Among Huslims only 2.3 per cent as compared to 16.4 per
cent among Hindus appear to be more interested in Allied broadcasts than
in the other two. Neutral dbroadcasts are given the highest place in point
of interest by 4.5 per cent of Muslims against 9.4 per cent of Hindus. If
we omit the missing records the runking remains the same, but we find from
Table (41) that 84.2 per cent of Muslims againsf 58.1 per cent of Hindus
have greatest interest in Enemy broadcasts, while only 5.3 per cent of
muslims againet 26.6 per cent of Hindus take the greatest interest in

Allied droadocasts.
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Convinoing. In oconvinoing qualities we again find practically the
same proportion, 34.1 per cent of Muslims and 35.2 per cent of Hindus,
giving the highest place to Enemy sources of news. A slightly smaller
proportion, 6.8 per cent of Muslims against 10.9 per cent of Hindus, have
greatest confidence in Allied sourcesj while 4.5 per cent of Muslims and
13.6 per cent of Hindus give the highest place to Feutral mews in respect
of reliability. If we leave out the persons who did not give any opinmion
we f£ind that 75.0 per cent of Muslims against 58.9 per cent of Hindus had
greatest faith in Enemy broadcasts, and 15.0 per cent of Muslims and 18.3
per cent of Hindus had greatest confidence in Allied broadcasts.

Propaganda Value. In propaganda value the Enemy is ranked highest
by 38.6 per cent of Muslims against 41.2 per cent of Hindus. Allied
broadcasts are not given any oredit in respect of propaganda value »y
Muslims while 16.7 per cent of Hindus give them the highest place. Only
a small proportion of persons among both communities, 2.3 per cent of
Muslims and 4.8 per cent of Hindus, attach the highest propaganda value to
Neutral broadcasts. If we omit the missing records we notice that am
over-whelming proportion of Muslime, no less than 94.4 per cent, give the
greatest credit to Enemy broadcasts for their propaganda value.

So far as interest and confidence in Enemy broadcasts or their
propaganda value are concerned we find little difference between Hindus
and Muslims if we take all persons into consideration. In the present
sample the Muslime, as compared to Hindus, apparently have less interest
in Allied broadoasts and consider them to be less reliable and to have
practically no propaganda value. The Muslims also have been on the whole
less interest than Hindus in Neutral sources of news. If we omit those
persons who did not express any opinion the KMuslims appear to show a much
more favourable reaction to Enemy broadcasts than Hindus. Owing to the
small number of Muslims, only 44, in&luded in our sample it is not possible
to attach much weight to these results, and yet the general trend appears
%0 be quite clear. That Enemy broadcasts are ranked highest by both commu-
nities can scarcely be in dispute. Appreciation of Allied broadcasis may be
actually less and of Enemy broadcasts greater among muslims than among

Hindus.
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The number of persons belonging to other religions was only 11,
But even here we find that the largest number give the highest place to
Enemy broadcasts in respeot of interest and convinoing qualities as well
as propaganda value. Not much difference is made between Allied and
Neutral broadcasts, the advantage, if any, being in favour of Neutral

sources of newsj; but the size of the sample is too small to allow any

weight to be given to the actual figures.
Broadoast Reactions by Linguistic Groups

The results by linguistic groups are shown in Tables (35) and (42).
In Caloutta the largest number of persons in our sample, 282, naturally
have Bengali as their mother tongue. Next come Urdu and Hindi with 55;
and Marathi with 18 representatives; while 30 per cent speak other languages.

Interesting. We find 63.6 per cent of Urdu and Hindi speaking
persons, and 50 per cent of Marathi speaking persons against 32.6 per
cent of Bergali speaking persons taking greatest interest in Enemy
broadocasts. Interest in Allied broadcasts is shown by only 5.5 per cent
of the Urdu and Hindi group; and by a much larger proportion of 17.0 per
cent of the Bengalij and 22.2 per cent of the Marathi group. Interest in
Neutral broadcasts is also very low among Urdu and Hindi speaking persons
with a proportion of only 3.6 per cent. Among Bengali and Marathi speaking
persone the corresponding proportions are 10.3 and 11.1 per cent respec-—
tively. If we leave out the missing records even then the position remains
broadly the same. Urdu and Hindi speaking people show the greatest and
the Bengali speaking people the least interest in Enemy broadcasts with
respective proportions of 87.5 per cent and 54.4 per cent respectively.
The position is reversed in the case of Allied broadcasts; the Bengali
speaking people have the highest proportion of 28.4 and the Urdu and Hindi
speaking people have the lowest proportion of 7.5 per cent taking the

greatest interest in Allied broadocasts.
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Convinoing. All three groups have the greatest faith in Enemy
proadoasts the proportions being practically the same as in the case of
the category "interesting" namely, 60 per cent, 50 per cent and 31.6 per
eent among Urdu and Hindi, Marathi and Bengali groups. The position is
a bit different in the case of Allied broadcasts 16.7 per cent of Marathi,
11.3 per cent of Bengali, and 7.3 per cent of Urdu and Hindi groups have
the highest confidence in Allied broadcasts. Neuiral sources of news
are considered to be the most reliable by 15.6 per cent of Bemgali, 9.1
per cent of Urdu and Hindi, 5.6 per cent of Marathi speaking persons.
The relative position remains the same if we omit the missing records

and detailed comments are unnecessary as all relevant figurea are givem

in Table (42).
Propaganda Value. In regard to propaganda value we notice that

T77.8 per cent of Marathi, 63.6 per cent of Urdu and Hindi, 36.9 per cent

of Bengall give the highest place to Enemy broadcasts. On the other hand
18.1 per cent of Bengali, 7.3 per cent of Urdu and Hindi, and 5.6 per cent
of the Marathi group attach greater propaganda value to Allied broadcasts
as compared to other sources. Only a very small proportion, only 6.4 per
cent of Bengali, and 1.8 per cent of Urdu and Hindi give the highest oredit
to Neutral broadcasts in regard to propaganda value. Here also no change
is made in the relative ranking if we omit the persons who did not

express any opinion.

General FPeatures. On the whole we find that a very large propor-

tion of persons, 60 per cent or more among the Urdu and Hindu speaking

group, give the highest place to Enemy broadcasts in respect of interesting
and convinocing qualities and propaganda value. On the other hand, they

show the least interest and confidence in Allied broadcasts and attach to them
the smallest propaganda value. Fifty per cent of the Marathi speaking

groups takeq the greatest interest and have most confidence in Enemy broad-
casts; while an even higher proportion, 77.8 per cent, give them the

highest oredit for effective propaganda. A considerable proportion,

roughly about one-fifth or one-sixth are interested and have confidence

in Allied broadcasts; while only a small proportion take interest in or
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have confidence in Neutral sources of news. Among Bengali speaking persons
roughly one-third give the highest place to Enemy broadcaets in respect

of all threa categories. About 17 or 13 por cent takd the greatest
interest, and a slightly lower proportion, 11.) per cent, have mo3t con-
f£idance in Allied broadcasts. Roughly 13 or 11 per cent of the Bengall
group are interetad and have confilence in Neutral sources of news.

On the whole we find that among all thres linguistic groups the
highest place is invariably given to Enexy broadcasts in all threa cato-
gories with Allied dbroadcasts asuilly coming next, and Neutral occupying
the last place. Compared to the Bengall speaking group the non-3engali
speaking group show more interest and have greater confidence in Enemy
broadcasts end also give them greater oredit for effeotivenocs of pro-
paganda. The Urdu, Hindl, and Marathl speaking persons in our sanmple
constitute however a selected olass as most of them are residing in
Calcutta and not in their own pr&vincn. It is not poesitle to say
anything as.to how far they are representative of the respective pro~
vinces or linguistic regions fram which they are drawn. The trend of
opinion is however, if anything, even more favourable to Inexmy broad-

casts among the non-Bengall as compared to the Bengali speaking group.

Broadcast Reactions by Provinces

The resulis by provinces are given in Tables (36) end (43).
Bxcept for the Bengal group mumbers are very small, and exceed 20 only
4n the case of persons bolongingz to the United Provinces, Bihar or Madras.
It 18 not therefore possible to attach much weight to provincial differ-
ences in broadcast reaction. The general trend is however unmistakadle.
In every case the highest place is assigned to Enemy broadoasts in rea—
pect of interest and convinoing qualities as well as pPropaganda value.
Usually there is greater interost in Allied broaloasts as compared to
Noutralj but sometimes Neutral droadcasts are cqnaidered more oconvinoing
than Allied sources of newn. In ragard to propaganda value in most

cases no importaznce is attached to Feutral broadcasts.
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Interesting. If we take into consideration only those persons
who had given tlheir opinion we find from Table (43) that 77.0 per cemt
of Non—-Bengalis as compared to 54.8 per cent of Bengalis give the highest
plece to Enemy broadcasts in respect of interesting qualities. On the
other hand 28.0 per cent of Bengalis against 14.8 per cent of Non-Bengalis
have the greatest interest in Allied broadcusts. Bengalis also have a
much higher proportion, 17.2 per cent, interested in Neutral brosdcasts
in comparison with only 8.2 per cent of Non-Bengalia.

Convincing. 48 regards convincing qualitioe we find that T1.6
per cent of Non-Bengalis against 54.9 per cent of Bengalis have gr-atest
confidence in Enemy broadc=sts. The proportion having greateat faith
in Allied broadcasts is much smaller but about the seme, about 17 or 18
per cent, in the two groups. Bangalis have proportionstely more faith
in Neutral broadcasts than Non-Bemngalis.

Propagands Value. In propaganda valus £5.0 per cent of ‘Eor-
Bengalis and 61.0 per ceant of Bengalis give the highest place to Enemy
broadcasts. A larger proportioan of Bengalis, 28.5 per cemt, in compa—
rison with 15.4 per ceant of Non-Bengulis give greater credit to Allied
broadcasts in this respect.

On the whole we find that a larger proportion of the non-Bengal
group give the highest place to Enemy broadcasts in respect of all three
categories; while a larger proportion among the Bengal group take greater
interest and have greater confidence in Allied and Neutral broadcasts and
also attach greater propaganda value to Allied broadcasts. But in the
case of both Bengal and non-Bengal groups there cannot be sny doubt that

Enemy broadcasts are ranked much above Allied broadcasts in ewery waye.

Decreasing Returns in Lower Educational and
Expenditure Groups

A matter of some practical importance is worth pointing out here.
From Col.(5.1) of Table (31) it will be seen that the proportion of
persons from whom records relating to broadcast reactions were missing
increased seriously as we go down the educationsl ecale. Among persons

with education up to the school level 59.7 per cent were indifferent or
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feiled to give sny opinion. The proportion decreased sppreciably to

about 42,5 per cent smong undergraduates and 79.5 per cent among graduates.
Finally, smong men of superior culture only about 13.4 per cent were
either indifferent or refused to express amy opinion,

If we consider expenditure levels, we find from col.(5.1) of
Table (32) that the proportion of missing records was 39.9 per cent in
the lowest group but this result is a little uncertsin owing to the
extremely small number of individuals, only 15, in this class. In the
next three groups there is a steady decrease in the proportion of missing
records from 50.0 per cent in the expenditure level of Rse41—100 and
40.1 per cent in the level of f5,101—400 to 25.4 per cent in the highest
group with monthly family expenditure above Bs.400.

These results thus justify empirically our policy of concen-
trating on a middle-class sample in the first instence. If we had gome
down much further in the educational or socio—economic scale a much
larger mumber of "no records" would have been inevitable. This wuld
have mesnt @ good deal of waste of time and money which would have been
inadyisable in an exploratory survey of the present kind, It is also
not unlikely that effective public opinion in such matters as we have
under review is actually dete:mined more by the people in the higher
groups than by persons lower down and gradually filters down from the

upper to the lower ranks of society.
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PART 1V. APPENDICES

APPENDIX (1). CLASSIFICATION OF THE MATERIAL

For detailed anslysis the mauterial was clascified into sevsral

age, educational, dc, and pational groups. The actual scheme

is given below.
Age Groups
The age-groups used were 14~-18 years; 13-25 yearn; 26-35 years;
36-55 years; and above 55 years. These divisions wore of course arbitrary,
but probabliy represented fairly homogeneous groups for radioc tustes amnd

preferences.

Educational Groups

The educational classification was simple and consisted of three

groups 3

(1) School (Non-mstrics) consisting of persuns who had not
aatriculateds

(2) Undergradustes who had passed the matriculation examination

but had not taken a degree. Persons with equivalent education were placed
in this class.

(3) Gradustes end other persons with education of the degree
standard. In the case of Mass-Observation two other categories were used

namely (1) illiterates snd (2) persons of superior culture.

Economic Status

The economic status was defined in terms of wonthly expenditure
per family, Expenditure, rather than income, was used for two reasons, It
glves a better picture of the actual level of living; and secondly becsuse
it can be ascertained more easily and without rousing any opposition or
suspicion. The following four levels were used.

(1) Up to R5,40 per month. This represents the lowest snd extremely
poor section of middle—class families in Calcutta.

(2) Bse41 — Bs,100 per month is the low income group just above

poverty line.

(3) B22101 — Bs,400 per month includes the well-to-do families im

comfortable circumstances.
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(4) Above B,400 per month represents the richer section of the

middle~-class.

Occupational Classification

The following classification was used.

(1) Students consisting mostly of students or persons under
training with a few persons temporarily out of employment,

(2) Retty trade and domestic service. The general ecomomis
level of this group was lov and on the whole it may be taken as the clase
with a family expenditure of less than Bs.40 or ks,50 per month,

(3) Businegs. In the case of middle-class farilies this is
miscellaneous group vith representatives of both medium-sized and large

commercial concerns,

(4) service consisting of all kinds of clerical sppointments on
monthly salaries, Persons who had retired from service and were living
on pemsions were placed in this group,.

(5) Professional includes independent professions like law,
medicine, engineering as well as paid appointments in higher educational
or executive posts, Culturally this may be considered to be the highest
class,

(6) Landlords and other people living on unearned income,
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APPENDIX (2). THE COMPOSITION OF THE DIFFERENT SAMPLES.

In a sample survey the interpretatiom of the results depemds
entirely on the composition of the sample, that is, on what the sample
represents cr the population from which the ssmple is drawn, In the
present report we have four different samples i1-—

(1) The ‘general’ sample of 1503 persons drawn from femilies
living in middle-class residential areas of Calcutta picked up at random
on a geographical basis from Thacker's Street Directory.

(2) The °*redio' ssmple consisting of 803 householders picked up
at random out of the list of radioc licensees residing in the same area
as the °general’ sample.

(3) The ‘Calcutta’ sample consists of 385 persons contacted on the
lines of mass observation by 18 observers working in the Calcutta area.

(4) The *Jagaddal® sample consisting of 101 individuals contacted
on mass observation lines by one observer working in the Jagaddal area
vhich is an industrial town about 20 miles north of Calcutta.

We have used four broad types of classifications, namely, (a)
age; (b) educational qualification; (¢) family expenditure per month;
and (d) occupation. A gensral description of the groups has been givem
in the main repurt and need not be repwoduced here.

The-composition of the different samples is shown in Tables (44)-(47)
for sll four samples. In this table ccl.(0.1) gives the range of group
in each csase; and the total number of persons in each sample is givem
in the first line in each sub=table., The actual percantages of persons
faliing in each group are shown in eols.(1), (2), (3) and (4) for the
‘general’, ‘radio', 'Caloutta' and ‘'Jegaddsl' samples respectively. In
the case of the age distribution relevant 1931 Census figures for males

ih Caloutta are guoted for comparison.

Age Distribution

Let us first consider the age distribution. The proportion of
younger people between 14 and 18 years is comparatively small in all our
samples in comparison with the census population. This is quite natural

as our investigators attempted to get the information from either the
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head or some responsible member of the family. The proportiom of
persons sbove 55 years is salso somewhat smaller than the census propor-
tion. This also is natural as an ocuteide interviewer has little
chance of coming into contaot witi: older people.

The ‘general' and the ‘radio' samples are on the whole in
fairly goed agreement which confirms broadly the fact that both semples
were picked up from among the same stratum of society in the ssme area.
Compared to either of these two random samples, the 'Calcutta’ mass
observation group shows certain peculiarities. Tbe proportions belew
18 years and above 55 years are comparatively much smaller. Also the
proportions between 19 and 25 years and aleo between 26 and 35 years ure
much larger as compared to the two random samples. This concentration
between 19 and 35 years is very easily explained by the fact that practi-
cally all the observers belonged to this age group and had naturally
found it easier to establish contact with persons of their own age. In
contrast, the Jagaddal area where the observer was a comparative stranger
the proportions are much better distributed and sgree remarkably well
with Calcutta census numbers. On the whole we find that the age distribution
although differing in certain respectg from the cemnsus population, may
be considered to be representative of the universe surveyed by us. In
any case as shown in a separate note in Appendix the differences in
age composition exert little influence on the results. We may therefore
conclude with considerable confidence that the results given in this
report are substantially correct and most likely are not affected by the
small differences in the age compositiocn.

Educational Distribution

Coming to the educational groups we find that the proportion of
illiterates is practically nil in the three Calcutta smaples, and is
quite small in the Jagaddal sample. The proportion of persons with edu-
cation above the matriculation standard is very high in every case being
73.6, 80.6, 84.7 and 61.4 per cent respectively in the 'general’, ‘'radio’,
Caloutta and Jagaddal samples respectively. Bducationally the Jagaddal

sample occupies the lowest place. The general snd the radio samples

coming from middle class families in Calcutia naturally occupy a better
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position. Finally the Calcutta mass observation semple is culturally
on a higher level than the other samples especially in the large
proportion of graduates and men of superior culture. Broadly speaking
the four samples are generally comparable although each sample has its

own peculiar educational distribution.
Economic Levels

If we look at the distribution of family expenditure per month
we find that the proportion with expemditure below i5,40 is very small
and less than 2 per cent in the ‘radio' sample and less than 4 per cemt
in the 'Calcutta’ mass observation sample. It is somewhat larger, 7.5
per cent, in the Calcutta ‘general' sample; and fairly high, 12.9 per
cent, in the Jagaddal sample. The proportion of persons with family
expenditure lying between Rs.41 and B, 100 per month is again lowest,

16.9 per cent, in the radio ssmple; 21.8 per cemt in the Calcutta
‘general', and 28.6 per cent in the ‘'Calcutta’ mass observation samples,
The proportion of families in the expenditure level between Rse101 and
Bs.400 varies broadly between 50 and 60 per cent. The proportion im

the highest economic level is quite large, 23.0 per cent in the ‘radio’
sample, and only 16 or 17 per cent in the two other @alcutta samples;
in Jagaddal it is exceptionally low and only 2.0 per cent.

The expenditure distribution shows clearly that all fair ssamples
belong almost exclusively to what may be called middle—class families.
On the whole the three Calcutta samples are more or less similar in eco-
nomic structure with the radio sample possible occupying a slightly higher
status. In comparison the Jagaddal ssmple occupies a distinctly lower
position. This probably represents a real difference in the economio
conditions of middle-class families residing in and outside Calcutta.

Occupational Distribution

The occupationsl distribution generally confirms the predomi-
nantly middle~class character of all four samples. The proportion ef
petty trade is usually small; it is only 1.4 per ceant in the ‘radio’,

3.0 per cent in Jagaddal, and 6.8 per cent in the ‘general’ sample. It
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is somewvhat higher in the Calcutta mass observation sample owing probably
to the observers having certain amount of contacts with persons engaged
in petty trade. The proportion of students is naturally very high im
the two observation samples in Calocutta and Jagaddal; it is higher in
the radio as compared to the general sample. The proportion ef professional
men is almost the same, sbout 12 or 13 per cent, in all foar samples.
In business and service the ‘general' and the 'radic' samples have
practically similar composition. The proportions of both business and
service are however gppreciably sma’ler in the two mass observation samples.

On the whole the general and the radio samples show very similar
occupational distribution. This again confimms the random ené repre-—
sentative character of these two samples. As compared to the two random
samples the mass observation samples show much higher proportions of
students and appreciably lower proportions of business and service. This
is easily explained by the fact that the type of observers used by us
resembled students more than othexr groups.

Mean age in differemt Groups

We have found that sge exerts s strong influence on tastes and
preferences. We therefore thought it advisable to investigate whether
there was any marked differentiation in the mean age of the different
groups. The relavant figures are given in Tables (48)-(50) in which the range
of the group is shown in col.(0.1). This is followed by the actual
numbs r of persons in each group in cols.(1.1), (2.1), (3.1) for the
general, radio, and the Calcutta mass observation samples respectivelye.
The corresponding mean age in esch group is shown in cols. (1.2), 2.2)
and (3.2) for the three samples respectively.

The mean age of the 'general' sample as a whole is 36.9 years
and is a little higher than the mean age of 35.0 years in the radio sample.
The mean age is however appreciably lower and 31.5 years in the Calcutts
mass observation sample. This is simply the result of what we have already
noted, namely, the greater concentration of the subjects between 19 and
35 years in this sample. Our observers who were comparatively young bhad

found it easier to make contacts with younger people.
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If we consider the educutional graps it will be found that
undergreduates have a slightly lower average uge of 35.4 as compared
to a little above 38 years in the other two groups. This is easily
explained by the fact that in the undergraduate group many of the

persons are still students.

If we consider the groups by expenditure level it will be
noticed that variations are extremely small. Aamong occupational groups
students naturally have a much lower average age than persons already
engaged in some eccupation. In Jagaddal the landlords are also compare~
tively young; otherwise the occupational variations are not large.

On the whole we find thatexcept in the case of students and to
some extent also undergreduates, whose mean age is naturally somewhat
lower, the meen sge in different economic or occupational groups do not
show much variation., This is most satisfactory. The comparisons by
esonomic levels or occupational groups are thus not likely to be affeot-
ed by age except of course in the case of students, and to a much smaller

extent also undergra uates.

Composition by Two-way Classifications

We have 80 far considered the composition of the sample by single
factors 1ike sge, education, economic level or occupation. It is alse
possible to study the question in the form of two-way classifications.
Such tables for sge and occupstion are given for general, radio and the
Caloutts mass observation samples in Tables (51) - (53). Similar two-
way tables by expenditure and education, sex and religion, and province
and langusge are given in Tables (54) - (56) for the Calcutta mass-
obgervation group. On the whole the percentage distribution appear to

oe quite reasonsble and detailed couments are scarcely necessarye



APPENDIX (3) : BOTE ON THE MARGIN OF ERROR

From the point of view of practical applications the chief interset
naturally lies in the results of the preseat survey. From the poimt of
view of methodology there are however several questioms of ims ortance
requiring consideration. These may be broadly grouped under four heads 31—

(1) the validity or objective charecter of the results;

(2) the order of asccurscy;

(3) problems of orgamisation including the selection of investigs—
tors and arrangemeants for inspectiona; and finally

(4) the efficiency of the sampling tes mique including the
question of costs of operatioms.

2. Ia this report I have thought it advisable %o comsider in some
detail the validity of our methods im a few typical cases. Omce this is dome
it will mot be mecessary to repeat the discussion for other items. The
Mmdmuuuu.umofmmmummn
work is intended to be dome im furture, but are of no immediate interest.
1 am thersfore postponing the cost analysis umtil the primary tabulations
are completed.

Tests of Validity
3. The validity or objective charscter of the results can be assessed
by the method of sub-samples. The logic of the method is simple and can
be easily explained. In Calcutta we collected the reguired informatiom
from 1503 families im the general group. The actual work was dome by three
different batches of workers (A), (B) amd (C) eash batch comsisting of
about 15 investigators. The work was dome independently by esch batch,
and @» results form a complete wnit in each case. PFor exasple, Batch
(4) covered 567 families w ich were picked up at random from the whole
ares under survey. In the same vay Batch (B) collected the informatiom
for 518 families end Batch (C) for 418 families; the selectionof families
in each case was, of ccurse, made independently and at random,
4. In addition to using three batches of workers we had divided
Caleutta into sixz geographical blocks with s two-fold object, namely, to
find out whether there were amy apprecisble differences in differemnt

m,mmdm.wmm.mnmmot
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independent sub-samples. In the presemt case we have 6 blosks for easch of

3 batches or 6 x 3 = 18 sub-samples in all.

S. We thus got eighteen independent estimates for each item for the
aresa as a whole. If the number of femilies included in each sub—sample
is sufficiently large then the general composition of the families as
regards age, occupation, income or expemditure, education, etc would be
more or less the same. Seeondly, if the investigators have no bias or
the number of investigators working in each batch is sufficiemtly large
then the bias of individual workers would cancel out to & large extent.
In this case the estimates obtained from the differunt sub-samples wuld
be practically identieal. This of course will mot happen exactly in

actusl practice b se the ber of families surveyed by each batch 1is,

in our case, of the order of onty about 500; and dly b the

number of investigators aleso is comparatively small and of the order of

15 or 20 in each batch. In this situation we naturally expect certain
differences in the composition of each sub-ssmple, and also certain
uncompensated errors due to differences in the personal biss of individual
investigators. A comparison of the independent estimates obtained from
the eighteen sub-ssmples or three batches will thus show the amount of
residual discrepancies (which is called the error of ssmpling) actually
present in the survey. The method of collecting the information in the
form of independent sub-ssmples thus furnishes & valid estimste of the
mergin of sampling error, and hence gives us a precise idea of the

reliability or objective nature of the results.

Standard Error of Mean Age

6. Let us consider the sge of the persons interviewed as an illustra—
tion. The mean sge cf subjects is given sepurately for each block amd
each batch in Table (57). The lowest value 33.3 years, is givem by
Batoh (A) in block No.(5); and the highest, 39.9 years, is given by Batch
(C) in block No.(3). The maximum range of variation is thus only sbout
6 years, which considering that some of the estimates are based on such
small numbers as 40 er 50, is not very large. The aversge values over

all blocks are nuturally more consistent. For example, for the area as

& whole we have the three estimates 36.2 years, 36.2 years and 38.1 years
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given independently by the three Batches (A), (B) amd (C) respectively.
The over-all sversge or genersl mean is 36.8 years. The greatest deviatiom
from this namely, 1.3 years, ocours in the estimate given by Bateh (C).

1. We find then that if three batches of workers survey about 400 or
500 families in Calcutta and record the age of the householder (or some
other members of the family) interviewed then the estimate of the mesm
age of the persons interviewed by each bateh is likely to differ by only
sbout one year. The margin of error of the general mean age 36.8 years,
which is based om 1503 families, is naturally much less. Aecording to
stotistical theory it is estimated to be about 0.31 year. This means that
if & fresh survey of about 1500 femilies is carried ocut in the ssme area
in the same way and snother estimate is obtained of the mesn age of the
persons intervieved then this second estimate is not likely to differ by
more than O.3 from 36.8 years. To put it in slightly more precise way,
the chances are roughly 3 to 2 in favour of a second estimate lying
Between 36.5 and 37.1 years. We thus find that the margin of evror in
the case of mean sge has been reduced to something of the order of one
per ceat.

.Standard Error of Listening Frequemncy

8. I am giving the standard errors in the case of proportion of persoms
listening often to each item in Table (58) to give some broad idea
regarding the order of accuracy attained in the present survey. These
standard errors have been calculated from the actual values in the differ-
ent sub-sumples instead of by the theoretical formula for binomial variance.
This because in actual practice it is sometimes found that the values
within sub-samples are tv some extent correlated. In our case however it
is reassuring to find that the standard errors calculated from the sub-
samples are in broad agreement with the corresponding binomial values.

9. It will be easily realized thot when the results in the different
sub-samples sre im good ugreement the corresponding standard error will be
smell, It will be also easily appreciated that the margin of error of the
final result will depend on the number of imdividuals included in the survey.

When this numbexr is large the margim of error will be naturally small and

vice versa. The standard errors given in Table (58) have been calculated
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for the whole ssmple of 803 individusls. In the case of sub-groups these
errors will te greater; for approxicate calculations this may be tsken in
the pro-orticn of (£03)/n where n is the nuxber of persons included in the
sub-groupe Thus for sub-grcups bhaving 200 individuals or rouchly one-fourth
of the whole sanrle, tho standard error will be twice as big as the standard
error for tho whole ssxple.

10. We f£ind from Tabdlo (5C) that our eatimite of 54.7 per ceat of persons
listeninz ‘often® to war news hus a standard naryin of erzor of atout 1.7
per cant. Tho standard error is rather high in the c.se of Jdevotioaal music
(5.2 + 4.5 por cent), news talks (50.9 + 3.3 per cent), and womea's
progrerme (14.7 # 3.2 per cent). This becsause tha resulis for thess in the
diffemont camples were rather divergent. Cn the other hund, the stanlard
crror is comperatively emall and less then one in tha casa of plays (54.0
4 0.53) and rural prozrarias (12.0 + 0.77) showing exceptionally good
czrocmont botwaan different sub-senples a9 regurds the hich popularity of
pleg's ard the crest unpopulsrity of rural programmes., In the cas? of all
other iters tho ctandard margin of crror lies betveen 1 and 3 per cent, VWe
Eay therefore stste with considoradle confidence that the standard margin
of error in the presont survey in ssccertaining prograxze preferenco was of
the order of 2 or 3 rer cent cn the whole,

Standard Exrors of Broadcast Feactiona

11, The slendard erzors in tno case of dbrowsdcant rescticns are given in
7Tatle (57). In 'interaating' qualities the ctindard error of ranking is
roughly of thae orler of 2ae per dent ia the case of Allied (14.5 + 1.11
per cent) aad Heutral (2.8 + 0.74 fer cent), acd two por ceat in the case
of Lueay (36.1 + 2,02 per ccnt) trosdcssts. 20 far ss convinaing qualities
cre coacerned the stendard error 1s of Just the suce order, namely one per
cent in the case of Allied (10.6 + 1.10 per cent) and Neutral (13.0 + 1.15
per ceat), and two per ceat in the cuse of Inemy (34.5 + 2.18 per cent)
broadcasts. The atanlard error 1o slightly greuter in the case of opinion

cn propsgunia valuo of Allfed (14.0 + 1.30 per cent) and Exeny (40.5 + 2.60

per cent) brosdcesty, but quito paturally very low (4.9 + 0.6 per ceat) in
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the case of Neutral broadcasts. In the case of broadcast resctions we
thus find that on the whole the standard margin of error is again of
the order of roughly one or two per cemnt,
12. The special technique used in the present survey has thus made
it possible to reduce the standard margin of errer to something of the
order of one or two or three per cant in our estimates although these
are based on samples of ecmparatively amall sise. This is probably
quite sufficient for all practical purposes. Sarples of the size used
in the present survey or even smaller should be quite adequate in case
similur enquiries are desired to be undertsken in future. On the technical

side this is one of the most important results obtained from the

exploratory survey.
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APPENDIX (4) : NOTE OB AGE CORRECTION

We huve seen that the sge composition of our semple was not exactly
the sume as in the eemsus population. In the case of programme preference
we however kuow the relative popularity by age groups. fThis ensbles us to
meke adjustments for the difference in the age composition of our sample
as compared to the census population. Such adjusted or correscted propor-
tions of persons listening 'often' are shown in Table (60). It will be
noticed that the corrested values differ very slightly from the observed
values, Only in two cases, namely, modern and Tagore music, the correcied
velues exceed the observed velues by 2.5 per ceant; i® =21l other cases the
change is legs than 2 per cent and often less than 1 per cent. This die-
cussion merely shows that differences in the age ccmpositicn in the preseat
survey were too small to cauge any appreciable differences in the results.
We huve theretore not considered it necessury 10 apply sge ocorrections im
the cise of other items,

There is onme point to be noted in the present connexion, Although
vwe usually treat the census population as stendard for purposes of compari-
pons there is no reason why we should do so in the present case. In dealing
with radio preference we are concerned, not with the census population,
but very definitely with the much more liudted 'gopulaticn® of listeners.
On this view no age correction is at all necessary. On the otler hsnd,
if we look upon the census population as potential listeners then and
then only the question of age correction arises. But in view of the
fact that the actusl magnitude of the corrcction is very small and less
than 2 per cent in the case of most items it is clear that sueh refinements

are quite unnecessary at this stage.
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APPENDIX (5) ¢ LIST OF ITEMS IN PRIMARY SCHEDULES

[ *8.3. ItemNos. (4), (5), (6) and (11) only have been discussed in this Repors.
(1) listening to Radio Programmes : By plan ? Without Plan ?
(2) If planned whether by (1) time; (2) item; (3) artiste; (4) subject; or (5) station.

(3) Time preferred 3 (1) 8—9.30 A.Me; (2) 12.30—3 P.Mej (3) 5T P.K.; (4) 7—10.30 P.K.
Eighteen Items of Programme

(4) Listening to different items : "Often", "sometimes," "rarely" and "never”,
(5) Desire "more" or "less" of each of 18 items.
(6) Five best choices out of 18 items,
Twelve Specified Talks of Various Kinds
(7) whether heard or not.
(8) Whether desire "more" or "less" of similar talke.
(9) Three best choices out of 12,
(10) List of Eighteen Plans : Whether heard or not.
(11) List of Twenty Stations : Reception — good, fair, indistince® or no reception.
Devotional Music (List of Fourteen Artistes)
(12) Frequency of listening "often", "sometimes", "rarely", or "never".

(13) Demsnd for "more" or "less".
Folk Songs (List of Six Artistes)

(14) Frequency of listening "often", "sometimes", "rarely", or "never".
(15) Demand for "more", or "less".

Ustadi (list of Ten Artistes)
(16) Frequency of listening "often", "sometimes", "rarely" or "neyer".
(17) Demand for "more" or "less".

Instrumental Music (List of Six Artistes)
(18) Frequenoy of listening "often", "sometimes", "rarely", or"mever".
(19) Demand for "more" or "less".

Modern Songs (List of Twenty-two Artistes)
(20) Frequency of listening "often”, "sometimes", "rarely", or "never",
(21) Demsnd for "more" or "less".

Tagore Music (List of Tem Artistes)
(22) Prequency of listening "often", "sometimes", "rarely", or "never”.
(23) Demand for "more" or "less".
(24) Choice of ten best artistes out of the complete list of sixty-eight.

(25) Make, value, price, and wave-length of radio.
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APPENDIX (6) s CHRONICLE OF CURRENT EVENTS s APRIL-MAY 1941

As already stated in the introductory chapter the bulk of the mass
observation data was collected between about the end of the second wesk
of April and the first week of June 1941. Ve are giving here a brief
summary of the main events which took pleace as far as the wer vas coo—
cerned during this period. It is obvio.us that world events did to some
extent influence the opinions of the people observed on the various
{tems of information on which questions were asked,

The dominant event of the third week of April remained the flight
of Rudolf Hess from Cermany to the British Isles, though this event actually
happened on the 14th of April, The other events of importance during the
period were the developments in German-Vichy relations vhich vere completely
unfavourable to the Allies; sand also developments of the Cerman war in the
Balkans which more or less progressed unfavourably to the Allfes,

The fourth week of 4pril found Balkan resistance crumbling before
the Gexman onslaught. There vas also an official announcesent which pointed
out that the Covernors®' rule vas to continue in the seven provinces for one
year pore and that there was to be no official concession to Congress
demands.

The last half week of April saw the Yugoslav army capitulate to
Cermany, Uerman troops occupied Athens and the British continued to withdraw
from Creece. JYugoslavia had slso already collspsed. British operations
in Africa, bovever, progressed eatisfactorily especially in dbyssinia,

The main event of the first week of May vas Rashid Ali's appeal to
the Cermans for help sgainst arrival of British troops in Iraqe Before
the end of the first week the rebels in Iraq were driven out of Basra.

In the second week of May British operations in Iraq progressed
satisfactorily end oil pipe-line posts were recaptured, Large forces of
rebel troo;s surrendered, Stalin became the Prime Minister of the Covernzent
of the U.S.S.R. and the United States Government decided to seize all foreign

ghips in American ports under Axis control. Mr. Cordell Hull urged

unrestricted use of foreign ships to czrry supplies to Britdin,
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In the third week of May British planes started bombing Syriem

ssrodromes on which GCerman planes had landed. WNr, Cordell Hull character-
ized the Vichy-Cerman sgreement as military pact and theredy condemned
Vichy's policy. Towards the end of the week a parachute attack on Crete
vas opened by the Germans.

In the fourth week of May the war im Crete progressed more or less
unfavourably to the Allies. The British Goverrment warned the Vichy
authorities against collaboration with the Germane, Fr. Churchill reviewed
the battle of Crete in the British Parlisment vhere he cherscterized it
as a2 "grim snd strange battle”. The Vichy authorities sasured the imerican
Government that the French fleet were not to be hended over to anybody.

H.N.S. Bood was blown up by German air and naval forces. Rashid
Ali's Covernment fled from Baghdad to Mosul and on the 28th of Hay the
Gerzan battleship Bismark was sunk by British naval forces. On the 29th
of May President Roosevelt anmounced a period of "unlimited natiomal
emeryency” in viev of developments of the international situstionm, and
on the last day of the month Rashid Ali arrived in Tehran from Ireq.

The first we-k of June saw the withdrawal of Empire Forces from
Crete which meant a desd loss in the balance-sheet of Kiddle Eastern
operstions. The Iraq rebellion was tactfully msnsged and a friendly
government was installed. The press becsme full of new rumours about a
Vichy -Nesi sgreement. The infiltration of Germsn Air Force umits into
Syris were stated to be a plain fsot threateming to bring about a crisis

in Britain's relations with Vichy.
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APPENDIX (7). SUPPLEMENTARY TABLES

In addition to the Tables discussed in the Report we are giving a
nunber of Supplementary Tables in which the results are given separstely
for different sub-samples, The chief interest of these tables is from
the point of viev of sampling errors, The agreement in the results for
different sub-semples gives & precise idea of the degree of stutistical
oontrol established in the survey, Perfect control in the mathematical
sense is impossible to attain in practice. Even in the highest grade
physical research on fundamental messurements like the gravitational
constant, the velocity of light, or the charge of an eleotron, such a
perfect state of control has never been established. Naturally in our
case also we did not attain a methematically perfeet state of control,
But the degree of agreement among sub-samples is sufficiently close for
immediate prectical purposes, With more experience snd the use of greater
refinements in sampling technique further improvements will certainly be
possible, The results obtained in this first survey may, however, be

considered quite satisfactory from the otatistical point of view,
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INTEREST IN NEWS AND MEDIUM OF NEWS

Current News Habit of Listening to the Radie
Range of Oroup ";:::n:’ Interested Actual Medium Preferred Medium Oftes  Semetines Hazely T
Yes No Radio News- Conver~ Radio News- Conver—
paper sation paper sation
(1) (2) (3) @ & 6 (. (@ (9 (10 (11) (12) (13)  (14)

Table (1)s By Age Groups

1418 years 36 7540 25.0 54.2 4249 2.9 313 6546 3.1 4545 18.2 M8 45
19—25 263 9541 49 41,9  56.4 1.7 362 6145 2.3 2645 38,8 26,5 8.2
26==35 * 482 9242 7.8 38,3 5646 501 23.8 T1.8 4e4 2149 3045 M4 16.2
36=—55 * 605 91.0 9.0 29,9  64.4 561 199  T75.0 Sel 155 27.8 330 23.7
Above 55 years 95 8.2 1648 27.2 6643 6.5 18.3 T4.4 Te3 8.9 20.0 33.3 37.8
Total 1481 9142 8.8 35,3 5949 4.8 24.3  T1e3 444 19.5 2945 36 1944
Vomen 34 8641 139 4444 38,9 167 2548  54.8 1944 3644 18.2 9.0 6.4
Table (2)e By Educational Groups -
Hon-matrie 381 1747 22,3 308 5745 117 23.6 6442 12.2 13:4 2144 39.6 25.6
Undergraduate 664 9441 5¢9 3.4 6101 2.5 26.3 T2.2 1.5 22.8 32.0 28.7 16.5
Graduate 436 9844 1.6 36.3 60,7 3.0 21.8  75.5 2.1 21.5 333 27.7 17.9

Total 1481 91.2 8.8 35.1 60.1 4.8 24.3 T3 4.4 190‘ 294 315 19.)




INTERFST IN NEws AND ¥EDIUM OF NEWS

i

Foides of CULRENT NEWS Hebit of Listen the R

Range of Oroup Pereciis Interested hotual Medium Preferred Medium Often Sometimes Rarely Ko
News= Conver— _ Tews- Conver—
o e Emiio paper sation Padie paper sation
(1) (2) (3) (&) (5) (6) (1) (8 (9 (10) (11) (12) (13) (14)
Table (3). By Expenditure Levels
B 0= 40 109 T9¢2 2048 17+2 65.6 172 14.9 6647 18.4 69 241 36,2 32.8
41 - 100 374 91.3 8.7 29.3 63.9 6.8 21.0 T4e1 49 17.0 31.8 35.5 15.7
101 - 200 388 95.0 5¢0 34.8 61.0 42 2647 69.9 3¢4 2045 26,5 33.8 19.2
201 = 400 329 9663 3.7 391 59¢5 1.4 23.8 7440 2.2 2644 30,9 2.9 21,8
Above is.400 251 96.8 3.2 40,9 j‘o, 2.6 30.2 6601 3.1 3’05 259 2708 "0‘
Total 1451 93e5 645  34e5 60.8 4T 245 Tt 4.4 20,0 29,0 M7 1943
Table (4)e By Occupational Groups

Student 200 915 85 40,2 58,0 1.8 29¢5  67+4 31 2441 337 .1 1241
Petty Trade 92 T1.7 2843 1841 6342 20.1 141 6504 2045 1201 19.7 364  31.8
Service 528 9369 6e1  36.7 5946 3.7 273 69.9 2.8 1841 32,1 2.5 113
Buginess 385 89.1 10.9 34.0 60.6 5¢4 20,0 T4de3 5¢7 23.0 28.1 29.2 19.7
Profession 187 9Te3 2.7 3162 6446 442 17.0  B81.3 1.7 16.9 28,9 M3 2.9
Landlord 89 97.8 2.2 417 5546 2.7 31.5 65.2 3.3 22.7 1346 36.4 2743
Total 1481 91.2 8.8 35.1 60.1 4.8 2443 T1e3 44 1908 39.4 31.’ 19




Table (5)s Medium of News: Actusl x Preferred in terus of Aotual

Preferred Actual Sources
Scurces Radio Newspaper Conversation Total
n = 100 555 822 62 1439
(1) (2) (3) (4) (5)
Radio 51.7 9.7 4.8 25.7
l"'p&m 46.? @o‘ a.' 10.‘
Conversation 1.6 1.2 66.1 4.2
,ot&l 100.0 1m.n 100.0 'm.o

Table (6). Medium of News: Actual x Preferred in terms of Preferred

Preferred n - 100 Actual Sources
Sources - Radio Newspaper Conversation Total
(1) (2) (3) (4) (5) (6)
Radio 370 17.6 21.6 9.8 100
Newspaper 1009 25.7 12.4 1.9 100
Conversation 60 15.0 16.7T 68.3 100

Total 1439 38.6 571 4.3 100
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Form of Entertainment: Gramophone, Radio & Cinema

Range of Groups — oo bl Cinema ¥ = :;“o::f"ﬁﬁ Cinema
(0 (2) (3) (4)  (5) (6) (mn (8) (9)
Tadle (7). By Age Groups
14 - 18 years 66 25.7 36.4 37.9 39 Se1 41.0 53.8
9-25 * 391 19.6  40.2  40.2 237 4.2  37.5 52.2
26 -3 " 610 16.6 47.2 36.2 458 6.1 39.5 54.3
36 -5 " 486 179 51.4 30.7 510 .2 47.1 42.7
Avove 55 " 61 27.9 55.7 16.4 65 15.4 60.0 24.6
Total 1614 18.5 46.7 34.8 1379 7.8 43.2 49.0
Fomen 47 170 51.1 319 34 11.8  50.0  38.2

Table (8). By GBduoational Groups

Non-matric 342 19.9 47.7 32.4 325 11.7 41.2 47.1
Undergraduate 825 19.9 43.7 36.4 612 6.2 42.0 51.8
Craduate 447 15.0 51.5 33.6 312 7.8 46.0 46.2
Total 1614 18.5 46.7 34.8 1309 8.0 42.9 49.1

Table (9). By Expenditure Levels

Be O~ 40 62  24.2  40.3 35.5 90 17.8  33.3  48.9
41 - 100 339 195 41.9 38.6 333 8.4 35.7 55.9
101 - 200 427 17.6  49.2  33.3 349 2.0 47.8  44.1
201 - 400 432 17.7 50.8 33.6 304 4.9 49.7 45.4
Abvove k. 400 3%4 19.2 45.5 35.3 233 6.4 32.1 51.5
Total 1614 18.5 46.7  34.8 1399 7.8  43.2 49.0

Table (10). By Occupational Groups

Student 293 20.5 42.7 36.8 176 6.3 40.3 53.4
Petty Trade 50 26.0 42.0 32.0 86 19.8 32.6 47.7
Service 543 177 49.5 32.8 471 6.6 48.3 4.7
Business 457 18.6 45.1 36.3 348 6.6 4101 52.3
Profession 141 12.7 51.1 36.2 148 10.1 44.6 45.3
landlord 130 20.8 46.2 33.0 80 T.5 45.0 47.5

Total 1614 18.5 46.7 34.8 1309 7.8 43.2 49.0




rable (11).
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Radio Programme Preferences: Relative Prequencies of
Listening "Often"”, "Sometimes", "Rarely" & "Missing”

s;:iu Neme of Item Percentages of Total Persons « 803
. Often Sometimes Rarely Missing  Total
(1) (2) (3) (4) (5) (6) (1)
1 Var News 54.7 22.7 9.3 13.3 100
2 Fews Talk 50.9 2345 10.7 14.9 100
3 Foreign News 43.5 24.4 11.6 20,5 100
4 Hodern 46¢’) 32-4 8.5 13.2 100
6 Pwl 4205 2603 1’.5 ‘9'8 m
1 Instrumental 42.0 31.4 1.7 14.9 100
8 Devotional 35.2 31.1 14.3 19.4 100
9 Ustadi 23.3 21.8 2.9 25.0 100
10 Humorous 2.8 27.4 18.4 24.4 100
1" Soientific 26.2 26.4 18.9 28.5 100
12 Literary 18.6 28.8 20.2 32.4 100
13 Educational 24.9 25.0 15.6 34.5 100
14 lueic Lessons 20.7 18.1 21.3 40.0 100
15 Children‘s 16.1 21.3 22.%5 40.1 100
16 Viomen's 14.7 20.3 23.% 41.5 100
17 Folk Musiec 16.9 28.0 23.2 31.9 100




Pable (12). Radio Programme Preferences: Frequency of Listening "Oftem"

By ige-Groups

Percentage of Persons Listening Often to the Item

S;:fal Fame of Item 14-18 years 19-25 26=35 36-55 above 55 A1l Ages
years
N a?24 170 218 298 33 803
(1) (2) (2) (4) (5) (6) (M (8)
1 War News 54.2 52.9 6041 49.9 6n.6 54.7
2 Fews Talk 45.8 52.4 52.2 47.9 576 50,8
3 Foroig: News 41.7 44.1 ‘604 39-3 54-5 ‘3-’
4 Modern 7’)08 $l9 n-‘ 31.9 18.2 ‘6.0
] Tagore 66.6 ”o‘ 3’" 35.6 21.2 ”.2
6 Plays 54.2 51.2 37.4 41.9 36.4 42.5
1 Iastrumental 50.0 5102 43.5 36.2 2"-3 ‘2.0
8 Devotional 25.0 30-6 32.4 39-3 5105 35.‘
9 Ustadd 16.7 29.9 24.8 19.8 12.1 23.3
10 Humorous 29,2 28.8 32.4 28.2 27.3 2.8
11 Soientifie 37.5 271 28.1 22.5 3.3 26.2
12 Literary 2n.8 21,2 15.8 18.5 30.3 18.7
13 Educational 33.3 2‘-5 2’.2 22.5 3003 24.9
14 Music Lessons 33.3 37.6 151 15.8 15.2 2.7
15 Children's 37.5 21.8 133 13.4 18.2 1641
16 Women's 20.8 17.6 12,2 13.8 24.2 14.7
17 Folk Musioc 25.0 17.0 16.9 16.1 18.2 16.9

18 Rural 12.5 18.2 11.2 8.1 21.2 12.0




Table (13). Rudio Progruume Preferences: Frequenoy of Listening "Often”

By Fducational Groups

Percentage of Persons Listening "0ften™

Serial to0 the ITtem
Ko. Fane of Item Won-matrio aulorgradnuto Oraduate All Groups
F = 156 354 293 8n3
(1) (2) (3) (4) (5) (6)
1 Yar Hews 53.3 ,805 52.2 5‘-1
2 News Talk 46.5 54.2 48.8 .8
3 For.lp News 35.1 46.6 45.1 43-5
4 Modera 45-9 ”04 42.9 46.0
5 Tagore 30.6 44.4 4.3 4.2
‘ Plv. 511‘ 510‘ 330‘ 42-5
1 Instrumental 41-4 46.6 ,36.5 ‘2.0
8 Devotional 43-3 3604 E.O 35-’
9 Ustadi 2T7.4 23,2 21.2 23.3
10 Humcrous 29.3 31.6 27.6 2.8
1" Seientific 20.4 24.9 30.4 26.2
12 Literary 8.9 25.7 21.5 18.7
13 Bdusational 17.8 30.2 24.6 24.9
14 Music Lessons 21.7 24.9 15.0 20.7
15 Children's 16.6 18.9 12.3 16.1
16 Women's 9.1 16.7 9.9 14.7
17 Folk Music 15.3 18.9 15.4 16.9




Table (14). Radio Programme Preferences: Frequency of Listening "Often"

By Ocoupaticnal Groups

Percentagee of Persons listening 'Often' to the Item

cerial Student Petty Hervice Busginess Professioa Landlords
No. Name of Item Trada

F = 149 1 300 184 95 64
(1) (2) (3) (4) (5) (6) (n (8)
1 Tar News 54.0 54.5 54.0 54.9 541 57.8
2 Nuws Talk 46.0 54.5 49.0 52,2 58.9 54.7
3 Foreign News 46.7 27.3 41.3 41,9 49.5 43.8
4 Hodern 5847 54.5 41.0 44.6 4.0 5146
5 Tagore 49.3 2743 38.3 37.0 42.0 359
6 Plays 48.7 45.5 42.0 45.7 38.9 53e1
1 Inutrumental 46.7 54.5 397 4,2 41,14 4543
8 Devotional 30.0 27.3 353 35.3 36.8 43.8
9 Ustadd 26.6 27.3 22.n 23.4 18.9 26.6
10 Fuwmorous 26.7 36.4 30.7 28.3 2.3 4.6
1 Seientific 28.0 9.1 27.9 21.7 27.4 26.6
12 LiteraTy 24.7 9.1 22.7 14.7 21,4 23.4
13 FAucational 3743 27.3 26.3 16.83 23.2 25.0
14 Musie 34.7 36.4 18.3 17.4 11.6 18.8
15 Children's 26.0 9.1 1.7 15.8 13.7 18.8
16 Yomen's 22.7 9.1 19.0 14.1 12.6 23.4
" Folk Musie 14.7 0.0 17.0 20.6 14.7 17.2
18 Rural 16.0 9.1 11.3 12.5 7.4 10.9
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Table (15). Radio Programme Preference: Demand for "More"

or "Less" of Each Item

Proportion of Persoms (F 803) _Majority of Votes

Fot voting Voting for Voting "iore" "Less"

3;211 Name of Item "lore" for "Less"
(1) (2) (3) (4) (5) (6) (1)
1 War News 53.2 37.7 9.1 80.6 19.4
3 Fn.i“ News 9.4 34.1 ‘05 84-0 1‘.0
4 Modern 45.7 4.1 1.2 81.2 18.8
5 Tmr. 4304 4200 9.6 81.4 ,806
6 Plv- 54‘9 38.0 10‘ 8“03 ’507
1 Instrumental 50.0 41.1 8.8 82,2 17.8
8 Devotional 53.9 36.1 10.9 78.3 21.7
9 Ustadi 51.8 22,2 26.0 46.6 53.4
10 Humorous 59.0 3004 1006 74:1 25.9
1 Scientific 61.0 29.6 9.3 7549 24.1
12 Literary 64.9 24.3 10.8 69.0 31.0
13 Educational 65.9 273 T.2 T19.1 20.9
14 Music Lessons 69.5 15.8 14.7 51.8 48.2
'5 Chu.drﬂ'l 70-3 18.6 1.1 62.6 31.4
16 Women's T1.2 11.8 1.1 5‘.8 48.2
17 Folk Musio 65.4 16.8 17.8 48.6 51.4
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Table (16). Badio Programme Preferencess Demand for "More” of Each Item

By Age Oroups

Peroentage of Persons voting for "More'of each Iteam
14-18 years 19-25 2635 36-55 Above 55 All Ages

Serial Name of Item

Fo. Years
¥a24 170 278 298 33 803
(1) (2) (3) (4) (5) (6) (1) (8)
1 War News 41.7 38.8 41.4 34.2 3%.3 1.7
2 News Talk 29-2 32-4 3706 3009 33.3 33.6
3 Foreign News 3343 36.5 37.8 29.5 33.3 34.1
4 m.m 5803 5006 49-3 3‘.9 2102 Mo'
5 Tagore 66.7 52.3 41.7 36.9 18.2 42.0
6 Plays 58.3 34.7 371 399 30.3 38.0
T Instrumental 50-0 46.5 43-5 36-6 270} 41.1
B Dmtioﬂ‘l 41.1 30.6 36-0 37.6 4805 36.1
9 Ustadi ’6.1 804 23.0 18-5 '5.2 22,2
10 Humorous 3705 3006 32.1 28.5 21.2 3‘0"
1" Scientifio 29.2 28.8 32.7 27.9 24.2 29.6
12 Literary 125  23.5 277  23.2  18.2 243
13 Educational 37.% 32.4 28.4 23.2 21.2 273
14 Musioc Lessons 25.0 27.1 14.7 10.7 6.1 15.8
15 Children's 3343 24.7 15.8 17.5 9.1 18.6
16 Women's 16.7 21.2 17.3 16.4 18.2 17.8
17 Folk Musio 25.0 20.6 15.8 14.8 18.2 16.8
18 Rural 4.2 21.2 11.5 9.7 18.2 12.9
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7able (17). Redio Progremme Preferences s Demand for "More™ of Each Item

By Eduocational Groups

Proportion of Persons voting for "iore" of each Item

Sefisl  Name of Item  Non-matrie Undergraduate Oruiuate ALl Groups
R « 156 354 293 803
(1) (2) (3) (4) (5) (6)
1 War News 33.3 39.0 18.6 371
2 News Talk 28.8 34.7 34.8 33.6
3 Foreign News 27.6 3407 36.9 34.1
4 Modem 4642 47.2 39.2 4401
5  Tagore 35.9 47.4 38.6 42,0
6 Plays 44.9 41.8 29.7 38.0
17 Instrumental 41.0 41.8 40.3 41.0
8 Devotional 41.0 38.1 3.1 36.1
9 Ustads 30.1 22,0 18.1 22.2
10 iumorous 32,1 28,2 32.1 30.4
1" Scientifio 24.4 26.3 3645 29.6
12 Literary 13.5 24.3 30.0 243
17 Educational 19.2 29.7 28,7 27.3
14 ¥usic Lessons 135 175 15.0 15.8
15 Children's 16.7 19.5 18.4 18.6
16 Women's 24.4 18.1 14.0 17.8
17 Folk lusio 1447 175 1741 16.8

18 Rural 9.0 13.3 12.1 1249
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Table (18). Radio Programme Preferences s Demand for "More® of Bach Item

By Ocoupational Groups

e

Proportion of Persons voting for "More" of each Item

So;‘i:l Name of Item Students Petty Trade Service Business Profession Landlord

N« 149 1 300 184 95 64

(1) (2) (3) (4) (5) (6) (1 (8)
1 War News 36.9 9e1 35.0 42.4 37.9 42.1
2 Hews Talk 30.2 273 30.0 37.0 44.2 4.4
3 Foreign News 342 0.0 32.) 34.8 41.1 34.4
4 Hodern 5043 27.3 40.3  42.9 48.4 46.9
5 l'uson 50-3 9.1 3803 41 8 4141 45.3
[ le 403 4505 33.3 42.4 35-‘ ‘203
1 Inatmmnul 4603 18-2 3807 42.9 36'8 43.8
8 Devotional 33.6 36.4 36.7 3644 347 40.6
9 Ustadd 2442 18.2 20,7 22,8 20.0 26.7
10  Humorous 2545 27.3 3Me3 2903 32.6 3549
11 Soientifio 255 0.0 32.3 21.7 42.1 4.3
12 Li“m 22-8 0.0 2603 1906 2804 280’
13 Eduoational 34.2 18.2 29.0 20.1 32.6 25.0
1‘ Music Lessons 20.8 9-1 13-3 '608 16.8 10.9
15 Children's 2442 0.0 133 20.7 23.2 23.4
16 ‘m’l 2008 901 1403 17-, '809 25.0
17 Folk Kusie 19+5 0,0 1607 17.9 16.8 10.9

18  Rural 1544 941 15,0 8.2 10.5 15.6
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By Age Groups

Radio Programme Preferences s Best Choioce ocut of Eighteen Items

Serial

Percentages of Persons voting for the Item

No.  Name of Item 14—18 years 19-25 26—35 36=55 Above 55 All Ages
Jears

F a2 170 278 298 33 803
(1) (2) (3) (4)  (5) (6) (1) (8)
1 Sar News 2008 2706 w.’ 36.6 30.3 32.0
2 News Talk 8.3 18.8 21.2  25%.5 33.3 22.4
3 Foreign News 20.8 18.8 18.7 17.4 18.2 18.3
4 Modern 66.7 78.8 46.0 40.6 21.2 50.6
5  Tagore 583 52.9 42,8 37.6  21.3 42.8
6 Plays 41.7 33.5 42.8 39.3 39.4 394
7 Instrumental 33.3 47.1 40-6 3409 21-3 3902
8 Devotional 25.0 24.1  29.1 37.9 515 32.1
9 Ustadd 16.7 26.5 23.7 21.5 15.2 22.9
10 Humorous 1647 241 23.4 2241 15.2 22.5
1" Scientifio 29.2 22.9 23.0 19.1 18.2 21.5
12 Litomry 803 1509 2009 14.4 12.4 16'1
12 Educational 125 18.2 18.0 151 12.1 1646
14 ¥usioc Lessons 20.8 18.8 1.9 8e4 - 10.5
15 Children's 25.0 1.8 6.8 131 6e1 10.7
16 Women's 125 8.8 86 8.4 1201 8.1
17 Folk lusio 1245 10.6 9.7 8.4 641 9¢3
18 Rural - 65 548 5e7 641 501



Table (20). Index Numbers of Preference and of Ljgtening Frequenoy § Thole Semple

Serial Porcesntage of voting for lYajority P.roaﬁtags Sum of Index Number of
Fo. Fame of Item “Hore" "Lesa" for "dore" of Choice f%ols.(5) & (6) Prefer- Listening
ence
(1) (2) (3) (4) (5) (6) (1) (8) (5)
1 War Yews 37.7 9.1 28.6 32,0 60.6 148 299
2 News Talk 33.6 8.7 24.9 2244 473 116 159
Entertainment Group
4 Hodern Musio 44.1 10,2 33.9 50.6 84.5 207 140
5 Tagore Musio 42.0 9.6 32.4 42.8 75.2 184 123
6 Plays 38.0 T 30.9 39.4 70.3 172 130
7 Instrumental Music 41.1 8.8 3243 3942 715 175 128
8 Devotional Xusio 3641 10.0 2641 32.1 58.2 142 107
9 Ustadi Eusio 22.2 26.0 - 3.8 22.9 19.1 41 "
ZTalkg
10 Humorous 30.4 10.6 19.8 22.5 4243 104 91
11 Seientifio 9.6 9e3 2043 21.5 41.8 102 80
12 Literary 243 10.8 13.5 16.7 30,2 14 57
13 Educational 27.3 7.2 20.1 16.6 36e7 90 16
Kiscellaneous
14 Music Lessons 15.8 147 1.1 10.5 11.6 28 63
15 Children's Programme 18.6 1.1 745 10.7 18.2 45 49
16 Yiomen's Programme 17.8 1.1 6.7 8.7 15.4 38 45
1 Folk Musio 16.8 17.8 - 1.0 9e3 8.3 20 57
18 Faral Programme 12.9 151 - 2.2 %71 3.5 9 31

-y -



Table (21).

Index Numbers of Freference and of Listening Frequenoys Women

Percentaze of voting for Majority Percentage Sum of Index Number
s;:“l Name of Item W_A_L_af;sfw:_ for "uore" of Choioe Cols.(5) & (6) l;x;::er-— Listening
(1) (2) (3) (4) (5) (6) (n (8) (9)
1 Viar News 17.9 12.8 Set 127 17.8 47 186
2 Fews Talk 1544 15¢4 0.0 10.3 10.3 27 92
Entertainment Oroup
4 ¥odern Musie 46.2 12.8 33.4 4644 79.8 210 148
5 Tagore Lusio 48.7 12,8 35.9 53.7 89.6 236 128
6 Plays 43.6 9e1 38,5 51.3 89.8 236 188
7 Instrumental Musio 41.0 10.3 30,7 36e1 6648 176 114
8 Devotional Musie 33.0 17.9 15.4 43¢5 58.9 155 114
9 Ustedi Musie 2341 28,2 = 5e1 25.8 20.7 54 81
Zalks
10 Humorous 30,8 12.8 18.0 23.0 41.0 108 94
1" Sctentifio 1749 12.8 501 7.8 12,9 34 27
12 Literary 23.1 15¢4 7.1 2.5 10,2 27 a
13 Pducational- 20,5 12.8 1841 25.8 68 67
Migcellaneoup
L lusic Lessons 30.8 TeT 23.1 12.7 3548 9% 101
15 Children ‘s Programme 17.9 17.9 0.0 12.7 12,7 33 14
16 Voman's Programme 41.0 2.6 38.4 38.6 1.0 203 136
17 Folk Musie 1504 23.1 -1 10.3 2.6 1 4
18 Bural Programme 10.3 17.9 - Te5 2.5 - 5.0 -13 54

-G} -



Table (22).

Index Numbers of Disparity

Serial Nee o Tie Index Number of Preference tudex umber of Index Number of Disparity
No. Men (whole sample) VWomem Lean  Broadcast Time ¥en (whole sample) Women Nean
(1) (2) (3) (4) 5) (6) (1 (8) (9)
] Wer News 148 47 98 154 96 » 63
2 News Talk 116 27 12 24 488 14 300
Entertainment Group
4 Modern Nusio 207 210 208 262 9 % 80
5 Tagore Music 184 236 210 417 388 4N 442
6 Plays 172 236 204 125 138 189 164
1 Instrumental Lusie 175 176 176 14 131 131 131
8 Devotional Music 142 155 148 219 65 T 68
9 Ustadi Musio 47 54 50 208 22 26 24
Talks
10 Humorous 104 108 106 8 1248 1300 1276
" Seientifio 102 34 68 4 27127 916 1836
12 Literary 74 27 50 3 2902 1031 1938
13 Bducational. 90 68 19 20 449 338 393
¥isoellenecus
14 Music Lessons 28 94 61 65 43 145 94
15 Children's Progranme 45 3 39 174 26 19 23
16 Woman's Programe 38 203 120 3 52 276 164
17 Folk Musio 20 1 14 49 4 “ 28
18 Rural Programme 9 -13 -2 131 7 -10 -2

-9} -



-1 -

Table (23). Relative Frequency of Reception from Radio Stations

——" T— Percentage of Receptions (N » 803)

No. Station Good Fair Indistinot 1;731*.{(53)) Reception Missing
(1) (2) (3) (4) (5) (6) (1) (8)
1 B.B.C 33.0 11.5 5.5 50.0 9.7 4.3
2 China 10.8 6.2 3.9 20.9 17.3 61.8
3 France 3.6 3.5 5.9 13.0 20.7 66.3
4 Germany 8.0 6.2 10.2 24.2 17.6 58.2
5 Indo China 8.3 4.0 3.9 16.2 17.6 66.2
6 Italy*® 2.9 3.7 4.6 1.2 19.5 69.3
7 Japan 9.1 7.5 4.5 21.1 16.9 62.0
8 Turkey 1.6 4.2 2.6 8.4 20.2 T1.4
9 U.SeA. 2.8 39 4.7 1.4 20.0 68.6
10 U.S.3.R. 5eT 3.6 3.0 12.3 19.3 68.4
1" Bombay 22.5 14.2 1.1 46.8 3.1 50.1
12 Caloutta 90.0 4.0 0.4 94.4 0.0 5.6
13 Dacca 18.3 21.0 17.4 56.7 2.8 40.5
14 Delhi 41.0 11.0 3.0 55.0 3.0 42.0
15 Lahore 6.7 15.8 12.2 34.7 4.0 61.3
16 Lucknow 22.5 14.2 10.1 46.8 3.1 50.1
17 Yadrae 12.3 11.0 8.2 31.5 4.4 64.1
18 Peshwar 3.1 7.3 14.9 25.3 5.1 69.6
9 Rangoon 7.2 1.6 10.0 24.8 5.1 70.1
20 Trichno-

poly 3.6 5.5 12.3 21.4 5.1 13.5

* In the case of Italy N = 241
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rable (24). Broadcast Reaotionss Number of persons in Caloutta Samples, 1941.

Category Enemy Allied Neutral Missing Total
(1) (2) (3) (4) (5) (6)
Interesting 139(61) 56(24) 34 15) 156 385
Convinoing 133(%9) 41(18) so(23) 161 185
Propaganda 156(67) 57(25) 19( 18) 153 385

Table (25). Broadoast ieactions: Number of Persons in Jagaddal Sample, 1941

Category Enemy Allied Neutral Missing Total
(1) (2) (3) (4) (5) (6)
Interesting 32(55) 12(31) 8(14) 43 101
Convincing 34(50) 15(22) 19(28) 33 101
Propaganda 31(46) 36(54) 0 34 11

Table (26). Radio Reactions: Gensral Results in Percentages Caloutta Sample 1941.

Category Enemy Allied Neutral Miesing Total
(1) (2) {3) (4) (5) (6)
Interesting 36.1 14.5 8.8 40.6 100
Convinoing 34.6 1.6 13.0 41.8 100
Fropaganda 40.5% 14.8 4.9 39.8 100

Table (27). kadic Reaction: General Resulte in Percentages Jagaddal Sample, 1941.

Category Enemy Allied Neutral ¥iesing Total
(1 (2) (3) (4) (5) (6)
Interesting 31.7 17.8 1.9 42.6 100
Convincing 33.7 14.9 18.8 32.6 100
Propaganda 30.7 35.6 (4] 33.7 100




gable (28). Broadoast Reaotionst Two-way Classification in terms of "Interesting”.

Category }:,:;,::. ey Ailgog ui%irill : Wissing  Total
. (1) (2)  (3) (4) (5) (6)

: Fnemy 139 18.5 5.0 115 5.0 100.0

o Alled 5 25,0 53.6 14.3 141 100,0

: Neutral 34 17.6 8.8 61.1 549 100,0

: Missing 156 2.6 0.6 19 94.9 100,0

: Total 385 34.5 10.6 13.0 4149 100,0

fable (29). Broadcast Reactionst Two-way Classification in terms of "Convineing”

Catogory ::;s::! EnemyI v Misa};.ngc Total
(1) (2 (3) (4) (5) (6)

o

: Rneay 133 82.0 1.5 45 3.0 1009
: Allied 41 17.1 3.2 143 2.4 100,0
: Feutral 50 32,0 16,0 46.0 6.0 100.0
B Nissing 161 4.3 2.5 1.3 919 100.0
2 Total 385 36.1 145 8.8 4.6 100,0




Broadoast Reagtions. Caloutta Sample

Desoription  Ko. of INTERESTING CONVINGING EFFECTIVE PZ0°AGANDA
of Groups PersONs  ppamy Allicd Neutral Uissing Total Enemy Allied Neutral Missing Total Enemy Allied Feutral Misasing Total
(0.1) (1.0)  (2.1) (3.1) (48] (54) (601) (2.2) (3.2) (4e2)  (5.2) (602, (243) (303) (4e3) (5.3) (&43)

Pable (30) By Age Gioups

14 = 18 years 6 3363 00 0.0 66a7 100 33,7 0.0 0,0 6643 100 333 16,7 0.0 50,0 100
19=-25 * 124 M9 129 8.9  40.3 100 40,3  Bel  S¢T 4149 100 4444 1241 40 395 100
-3 165 38.8 139 10,3 3740 100 3644 12,7 139 37,0 100 43.0 16.4 48 358 100
-5 " 82 293 20,7 o1 427 100 23,2 1241 183 464 100 305 171 Te3 450 100
56 and above 8 2560 0,0 0.0 750 100 25,0 0.0 0.0 750 100 37.5 0.0 0.0 625 100

385 3601 14e5 8.8  40.6 100 34.5 10.6 13.0 4149 100 40s5 14e8 49 398 100 &

Table (31) By Educational Groups

Illiterate 2 0.0 0.0 0,0 100.0 100 50,0 0.0 0.0 0,0 100 00 0,06 0.0 1000 100
Non-iatriculates 57 22,8 105 7.0 5947 100 2406 7.0 7.0 6144 100 26,3 10,5 0.0 6.2 10
Undergraduates 106 3508 160 5.7 425 100 377 123 Te5 425 100 425 18,9 3.8 4.8 100
Graduates 175 3MeT 1544  To4 3945 100  35.4 12,0 10.3 42,3 100 4101 13.7 46 40,6 100
Superior Culture 45 4849 1343 2444 13.4 100 3566 6.7 4444 13.3 100 533 156 156 155 100

385 36e1 14,5 8.8 4046 100  34.5 10.6 13.0 41.9 100 40,5 1448 49 39,8 100




Broadcast Reactionse Oalouttia Sample

Desoription  No. of INTERESTING CONVINCING EFFECTIVE PROPAGANDA
of Uroupe POTSORS gy Allied Neutral Missing Total Bnemy Allied Neutral Hissing Total Enemy Allied Neutral Mising Total
(0.1) (1:0)  (2.1) (3e1) (4e1)  (5.1) (6.1) (2.2) (3.2) (4.2) _ (5.2) (6.2) (2.3) (3.3) (4.3) (5.3) (6.3)
Table (32). By Expenditure Levels
R 0=40 15 2607 26.7 647 3949 100 60,0 6.7 0.0 333 100 40,0 13,3 133 334 100
41==100 110 2703 13.6 94  50.0 100 264 10.9 1.8 50,9 100 30.9 15,5 36 0.0 100
101==400 197 3841 13.7 8.1 40.1 100  34.5 10.2 13.7 4146 100 42.1 14.2 5e1 38.6 100

401 and above 63 4746 159 1141 25¢4 100 42,9 12,7 159 28.5 100 524 1549 4.8 26,9 100
Total 385 3601 1405 8.8 4006 100 34.5 ‘oo‘ 13.0 4109 100 4005 1‘.8 ‘09 3’08 100

Table (33)s By Occupational Groups

Student 110 3664 1445 9ot 4040 100  31.8 10,9 127 4446 100 40,0 136 5.5 40,9 100
Petty Trade 69 3044 159 4.3 49+4 100 3.2 8.7 568 49.3 100 29,0 18,8 5.8 464 100
Service 97  33.0 186 1.2 4142 100 36,1 12.4 10,3 41.2 100 41,2 16,5 0,0 423 10
Business 43 698 7.0 943 13.9 100  53.5 116 1643 1846 100 T4e4 93 23 140 100
Profession 45 2.2 8.9 178 511 100 178 11,1 2444 4647 100 35,6 1.1 89 444 100
Landlord 29 28,6 19,0 9.5 429 100 33.3  4¢8 190 42,9 100 19,0 19.0 19,0  43.0 100

Total 385 36e1 145 8.8 40,6 100 34.5 10,6 13.0 4149 100  40.5 14.8 449  39.8 100




Broadoast Peactiongs Calcutta Sample

Desoription
of Groups

Noe of INTERESTING CONVINCIKNG EFFBCTIVE PROPAGANDA

persons [nemy Allied Neutral Missing Total Enemy Allied Neutral kissing Total Fnemy 4llied Neutral Yissing Total

(041)

(1.0)  (241) (3.1) (4e1)  (5.1) (61) (2.2) (3.2) (4e2) (5.2) (642) (2.5) (3.3) (403) (5.3) (6.3)

Hindu Kales
Hindu Femezles
Hindu Total

Euslims

Other Religions

All Religions

Table (34)s By Sex and Religion
298 35,2 16,83 10,4 37.6 100 3502 1.4 1441 3543 100 41,6 16,8 5.0 36,6 100

32 4046 125 0.0 46,9 100 3444 643 9¢4 49,9 100 375 156 3.1 43.8 100
330 358 16¢4 944 384 100 35¢2 10,9 13,6 40.3 100 41,2 16.7 448 3743 100

44 3644 2e3 45 56.8 100 3441 6.8 4e5 546 100 3846 0.0 2.3 5%.1 100

385 36¢1 1405 8.8 40.6 100 34.5 10,6 13.0 41,9 100 405 14.8 4.9 9.8 100

Bengali
Hindi & Urdu
Marathi

Othe:s

All lLangueges

Table (35)s By Language
282 32,6 17,0 10,3 40.1 400 36 1143 15.6 41,5 100 3.9 18,1 6.4 386 100

59 63,6 545 3.6 27,3 100 60,0  T.3 9.1 236 100 6366 743 1.8 273 100
18 50,0 22,0 11,1 16.7 100 50,0  16.7 5.6 27.7 100 17.8 5.6 G0 16,6 100
30 10,0 3.3 3.3 83.4 100 6.7 6,7 0.0 86,6 100 10,0 343 0,0 867 100
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Broadcast Reaotions i Caloutta Sample
Dessripticn Fo. of INTERESTING CONVIECIEKEG EFFRCTIVE PROPAGANDA
of Groups persons lnemy Allied Neutral Missinz Total Eneny Allied Neutral iiissing Totel Eneny Allied Neuiral Eissing Total
(0.1) (10) (21) (3.1) (401) (5.1) (6a1) (2.2) (3.2) (4e2) (5.2) (Ge2) (23) (33) (43) (5.3) (6.3)
Table (36). By Provinces
Mm 2 100.0 0.0 0.0 0.0 100 100.0 0.0 0.0 0.0 100 5000 50.0 0.0 OQO 1@
Bengal 281 32,7 1647 10.3 40,3 100 32,0 11,0 15.3 41.7 100 374  17.4 6.4 38,8 100
Boabay 11 545 18.2 18,2 9.1 100 45.5 2743 9.1 18.1 100 72,7 901 0.0 18.2 100 :’
Central Provinces 10 40,0 20.0 0.0 40,0 100 50,0 0.0 0,0 50.0 100 10.0 0.0 0.0 3.0 100 ‘;'
Madras 21 0.0 4.8 0.0 952 100 0,0 0.0 0,0 100,0 100 0.0 0.9 0,0 100.0 100
Pmd.b 4 50.0 0,0 0.0 mco 100 50'0 0.0 25.0 25.0 100 15.0 °.° 0.0 25.0 100
Travancore 8 37¢5 0.0 12,5 50,0 100 25.0 25,0 0,0 50,0 100 375 12,5 0.0 50.0 100
United Provinces 27 5Tet  10e7  Tet 251 100 50.0 1047 17.9 21.4 100 5Tet 1463 a6 25,0 100
Non=Bengal 104 452 8.7 4.8 41,3 100 41.3 9.6 6.8 42,3 100 49.0 Ts7 1.0 42,3 100
Bengal 281 32,7 16,7 10.3 40,3 100 32,0  11.0  15.3 41.7 100 3744 174 6.4 38.8 100
385 36e1 14,5 8.8 40,6 100 345 10,6 13.0 41,9 100 40,5 148 409 9.8 100

All Provinces



Broadcast Eeactions : (Based on Voters only)

Description of

INTERESTING CONVIENECING

EFFECTIVE PROPAGANDA

Groups N Enemy Allied Neutral  lotel N _ Enemy Allied Neutral Total N DBnemy Allied Neutral  Total
{0, 1) 1) (@at) Bu1) (4et)  (6e1)  (102) (202)  (3e2) (4e2) (6.2)  T1.3) (2.3) (3.3)  (4e3)  (6.3)
Table (37)¢ By Age Oroups
1418 years 2 1000 0,0 0.0  100.0 2 100,0. 0.0 0,0 100,0 3 66,7 333 0.0  100,0
1925 * T4 635 216 149  100,0 72 694 139 160 100.0 75 7133 200 61  100,0
%--35 " 104 61,6 22,1 16,3  100.0 104 57,7 20,2 2240 1000 106 670  25.5 7.5  100.0
36-=55 47 510  36.2 12,8  100.0 4 43.2 22,7 M.1 100,0 45 556 311 13.3  100,0
Above 55 " 2 1000 0.0 0.0 100,0 2 100.0 0,0 0.0 100,0 3 100,0 0.0 0.0  100.0
A1l eges 229 60,8 244 1448 100,0 224 959.4  18.3 223 100,0 232 67e2 246 8.2 100.0
Table (38). By Educational Groups
Illiterate 0 0.0 0.0 0.0 0.0 1 100,0 0.0 0.0 100,0 0 0,0 0.0 0.0 0.0
Hon-metric a3 %S5 2.1 17.4  100.0 22 63.6 18,2 18,2 100.0 21 M. 286 0.0  100.0
Undsrgraduate 61 62,3 27,9 9.8  100.0 61 656 213 13.4  100,0 69 6502 29.0 58  100.0
Graduate 106 623 255 12,2  100.0 101 61.4 20,8 17,8 100.0 104 69.2 231 71 100.0
Superior Culture 39 5644 15,4 28,2 100.0 39 41,0 ToT 513 100.0 38 63.2 18.4  18.4  100.0
A11 Groups 229 60,8 2444 14.8 100.0 224 5944 18.3 22,3 1000 232 67.2 2446 8.2 100,0

- P2 -



Broadoast Eeaotions ¢ (Baged on Voters only)

Desoription of
Groups

INTEREBSTING COENVINCIEG

EFFECTIVE PRUPAGANDA

§ Enemy Allied leutral ‘otal ] Enemy illied HNeutral Total R Enemy Allied Neutral Total
(0.1) (1) (2.1)  (341)  (401) (6.1)  (1.2) (2.2) (3.2) (4.2) (6.2) (1.3) (2.3) (3.3) (4e3) (6.3)
Table (39)s By Expenditure Levels
B 0=40 9 4444 44.4 1.2 100.0 10 90.0 10,0 0.0 100.0 10 60,0 20,0 20,0 100.0
41=-100 55 54.4 27.3 1843 100.0 54 53.7 22.2 24.1  100.0 55 61.8 31.0 7.2 100.0
101==400 118  63.5 22.9 13.6 100.0 115 59.1 1744 23.5 100.0 1219 68.7 231 8.2  100,0
Above R.400 47 63.8 213 14.9 100.0 45 60,0 17.8 22.2 100.0 46 T1a7 2147 6.6 100,0
All Groups 229 60.8 24.4 14.8 100.0 224 59.4 1843 22,3 100.0 232 67.2 2446 8.2 100,0
Table (40)e By Ocoupational Groups
Student 66 60s6 2442 1562 100.0 61 5T.4  22.9 19.7 100.0 65 6T.7 2341 9.2 100.0
Petty Trade 35 60,0 3144 8.6 100.0 35 T1d 1701 11.4 100,0 3T 54¢1 351 10,8 100.0
Service 57 5641 3.6 12.3 100.0 57 61.4 21.1 17.5 100.0 56  T1e4 2846 0.0 100.0
Buginess 3T B1.1 8.1 10.8 100.0 35 65.7 14.3 20.0 100.0 37  86.5 10.8 2.7 100.0
Profession 22 4545 1802 “08 100.0 24 33.3 20.8 4508 100.0 25 6500 20,0 16.0 100.0
Landlord 12 50.0 33.3 1‘07 100.0 12 5304 8.3 33.3 100.0 12 33.3 33.3 334 100,0
nl Oowpatiom 2?9 6008 24.4 14.8 100.0 2“ 390‘ 18'3 2203 100.0 232 6112 240‘ 8.2 1WO°




Boradosast Reactions 1 (Based on Voters only)

Desoription of INTRERSTING CONVINCING RFFECTIVE  PROPACANDA
Oroupe J Pnwy Allded  Neutral Total B Enemy Allied Noutral Total  H  knecy Allied Neutral lotal

(0.1) (1) (201) (3e1)  (aet)  (61)  (1.2) (2.2) (3.2) (402) (6:2) (13) (2.3) (3.3) (403) (6.3)

Table (41)s By Sex and Religions

Hindu lales 186 56,3  26.8 1607 100,0 181 58.0 18.8  23.2 100.0 139 656 26,5 149 100.0
Hindu females 17 76e5 235 0.0 100.,0 16 68.8 12.5 18,7 100.0 18 66,7 27.8 5¢5 100.,0
Hindu Yotal 203 58.1  26.6 15¢3 100,0 197 58.9 18.3 22.8 100.0 207 657 2646 7.7 100.0
Huslim 19 84,2 503 1049 100,0 20 795.0 1560 10,0  100.0 18 9444 0.0 506 1000
Other ‘.11810“ 1 1104 “03 14.) 100,0 7 28.6 2’.6 42.8 100.0 1 aoa 28.6 28.6 100.0

A1l Religions 229 60,8 2404 14.8 100.0 224 594 183 22.3 100.0 232 67,2 24.6 8.2 100.0

Table (42)s By Languages

Bengali 169  54.4 2844 17.2 100.0 165 53.9 19.4 26,7 100.0 173 6041 2945 104 100,0
Hindi & Uxdu 0 815 Te5 5¢0 100.0 42 18.6 9.5 11.9 100.0 40 87.5 10.0 2,5 100.,0
Meratai 19 6040 2647 13.3 100.0 13 69.2 23.1 1.1 100.0 15 933 ‘tT 0,0 100.0
Others 5 60,0 20.0 20.0 100.0 4 50.0 50.0 0.0 100.0 4 1500 25.0 0.0 100.0

All Languages 29 60,8  24.4 14.8  100.0 224 594 18,3 92,3 100.0 232 67«2 24e6 8,2 1000

- 92 -



Broadoast Reactiong 1 (Based on Voters Only)

Desoription of INTBRBSTIRG CONVINCIND® ESFECTIVE PROPAGAHDA

Groups §F Enemy Allied Neutrsl Total TN Enemy Allied Neutral Total K Enemy Allied [HNeutral Total

{0.1) 1) (2.0)  et)  (4:1) _ (6:1) (1.2) (2.2) (3.2) (4.2) (6.2) (1.3) (2.3) (3.3)  (43)  (63)

Table (43). By Provinces

Assan 2 100.0 000 0.0 1&.0 2 100.0 0.0 0.0 100.0 2 5000 50.0 °o° 1&.0
Bengal 168  54.8 28.0 17.2 100.0 164  54.9 18.9 26.2 100.0 172 61,0 28.5 10.5 100.0
Bihar 15 93.3 6e7 0.0 10040 15 8647 133 0.0 100.,0 14 92.9 T 0.0 100,0
Bombay 10 60,0 20,0 20.0 10040 9 556 3343 111 100.0 9 8849 111 0.0 100,0
Central Provinces 6 6607 33.3 0.0 100.0 5 100,0 0.0 0.0 100.0 1 100.0 0.0 0.0 100.0
Yadras ' 0.0 100.0 0.0 100.0 ° 0.0 000 0.0 0.0 0 0.0 0.0 0.0 0.0
Punjab 2 100.0 0.0 0.0 10040 3 66.7 0.0 33.3  100.,0 3 100.0 0.0 0.0 100,0
Travancore 2 150 0.0 2540 100.,0 4 500 50.0 0.0 100.0 4 7540 2540 0.0 100.0
United Provinces 21 76s2 1443 945  100,0 22 63.6 13,6 22,7 1000 21 76,2 1940 48 100.0
Non-Bengal 61 7740 1448 8.2  100.0 60 7146 16,7 117 1000 60 850  13.4 1.6  100.0
All Provinces 229 2444 14.8 100,0 224 59.4 18.3 22,3 100,0 232 6742 246 8.2 100.0

60.8




Composition of Differemt Samples

P e r o e n t a g o ® 1931
Range of Groups General kadio Calcutta Jagaddal Census
(0.1) (1) (2) (3) (4) (3)
Table (44) By Age Oroups
Total Fumber 1503 803 385 101
14 - 18 years 2.6 3.0 1.6 5.9 9
19 - 25 " 17.6 21.2 32.2 20.8 21
26 -3 " 32.8 34.6 42.9 34.7 32
36-5 " 40.9 3T.1 21.3 28.7 30
Above 55 " 6.1 4.1 2.1 9.9 8
All Oroups 19.0 100.0 100.0 100.0 100

Table (45) By Educational Groups

Total Number 1503 803 385 101
Illiterate 0.5 8.9
Non-Matric 2‘#4 '904 14.8 8.1
Undergraduate 44.4 44.1 27.5 34.7
Craduate 29.2 36.5 45.5 26.7
Superior Cultwure 1.7
All Groups 170.0 100.0 100.0 100.0

Table (46) By Economic Levels

Total Number 1451 175 385 101
fse 0 - 40 705 ‘09 309 1209
" 41 -1 25.8 16.9 28.6 21.8
" 101 =200 26.7 29.6

"2 6 L]
" 201 -400 22.7 28.6 ? #ed
Above to‘oo 17-3 23.0 "'3 2.0
Total 100.0 100.0 100.0 100.0

Table (47) By Ococupational Groups

Total Number 1503 803 385 101
Student 13.4 18.6 28.6 32.7
Petty Trade 6.8 1.4 17.9 3.0
Service 35.5 37.4 25.2 27.6
Business 26.3 22.9 11.2 11.9
Prolession 12.0 11.8 1.7 12.9
Landlords 6.0 8.0 5.5 11.9

A1l Groups 100.0 100.0 100.0 100.0
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Mean Age of Different Samples

‘] P,
Range of Groups Numbef of Persons

Mean !
General TRadio Caloutta General HRadio Calcutta

(0.1) (1.1)  (2.1) (3.1) (1.2)  (2.2) (3.2)
Table (48) By Educational Groups
Illiterate 2 20.0
Fon-tatrie 397 156 57 38.4 34.1 32.0
Undergraduate 661 354 106 35.4 33.9 29.2
Graduate 439 293 175 38.1 36.8 3.1
Superior Culture 45 37.9
Total 1503 803 385 36.9 35.0 31.8
Table (49) By Expenditure Levels
R 0= 40 11 16 16 33.6 35.4 2.6
" 41 - 100 380 131 109 37.8 34.6 30.3
" 101 - 200 394 229 36.9 35.4
" 201 - 400 321 221 = 37.9 35.6i i
Above . 400 245 178 61 36.2 34.0 34.5
All Bxpenditure 1451 175 385 36.9 35.0 31.5
Table (50) By Ooccupational Groups
Studants 202 149 110 24.7 21.3 28.4
Petty Trade 102 1 69 36.0 35.8 3141
Service 533 300 97 40.2 38.5 34.7
Business 395 184 43 37.4 35.9 33.9
Profession 180 95 45 40.5 39.5 34.4
landlords 91 64 21 37.1 40.0 24.6
All Ocoupations 1503 803 385 36.9 35.0 31.5
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?able (51). Composition of General Sample : Two-way Distributiom
by Age and Oceupational Oroups

Age Groups
Ocoupational ¥ 14~18 yrs 19-25 yrs 26~35 yrs 36-55 yrs above 55 yrs Total

Groups

(1 (@ (3 (4) (5) (6) (1) (8)
Petty Trale 102 2.9 12.7 4.2 353 49 1000
Service 533 0.‘ ao‘ 340‘ “05 904 100.0
Business 395 0.8 1349 1.7 42.5 Se1 100.0
Profession ’80 0.6 4.4 32.2 ’1.8 ,00 100.0
landlord 91 - ‘504 ”07 31" ‘c, 100.0
All m‘“pﬂtioﬂ. '5’)3 2.6 1706 32-" 40.9 ‘o‘ 100.0

Fa39 265 493 614 92 1503

Stﬁﬂlt 7609 4807 ‘05 3.1 202 ‘30‘
P.tt’ Trade 7.1 409 9.1 509 5.‘ ‘08
Service Sel 17.4 3649 4.2 54.3 33.0
Business 1.7 20,1 30,2 27.4 21.7 2643
Profession 2‘6 300 ".8 1‘.9 908 12.0
Landlord - 5¢3 1.5 55 6.5 6.1

411 Ocoupations 100.0 100.0 100.0 100.0 100.0 100,0
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Table (52). Composition of Radio Sample : Two-way Distribution

by Age and Ocoupational Groups

Age Oroups

Oocupational N 1418 years 19 - 25 26 - 35 36 - 55 Above 55 All
Groups hges
(1) (2) (3) 49 (5 (6 (1 3
Student W 148 6.7 128 T4 13 100.0
Petty Trade 1 - 18.2 36.4 45.4 - 100.0
Service 300 - 943 38.7 46.3 5.7  100.0
Business '“ °-5 ‘508 41.8 38.‘ 303 100.0
Profession ,, - 4- 2 37 -9 5307 40 2 100.0
Landlord 64 1.6 18.8 40.6 32.7 6.3 100.0
All “oﬂp&txoﬂ. 603 3-0 21.2 3‘-6 3101 4-‘ 100.0

24 170 218 28 33 803
Student 91.6 55.8 6.8 3.7 6.1 18.‘
P.tt’ Tm. - 1.2 'o‘ 1.8 - ‘t‘
Service - 1605 41.7 46.6 5105 37.4
Business 4.2 1100 2708 2308 1802 23.0
Profession - 2.4 12.9 17.1 121 ".B
Landlord 4.2 T.1 9.4 7.0 12.1 8.0
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fadle (53). Composition of Calcutta Semple ¢ Two-way Distridution
by Age amd Occupatiomal Groups

Age QOQroups

0.0;:::::&1 F 1418 years 19-25 26-35 36-55 4idove 55 Total

(1) (2) (3) (49 (% (6 (n (8)

Stolents 110 2.7 0.0 9.1 6.4 1.8 100,0
Petty Trade %) - 6.1 %51 1.4 1.4 100,0
Service O - 2.7 454 2.8 31 100.0
Dusiness " - 3.3 45 719 2.3  100.0
Learned Profession 4% 2.2 1.1 S1.8  26.7 2.2 100.0
land lorde 2 9.5 61.9 2.8 4.8 - 10040
Total 385 1.6 2.2 429 21) 2.1 100,0
F.6 124 165 82 8 385
Students 5040 M4 M4 220 250 26.6
Petty Trade - 1.5 2.0 146 12,5 17
Service - 18.5 26.7 329  31.5 2.2
Business - 8.0 120 4.6 125 11,5
learned Profession 16.1 40 158 4.6 12,8 1.7
Landlords 3.3 0.5 30 1.2 - 5.9

Total 100.0 100.0 100.0 100.0  100.0 100,0
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Tadle (54). Compositiom of Caloutta Sample ¢ Two-way Dietridution
By Sex and Religions

BReligion
Sex ) | Hindu Muslim Others Total
(1) (2) (3} (4) () (6)
Male 212 3791 9.0 3.3 100.0
Pemale 17 100.0 - - 100.0
Total m 88.6 8.3 301 100.0
N o 203 19 7 223
Male 91.6 100.0 100.0 92.6
Female 8.4 - - 7.4

Total 100.0 100.0 100.0 100.0
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Table (55). Composition of Caloutta Samples Two-way Distridution by

language x Provinces

Languages

Provinoce N Bengali Hindi & Urdu Marathi Malayalam Others Total

(1) (2> (3) (4) (5) (6) (mn (8
Assam 2 100.0 - - - - 100.0
Bengal 281 98.9 1e1 - - - 100.0
Bihar 21 - 100.0 - - - 100,0
Bombay 1" - - 90.9 - 9.1 100.0
Central Provinces 10 - 20.0 8.0 - - 100.0
Madras 21 - - - - 100.0  100.0
Punjab 4 - 100.0 - - - 100.0
Travancore 8 - - - 100.0 - 100.0
United Provinces 27 7.4 92.6 - - - 100.0
ALl Provinces 385 13.2 14.3 4.7 2.1 5.7 100.0
¥ o282 55 18 8 22 385
Assam 0.7 - - - - 0.5
Bengal 98.6 Sed - - - 13,0
Bibar - 38.2 L - - - Sed
Rouney = - 5546 - 95.5 2.9
Central Provinces - 3.6 44.4 - - 2,6
Endres - - - - - 5.5
Punjad - 7.3 - - 45 1.0
Travancore - - - 100.0 - 2.1
United Provinces 0.7 45.5 - - - 1.0
All Provinces 100.0 100.0 100.0 100,0 100,0  100.0
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Table (56). Compesition of Caloutta Sample 1 Two-way Diatributiom
By Education and Expenditure levels.

goonomio Non- Tndex- Superior
Levels F Illiterate Matrioulate Gradwate Oraiwate Cnlture Total
(1) (2 (3) (4) (5) (6) (1 (8)
.. o— 40 '5 6'1 “.1 2601 13'3 6.1 100.0
41=100 110 - 30.9 36.4 26.4 6.4 100.0
101-400 197 0.5 546 25.9 5543 12.1 100.0
401 & above 63 - 1.9 17.5 55.6 19.0 100.0
Total 385 0.5 14.8 21.5 45.5 1.7 100.0
a2 57 106 115 45 385
.o 0' ‘o ”-0 ’2.3 3.8 101 202 30,
4""“ -. 5906 37-1 16-6 15.6 28.‘
101-400 50.0 19.3 48.1 62.3 55.6 51.2
401 & above - 8.8 10.‘ 20,0 2601 '604



Table (57)s OCenerel Sample s Mean hge with Standard Brror of Each Sub=sample

Batoh A Batoh B Batch A11 Batohes

Blocks §  Mean 4 5.5, X Nean 4 S.E. §  lean # B, §F  Mean 4 S.B
(0,)  (1s1) (1) (¢1) (2.2) (3.0)  (3:2) (1) (42)
1 90 33 2135 86 3549 ¢ 1e21 £ 348 ¢ 4098 216 3643 10479
2 19 378 3 1046 59 362 3 1465 49 39:6 31480 187 38,0 4 091
3 13 302 g 1012 Mo 3TT 114 75 399 4 1443 298 3841 4 0,70
4 48 35 4 1.8 5 M9 21439 40 350 3 153 145 358 £ 0.9
5 16 3343 £ 1469 110 3549 £ 3409 99 3847 3 1eM 325 3647 20035
6 121 357 4 1,08 96 3502 ¢ 1615 15 381 3 363 332 36e4 3 0469

A11 Blooks37 3642 ¢ 051 58 36e2 3 0s51 418 3841 4 0,61 1503 3648 2 0u3
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Table (58). Radio Samples Frequency of Listening 'Often’ with
Standard Brror (based on three Replicates)

Seril No. Name of Iteam Percentege of 'Of+en' (Na803)
with Standard Error

(1) (2) (3)

1 War News 54.T + 1.69

2 News Talks 50.8 + 3.25

3 Foreign Newe 43.5 4 1.30

5 Tagere 0.2 3 2.73

3 Plays 42.5 + 0.53

1 Instrumental 40.0 + 132
8 Devotional 45.1 + 4.5)

9 Ustadd 23.3 + 1.44
10 Humorous Talks 2.8 + 115
1 Seientific Taulks 26.2 * 2,02
12 Literary Talks 18.7 + 2.48
1 Bducational Talks 24.9 + 2.30
14 liusic Lessons 20.7 + 1.57
15 Children's Programme 16.1 + 1.29
16 Women's Programme 14.7 # 317
17 Folk Music 16.9 + 1.62
18 Rural Programme 12.0 + 0.717
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Table (59). Caloutta Samplet Broadeast Reactions -~ Percentages of Ranking

Sourcve of Broadcast

1.
2.
3.

(1)

Bneny
Allied
Neutral

Missing

|
(2.1)

139
56
34

156

Interesting

Mean : S.Be
(2.2)

36.1 4 2.02
14.5 + 1.11
8.8 +0.74
40.5 + 1.74

with Standard Errors (based on 18 Sub-gamples)

Convinoing
¥ Mean *+ S.B.
(3.1)  (3.2)
41 10,6 + 1.10
'61 4108 + 2.71

¥
(4.1)

156
51
9

153

Fffective Propaganda

liean + S.E.
(4.2)

40.5 » 2.60
14.8 + 1.30
4.9 +0.62
39.7 + 2.72
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Table (60). Frequency of lListening 'Often' Adjusted for Census Age Distribdutiom

serial Percentuges of '0Often'
Number Name of iten Observed A justed Change
(1) (2) (3) (4) (5)
1 war Newe 54.1 54.9 0.2
2 News Talks 50.8 50.7 0.1
3 Foreign News 43.5 43.7 0.2
4 Nodern 46.0 48.5 2.5
5 Tagore 40,2 42.7 -205
‘ Pw‘ 42.5 4306 -101
7 Inltmmt&l 4200 43-') -1-0
8 Devotioral 35.1 3441 +1.0
9 Ustadi 23.3 22-9 QO.‘
10 Humorous Talke 29.8 9.8 0
1" Soientifioc Talks 26.2 24.4 +1.8
12 Literary . 1807 19.1 =0.4
'3 Rducational " 2409 25-9 -1.0
14 Kusic lesson Talks 20.7 22.4 =17
15 Children's Programme 16.7 18.2 -1.5
16 Women's Programme 14.7 15.5 -0.8
17 Folk Music 1649 17.7 =0.8

18 Rural Programme 12,0 12,5 =045



3 3
L A
0o
¢ ¢
r 8 §
(0e1)(042) (141)
A %P
1 %
cC 4
Total 216
A D
I 3 %N
c &
Total 187
A1)
I 3 110
Total 298

Interest in News

Yos

(1s2) (143)

9405
9643
945
9548

937
931

Table (61)s Intereat in Hews and Mediun of News § By Sub=samples (Blooks and 3atches)

o

45
35
25
3
603
649

8146 1844

90,0

95

8302 1345

9345

5¢6

86¢5 1041

c U R R B &K

Actual Mediua

Hews

Indd § Redio paper
(1e4) (29) (202) (203)
10 9% 9.6 552
0,0 101 525 465
00 42 5141 4249
0.5 239 481 4944
000 79 36T 54ed
000 62 435 52
00 48 M 583
0,0 189 3146 550
43 145 3.2 5646
09 124 323 6445
4 M6 M 614

Conver-
sation

(244) (301)

5e2
1.0
0.0
245

8.9
3
1044
144
642

3e2

40

) I
Preforred Eedium
Bewa Conver-

) | Radio peper sation
(3:2) (33) (3a4)
8 330 6144 56
88 31,8 68,2 0.0
2 333 6149 48
A8 326 642 32
9 23 709 88
5 296 614 943
4 220 18] &b
1M 237 684 149
107 28,0 664 506
107 252 748 0.0
B 248 28 24

(401)

16
a
13
X

4
36
2
104

4
46
\[3

Hadit of Listening o the Radie

Often  Sometimes Rarely Ne
{4e4) (445)

(4e2)
12,8
3844
308
28,0

2o}
2540
28,0
2540

2.8
19.6
1744

(43)
0.0
38,1
30.8
3846

32,6
3343
16,0
28.8

1945
1542
%0

2540
238
154
22.0

2545
16.1
32,0
240

4.3

5040
4.0

1245

0.0
0.7
12,0

18,6
25:0
2.0
22,0

144
15.2
1546



3 B
L A
0 T
[+ 4}
X H )}
(0e1) (042) (1.1)
A 48
v B 57
¢ 40
Total 145
A 116
v B 110
¢ 99
2stal 325
A 121
i B 9
c 115
Total 332
All A 567
Blocks B 518
418
Total 1503

¢ U R R B N T
Interest in News Actual Medium
Hews
Yes No Indi .| Radio paper
(1.2) (1.3) (1.4) (241) (2.2) (2.3)
8504 1446 0.0 41 43.9  56.1
89,5 8.8 1.7 55 36e4 564
87.5 50 Te5 41 36,6 6344
87.6  9¢1  2o7 137 387 584
8701 12,9 0.0 109 19¢3  T4ed
91s7 565 28 112 36.6 5544
89,9 Te1 3.0 98 245 7044
88.8 847 2,5 319 27.0 66.4
89¢1 942 1.7 146 32,2  65.1
96,9 3.2 0.0 111 33.3 64,0
81.7 165 1.8 124 29,0 6241
88s4 100 1.6 381 31.5 63.8
89¢6 10.4 0.0 616 336  61.2
94.2 5.2 006 565 38.6 51.3
86¢3 10,9 2.8 430 32.6 62.3
90,2  8u4 144 1611 3509 6041

Tavle (61) continued

Conver-
sation

(2.4) (3.1)

0.0
Te2
0.0

2.9
6.4
8.0
5e1
6.6

2.7
2.7
8.9
447

He2
4.1

51
4.8

B EBE VW 8
Preferred Medium

News
)| Redio paper
(3.2)  (3.3)

4 31 634
S0 36,0 6040
39 256  T11.8
10 32.3 €4.6
106 15¢1  T9.2
107 22.4 69.2
90 14.4 8344
303 175 7649
N7 248 T35
94 21,3 T5e5
112 18.8  72.3
323 21,7 1307

A11 Blooks Together

538  24.9 7041
500 2646  69.6
400 20.5 5.0
1438 243 T1e3

Conver—-
sation

(3.4)

2+5
4.0
2.6
3.1

51
8.4
2.2
546

1.7
3.2
8.9
446

560
3.8
405
44

(4.1)

15
17
13
45

104
56
%

234

39
18
56
13

258
194
215
667

Often Sometimes

(4¢2)
13.3
11.8
38.5
20.0
173
21.4
29.7
22.2

Te7
0.0
12.5
8.8

17.8
20,2
2144
19.8

(4.3)
20.0
41.2
15.4
2.7
19.2
44.7
3.1
2941

38.5
1.1
315
33.6

26.4
3.6
31.2
29.4

Rarely
(4:4)
60.0
35.3
30.8
4202
25.0
25.0
28.4

2644

41.0
17.8
2144
31.2

3249
35.2
26.5
3.5

Habit of Listening to the Radio

¥o
(445)
6-7
1.1
15¢3
1.1
385
8.9
10.8

22.6

12.8
1.1
28.6
2044

22.9
1340
20.9
193
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Bduocation
(001)

Hon-matric

Total

Undergraduate

Total

Graduate

Total
Orand Total

Bateh K
(0,2) (G3)
i 13
B 122
C 124
381

A 250
B 228
c 186
664

A 174
5 162
¢ 100
4%

1481

Tedble (62). Interest in Newg & Ledium of News 8 By Educational Groups and Replicates

Interest

Tos

(1e1) (1.2)

13¢3
8.1
12.6
111

9244
9641
9441
9441

9843
98.1
99.0
98.4
9142

No

2.7
12.3
2144
2243
146
39
3¢9
59

1.7

Badio Newspaper Conversatiom
(243)

(241)
3505
28,8
2841
3008
3244
a1
354
3644

3441
41.0
32,0
3643
3541

Sources

(2.2)
52e1
6146
58,17
5145

6545
J5e2
62,2
6141

6046
5144
67.0
60.7
6041

12.4

9.6
13.2
1.7

2.1
31
244
2.5

503

1.0
3.0
4.8

Fadio Newspaper Conversation Often Sometimes Rarely
(441)

(3.1)
3045
2044
20,2
2346

237
3244
22,6
263

233
232
1647
21.8
243

Souroes Preferred

(342)
565
69.0
66.1
6402

151
6543
7643
122

1
1546
82.3
1545
7143

(343)
130
10.6
1341
12,2

Bebit of Listening %o the Rado

12,9

T8
1746
134

1743
30.2
232

22,8

231
115
235
a5
19.8

(4:2)
12,9
205
24.)
2144

2941
326
35:6
320

33e4
333
333
3343
2944

(423)
4.8
49:0
21.0
39,6

3
a9
25:6
287

23,2
334
2145
2.1
315

Jo
(404)
)
151
31
25.6
221

2.3
156
16,5

2043
15.8
15.1
1145
193
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Table (63). Interest in News apd Medium of News: By Ocoupational Oroups and Replicates

Interest Sources Sources Preferred Habit of Listening to the Radio
Ocoupation Batoh ¥ Yes o Radio Newspaper Conversation Hadio Newspaper Conversation Often Sometimes PRarely Ro
(041) (0:2) (603) (141) (102) (201) (2.2) (2.3) (3. (2 (3.3) (41)  (402)  (403) (48)
Student AT 95 85 32,0 66,7 13 3.8  63.6 46 21,6 352 243 189
B 76 92,4 Te9 42,9 54.8 2.3 2844 68.9 2.1 23.8 33,3 429 -

)] 53  90.6 9¢4 4647 51e7 1.6 28.3 69.8 1.9 28,0 32,0 28,0 12,0

Tot‘l 200 91.5 805 40.2 58.0 1.8 29-5 67.4 3-1 24-1 3307 3001 12.1
Petty Trade A 35 54¢3  45.7 Te7 692 2301 20.8 5402 2540 - 4.2 375 583
B 35 88,6 1144 2141 6342 157 15.2 1247 12.1 2942 1647 41.6 12.5

C 22 72!7 2713 17.4 56.5 26‘1 4.8 6607 28.5 5.6 4404 2108 22'2

Total 92 T1eT  28s3 1641 6342 0.7 14.1 65¢4 20,5 1241 19.7 3644 318
Sﬂm“ A 205 87-8 508 36'7 58!3 500 26.1 68'2 5.1 '7.2 3102 3505 "01
B 198 9144 35 3943 5745 302 3.1 6743 145 20,3 3.6 3.6 165

C 125 848 1044 32,3  65.4 2.3 23,0 17.0 - 16,9  33.8 29,2 2.0

Total 528 93,9  6e1 3647 596 3e7 27,2 699 2.8 18s1 321 32,5 1743

(Continued on next page)
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Table (63) Contd. Interest in News and Medium of Newst By Occupational Groupe and Replicates

Inte.est Sources Sources Preferred Habit of Listening to the Radio
Ocoupation Bateh X Yes To Radio Newspaper Conversation Radio Newspaper Conversatiom Often Scmetimes FEarely He
(Ca1) (0,2) (0.3) (141) (102) (201)  (202) (23) (31 G2) (3.3)  (41)  (4e2)  (43) (408)
Business A 137 883 11.7 3.9 63.8 4¢3 194 .4 32 21.9 25.0 313 21.9
B 124 93.5 645 38.7 5649 4e4 21.8 1.8 6ed 1946 37.0 0.4 13.0
C 124 855 1445 3.3 61e1 146 18.8 73.8 744 2645 25,0 2645 22,0
Total 385 8901 1009 34.0 60.6 5'.4 20,0 1403 5.1 23.0 28-‘ 2902 1907
Profession A 82 9)01 4.9 34-6 56.4 9.0 20-3 "oo 201 2060 22.9 3144 2507
B 53 981 1.9 3647 63.3 - 20,8 79.2 - 15.0 30,0 35.0 20,0
¢ 52 100.0 =~ 20.4 T7.8 1.8 842 89.8 2,0 1443 357 28,6 2144
Total 187 973 2.7 312 64.6 442 17.0 81.3 1.7 16,9 28,9 313 22,9
Landlord A 38 947 5.3 434 6.6 = 333 66T - 0.0 - 0 =
B 21 1000 - 46.4 4604 Te1 30,0 60.0 10,0 25,0 25.0 50.0 -
¢ 30 100.0 = 35.3  61.8 2.9 30.3 66417 3.0 234 154 385 B4
Total 89 97.8 2.2 417 5546 2.8 315 652 343 22.1 136 Ba A

Orand Total 1481 9142 8.8 35,0 601 4B 243 T3 ded 19.8 24 315 194



NQOOoOrw

(0.1) (0.2)

Total

Total

II1

Total

Han» =

Total
no. of

persons

(0.3)

90
86

40

216

19

49
187

13
110
15

298

Table (‘4).

Form of Emtertainments By Sub=-samples (Blocks and Batches)

CRAMOPHONE

Habitual Casual

(1.1)

21.4
1647
171

18.9

3767
22.9
48,1

35.0

40.3
3644
255

35.1

18t

Preferences

2nd

3rd

(1e2) (1.3) (144) (1.5)

78.6
83.3
82.9

8141

6243
TTe5
1.9

65.0

29.7
63.6
Tde5

64.9

8.6

1.9
2.9

Se1

12.8
15.0
8.0

12.5

14,9
10.5
154

13.4

171
231
8.6

17.2

19.1
2245
44.0

25.9

20.3
2643

231

233

743
75.0
88.5

TTe7

68.1
6245
48.0

61.‘

64,8
63.2
61.5

6343

Habitual
(241)
993

993
65.0

60.4

61-9
375
6401

547

68.0
68.9
63.3

67.2

RADIO
Casual Preferences

18t 2nd 3rd
(2.3) (23) (2.4) (2.5)
40.7 44.4 48.2 T4
40,7 62,0 35,2 2.8
350 37.5 60,0 245
396  49.5 45.8 4.7
38.1  48.4 45.2 6¢4
62.) 39.6 4508 14:6
359  50.0 34.4 5.6
453  45.9 45.2 8.9
32,0 47.3 48.4 4.3
311 48,3 40.4  11.3
36:7 51T 35.0 13.3
32.8 48.8  42.1 9.1

CINEMA

Habituval Casuel

(3.1)

517
30.1

57«5
43.9

5246
333
3547

44.3

42.4
)8-0

34.4

45.9

(3.2)

48,3
6949
42.5

5601

47.4
66.7
5443

5247

57+6
42,0
65.6

54.1

1st

Preferences
2nd

I

(3.3) (3.4) (3.5)

50,0
3745
62.5

47.9

55.4
54.2
53.1

44.4

48.8
5046
51.9

50.2

38.8
47.2
3245

40,6

3745
31.2
25.0

32.4

32,6
353
4.4

36.4

11.2
15.3
940

1.5

Tet
14.6
21,9

13.2

18.6
14.1
3.7

13.4

(Continued on mext page)
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MOOt W

(0.1) (02)

A
v B
c
Total
A
v B
[+
Total
A
Vi B
[
Total
Grand Total
A
All B
Blooks

HROoOmew

Total
no. of
persons

(0.3)

48
51
40

145
116

110
325

11

115

332

567
518
418

Table (64) Contd.

Forn of Entertainmentt By Sub-semples (Blocks and Batoches)

GRAMOPHEONS

Habitual Casual

(101)

23e2
23.1
12.8
19.8
3242
22.0
2949
28.0
31.9
26.4
33.3
3045
2844

31.6
25.3
27.8

(1.2)

7647
7649
81-2
80,2
6748

78.0
70.0

72.0
6841
13.6
6647
695
T1.6

68.4
T4.7
T2.2

3nd

15.6
TS.O
1945
1661

598
6642

1746
6741
70,8
63.9
6946
68.6
68.6

68.1
66.6

Preferences
18t 2nd
(13) (1.4) (13)
9.8 14.6
8.1 18.9
2.6 17.9
6.8 1741
14.9 2563
117 2241
4¢b 17.9
10,8 22.%

2.1 2644
12,5 23.6
13.0 174

9¢4 215

9.9 21.5
10.7 21.2
10,2 23.2

8e4 19.9

T17

RADIO
Habitual Casual Preferences

1st 2nd I
(2.1) (2.8 (2.3) (2.4) (2.5)
5102 4648 3442 50,0 15,8
5546  44e4 5142  37.2 1146
5103 4801 5103 3509 12‘8
52,8  47+2 45.8 40.8 13.4
5500 450  47¢1 4142  11.7
46,8 53.2 41.4 50.6 8,0
584 41.6 38,2 56.6 502
53¢1 46,9 42.6 48.7 8.7
6442 35.8 42.2 51.4 6.4
64.9 35.1 46,0 425 11.5
62.3  37.7 50.6 42.4 7.0
63.8 3642 45.9 45.9 8.2
595 40.5 4643 45.2 8.5

All Blooks together

60e9 39¢1 44,7 47.2 8.d
5648 43.2 48.0 42,3 97
60,9 39¢1 46.4 45.8 T8

Habituel Casval

(341)

444
38-6
417

41.6

43.9
39.8
1.8

44.9

476
48.8

50.6
48.9
454

46.6
42.7
47.2

CINENMA

Preferences
18t 2nd 3d

(362)  (3.3) (3.4) (3.5)

5546  57¢5 3745 5.0
6144 48,8 44,2 1.0
58e3 4642 46.2  T.6

5804  50.8 42.6 6.6

56e1 4840 347 1743
60.2 56-7 3303 10‘0
48,2 6T+5 28,9 3.6

55e1 5648 32,5 10.7
52.4 58.1 30,5 11.4
5142 52,5 35.0 125
4944 4944 416 90
Stel 53«7 354 10.9
5406 9246  36s1  11e3

53e4 525 .6 129
57¢3 502  3Te3 1245
52,7 558 36.8 T4



Pable (65)s Redio Programme Preferences # Relutive Frequenoy of Listening 'Often'; 'Sometimes'y 'Rarely’ & 'Missing 1 By Replicates

Wften' 'Sometimes' '‘Rarely Missing
Replicates Replioates Replicates Replicates

Ser, Neme of Item 1 2 ) Total 1 2 3 Total 1 2 3 Total 1 2 3 Total
Koo Nea28] Noe 268 N « 248 Na Ba Na Ne He ) 19 )9 ) 19 ) 19

(1) (2) (3) @ (5 € (M (&) (9 (10 (1) (12) (13) () (15 (16) (1 (19
1 War News 5508 5067 5TeT 54T 2066 2504 222 227 10,5 104 69 93 132 134 133 133
2 JNews Talk 5440 4249 5546 50.8 21.6 30,6 18.1 23.5 11.1  10.8 10.1 10.7 13:2 157 1641 14.9
3 Foreign News 4543 40.3 448 43¢5 2243 27.2 238 2444 11.5 12.T7 10.5 11.6 20.9 1,.. 21.0 20.5
4 lModem 48.8 396  49.6 4640 3047 38.4 27.8 32.4 9.1 7.8 8.5 8¢5 115 142 1441 132
5 Tagore 39.4 35¢1 4648 4002 38.3 3504 28.2 3402 104 13,8 943 1162 1148 15,7 157 1443
6 Plays 4346 4.4 42,3 42,5 27¢5 2762 238 2643 13,2 12,7 81 11,5  15.7 18,7 258  19.8
T Instrumental 42.2 ‘001 4341 ‘200 3003 32-8 31.0 34 111 "o, 12.1 "01 1‘04 1‘0‘ 1]01 14.9
8 Devotional 3140 28,8  46.8 3561 3344 32,8 2646 311 15,0 17e5 0.1 14,3 206 20,9 16.5 1944
9 Ustadi 2601 201 2344 23¢3 22,0  24¢2  19.0 21,8 28,2  30s2 31e5 2949 23,7 2544 26,2 2540
10  Humorcus 28,9 28,0 32,7 298 27,2 3.3 234 2744 2142 1640 1707 184 22,6 2446 26:2 24
11 Soientifie 2749 213 2944 2602 29,3 2746 2148 2644 1647 20e1 20,2 18,9 2641 31,0 28,6  28.5
12 literary 2444 16,0 1449 18:7 27.2 29,5 29,8 28,8 18,5 23.9 18,1 20,2 30,0 306 3Te1 3244
13 Bducational 2307 20,9 0.6 2469 2066 2945 254 25,0 1640 18,7 11,7  15.6 39,7 3.0 323 M)
“ Musio Lessons '8-1 1,08 24'6 20.7 16-1 19.4 1801 180‘ 19-9 2518 180' 2103 ‘5'3 3501 ”01 ‘oio
15 Children's 143 1449 1944 1601 1841 2301 230 2143 2307 2402 1944 22,5 439 3.7 383 M0
16 Vomen's 12,9 9.3  22.6 1467 15¢7 2406 21.0 20,3 2648 2446 18,5 23,5 446 41e4 319 415
17 Polk lusie 1443 16,0 2140 1649 2802 2605 2944 28,0 2440 22,8 2246 2302 334 M1 2140 3.9
18 Bural 1362 1041 1205 120 15,7 2146 27,0 21.2 28,9 27.6 21.4 26,2 422 40T 391 40T

-y -



Serial
Noe

(1)

2O RN23 v weweE wN

- -
N W

- -
o ==

‘Tadble (66). Radio Programme Preferences 3 Frequency of Listening 'Often' : By Educational Groups and Replicates.

Name of Item

(2)
War News
News Talk
Foreign News
Modern
Tagore
Plays
Instrumental

Devotional
Ustadi

Humorpus
Scientifie
Literary
Educational
Kugio Lessons

Children's
Vomen's
Folk luaie
Rural

1
(3)

5440
5240
36,0
44.0
23,0
5040
40.0

32.0
2440

2640
1440
10.0
2240
2440

12.0
12.0
6.0
8.0

Non-metrioc
Replicates
2 3
(4) (5
4348 52.5
375 49.2
22,9 39.0
35¢4 559
16T 4401
52¢1 5265
47.9 373
43.8 5245
31.3 271
29.2  32.2
16e7 2848
6.3 1042
100‘ 2003
18.8 22.0
104 254
12.5 30.5
12.5 25.4
12.5 11.9

Total

(6)

5043
4645
35.1
459
3046
5146
4144
4343
27+4

2943
2064

3.9
17.8
21.7

16.6
19.1
153
10.8

1
§))

64.9
58.8
49.1
561
4546
518
43.9
3640
27.2
28.1
27.2
28.9
28.9
2141

1548
15.8
19.3
14.0

i

Undergraduate
Beplicates
2 3
(8) (9)
53.8 5649
448 59.4
43.6  47.2
41.0 512
37‘6 4906
4207 5845
453 0.4
274  45¢5
1749 24.4
299 3646
214 2648
22.2 2640
2645 3540
214 3.7
1907 211
9.4 24.4
171 20.3
11.1 12.2

Total

(10)

585
542
46.6
49.4
444
511
46.6

364
23.2

31.6
2449
2547
3002
24.9

189
16.7
18.9
12.4

(1)

47.6
50.0
45.2

44.4
37.9
33.1
41.14
2548
25.8
3046
3349
258
250
12.9
13.7
10.5
12.9

14.5

Graduate
Repliocates
2 3
(12)  (13)
505 6346
43.7 5445
44,7 454
39.8  40.9
40.3 4349
35.0  30.3
32,0 34.8
23.3 4349
175 18.2
2542 258
23,3 34.8
13.6 258
19.4 31.8
18.4 13.6
1.7 10.6
Te8 1261
16.5 18.2
1.8 13.6

Total
(14)

5242
48.8
45.1
42.0
40,3
331
3645

29.0
21.2

27.6
3.4
215
2448
15.0

124}

9.9
15¢4
1149
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Table (67)s Radio Programme Preferences § Frequency of Listening 'Often' s By Ocoupational Groups and Replicates

Name of Item
(2)

War News

Hews lalk

Foreion News

Modarn
Tagore
Plays
Instrumental

Devotional
Ustadi

Humozous
Seiontifio
Literary
Bducational
M¥usic Lessons

Children's
Wonen's
Folk Kusie
Bural

1
(3)

66.0
55.3
48.9

55¢3
51.1
53.2
46.8

25.5
34.0

25.5
38.3
40.4
4246
38.3

234
25¢5
12,7
2747

2
(4)

43.6
3644
473

545
40,0
41.8
49.1

21.8
29.1

23.6
1644
1445
30.9
23.6

1445
9.1
10.9
5¢5

Student
Replioates

3
(5)
542
4749
43.8

6647
583
5241
43.8

43.3
16.7

3.2
31.2
20.8
39.6
47.8

4147
35.4
2048
1647

Total
(6)
54.0
4640
4647

581
493
48.7
4507

30.0
2646

26,7
28.0
24.7
37
34.7
26.0
22.7
147
16.0

1
m
50.0
50.0
25.0

7540
50.0
25.0
50.0

00.0
25.0

25.0
00.0
25.0
T50
2540
25.0
00.0
00.0
00.0

Pe.ty=-Trade
Replicates

2 3

® (9
6647 5040
6647 150
00.0 50.0
6647 2549
33.3 00,0
100.0 250
66.7 50.0
33.3 500
33.0 25.0
667 2560
00.0 2540
00.0 00.0
00.0 0040
100.0 07.0
00.0 00.0
66.7 00.0
00.0  00.0
33.3 00.0

Total
(10)
45
34e5
27.3

345
27.3
455
54¢5

273
213

36.4
91
9e1

2743

36.4

9e1
91
00.0
9.1

1
(11)

473
4644
39.1

445
3644
40,0
41.8

345
24.5

30.9

23.6
20,0
17.3

10.0

9.1
12.7
10.5

Service
Replicates
2 3

(12) (13)
55¢0  61.7
43.1  59.3
43.1  42.6
33¢9 457
35¢8 1444
376 5046
3607 4047
24.8 50,0
15.6 2844
30.3 0.9
22.9 333
18.3 2T.2
22,9 395
183  19.8
12,4 12.3
6.4 16.0
165 2345
11,0  12.)

Total
(14)
54.0
49.0
41.3

41.0
38.3
42,0
39.1

353
22,0

30.7
27.9
22.7
2‘.3
1'03

1.7
10.0
17.0
1.}

-6y -



Table (67) Contd. Radio Prograume Preferences § Frequency of Listening 'Often' s By Oocupational Groups and Replicates

Serial

(1)

Vo ® =~ OV A W N -

-l ek e e -
W N - O

- b
o W

- -
o -3

Name of Iten
1

(2) (3)

War Hews 5947

Hews lalk 5604
Foreign Hewa 50.0
Kodern 4844
Tagore 355
Plays 43¢5
Instyumental 4149
Devotional 274
Ustadd 24.2
Humorous 30.6

Solentific 24.2
Literary 8243
Educational 1344

Mugic Leasons 113
Children's 16e1
Vomen's 11.3
Folk Kusio 24.2
Pural 12.9

Business
Replicates

2 3
(4) (5)
491 551
4344 551
30.2 43.5
5Te1 464
28.3 44.9
453 47.8
3.7 40.6
35.8 42.0
20,8 2446
2445 29.0
2246 18.8
13.2 13.0
13.0 17.4
1849 21.7
20,8 116
13.2 17.4
20.6 17.4
13.2 11.6

Total
(6)

5449
5242
41.8
4406
37,0
457
40.2

3543
2344

28.3
217
1407
16.8
1744

158
1441
20.6
1245

(n

56.4
6145
46.2

513
4346
385
4140

359
2.5

23.‘
2546
20.5
25.6
12,8

179
12.8
10.2
12.8

Profession
Replicates
(o
(8) (9)
510‘ 56.0
613 5240
48.4 5640
38,1  24.0
45.2 3640
38'1 4000
41.9 4040
41.9 3240
22.6 12.0
25.8 32.0
25.8 32,0
15.4 24.0
15.4 240
97 12.0
9'1 120
6.5 20,0
16,1 20,0
00.0 8.0

Total
(10)

347
58.9
4945

40.0
42,0
3549
4141

36.8
1849

2603
2.4
211
23.2
1146

1307
1246
147

T4

1
(11)

6145
65.4
53.8
R0
30.8
50,0
4.6

3048
30.8

30.8
19.2
192
30.8

Te7

3.8
15
Tel
00,0

Landlord
Replicates

4
(12)

4741
294
2345

294
176
47.0
41.2

298
11.8

3543
1746
11.8

569
235

23e¢)
1746
1746
23.5

3
(13)

61.9
61.9
41.6

T144
571
61.9
6149

T1e4
3343

1.1
42.9
3844
333
28.6

33
4249
28.6
14

Total
(14)

578
547
43.8

5146
359
531
4543

43.8
26.6

40.6
26.6
2344
25.0
18.8

18.8
2344
17.2
10.9



RADIO PROGRAMEE PREFERENCES

Pable (68} Demand for "More' or 'lLess' of Each Item ¢ By Age Groups

Fame of 14 = 18 years 19 = 25 years 26 - 35 years 36 = 55 years Above 55 years All Ages
Item Fe2d § =170 i 278 ¥ 298 §ed) ¥ « 803

More Less Missing liore Less !liseing :ore Legs lLigeing Eore Less Missing Hore less Missing MNore Less lUissing
(1) (2.1) (202)  (2:3) (3e1) (3:2) (3:3) (401) (402) (403) (501) (5e2)  (543) (61) (642) (6.3) (Te1) (T02) (742)

Wer News 41.7 8.2 50.0 38.8 10.0 51e2 414 1Co 48,6 3442 844 5Ted 30,3 3.0 66e7 37471 941 53.2
New Telk 29:2 125 5863 32,4 10,0 5706 37¢8 S0 5302 3049 70T 6144 203 6e1 6046 336 847 5746
Foreign News 33.3 83 583 36e5  Ted 5665 3Te8 645 5548  29.5 €4 64e1 3343 340 €3¢6 3441 6e5 5944

Modern 58¢3 1245 29.2 0.6 12,2 382 4943 8.6 42,1 36,9 10.4 52T 21.2 152 €3e3  44e1 10,2 4547
Tagzore 66e7 843 2540 5243 1046 371 417 90 4943 369 o 5440  18.2 15,2 66.7 42,0 9.6 4844
Plays 583 12,5 29.2 3447 8e2 5T¢1  3T¢1  T49 5540  39.9 44 557 303 15.2 54:5 380 Tet 5441

Instrumentel 5000 9205  35¢5 4645 8.8  44eT 43.5 86 4748 3646 8.7 5407 27.3 9.1 636 41.1 8.8 50.0
Devotional  41s7 1667  41e7 3046 1461 5503 3660 B8s6 5564 3746 Be4 540 485 941 4244 36ef 100 5349
Ustadd 1607 41e7  41¢T 2944 2467 4549 2340 28e1  48+9 18.5 2348 577 1502 2402 60,6 2242 26,0 5148
Hunorous 3Te5 1607 4508 3046 10,0  959¢4 3207 1142 56e1 285 944 6201 2102 1502 6346  30e4 10,6 590
Sofentific  29e2 125 5803 28.8 10,0 61s2  32.7 10e4 5648 2149 Ted 6448 2402 121 6346 296 9.3 8140
Literary 1205 1647 7068 23¢5 1066 6549 2747 122 601 23¢2 8.7 681 18.2 1542 6647 4¢3 1048 6449
Educational 37e5 16:7 458 3244 5¢9 6148 2844 6ol 6345 23.2  Tel  69¢t 2162 1241 66e] 1) Te2 655
Musio Lessons 25:0 25,0 5040  27a1 94 63¢5 1447 1505 6268  10.T 15.8 13¢5 61 18:2 7566 158 14T 9.5
Children's  33¢3 1205  54e2  24e7 1168 63:5 15,8 1286  T146 1745 Sid  T4e2 931 18.2 7247 18,6 1141 7043
Women's 1607 2540 583 2142 106 68,2 17,3 126 01 1644 Tod  T6.2 18,2 2102 6046 17,8 114 T2
Folk kusio 2500 2560 5040 2046 18,2  61.2 1548 20,5 63,7 1448 141 Tie1 18,2 21,3 60.6 18.8 17.3 654
Rural 462 333 62,5  21.2 1503 6345 1145 173 T1e2 9T 1.7 785 18:2 1241 63T 12.9 154 120

- 1S -



RADIO PROGRAMME PREFERENCES

Pable (69) Demand for 'More' or 'Less' of Each Item s By Eduoational Groups

Name of Hon-Natrios Undergraduates Graduates 411 Groups

Item H « 156 F e 354 ¥ =293 § « 803

liore Less lMissing More Less kissing More less lissing Hore Less Hiseing

(1) (2.1) (2.2) (2.3) (3.1)  (3.2) (3¢3)  (4e1) (4e2)  (4e3)  (5¢1) (542)  (5.3)
War Nows 333 7T 590 2940 79 531 38.6 113 0.2 371 9ot 532
News Talk 28,8 Tt 641 347 7.6 57.6 34.8 109 5443 336  8a7 5746
Foreign News 276 1.1 6407 3447 5e6 5946 369 6.8 5643 M1 645 5944
Modern 462 10.9  42.9 47.2  10.2 4241 39:2 99 0.9 4.1 1042 45.7
Tagore 3549  11.5 526 4744 9.6 42.9 38.6 8.5 5249 42,0 9.6 4844
Plays 4449 3.8 513 41.8 Te3 5048 29.7 8.5 61.8 38,0 7.t 5449
Instrumental 410 10.3 4847 41.8 8.2 5040 0.3 89 5049 4.1 8.8 5040
Devotional 410 7T 513 38.1  10.7 511 et 10,2 5867 36.1 10,0 5349
Ustadd 30.1 21,8  48.1 22,0 27.4 50.6 18.1 2606 553 22,2 2640 51.8
Bumorous 320 1T 6043 28,2  10.5 6143 321 12,3 55.6 30.4 1046 59.0
Scientific 244 10,9 6447 26.3 5.9 63.8 3665 T8  55.6 29.6 9.3 6140
Literary 13,5 147 T1.8 2443 9.3 6644 30.0 10,6 59.4 24.3 10.8 64.9
Fducational 1962 115  69.2 29.7 6.2 6441 28,7 641 65.2 273 Te2 €5.5
Music Lessons 13.5 17.3  69.2 175  15.3 6742 150 12,3 T2.7 1548 1407 6945
Children's 16e7 109  T2.4 19.5 101 69.8 18.4 11.6  10.0 18,6 11,1 703
Women's 244 115 6441 18.1 9.9 72.0 140 119  74.0 17.8 110 11.2
Folk Music 147 21,8  63.5 175  18.6 63.8 17.1 14,7  68.3 16.8 17.8 65.4

Rural 9.0 19.2 71.8 13.3 153 T15 T2.T 147 12.6 129 151 T72.0



RADIO PROGTAME. PREFEPENCES

Table (7C) Nemand for 'More' or 'Less' of Each Item s By Ocoupational Groups

Neme of Student
Item N = 149
(1) (2.1) (22

War Nows 36s9 1144 5107
Fews Talk 30,2 12.1 577
Foreign News 34¢2 5.4  60.4
odern 503 8T 4049
Pagore 50¢3 121 3746
Playe 40.3 81 5741
Instrumental 4663 8.7 4540
Devotional 336 1648 49.7
Mstedd 24¢2 28,2 4746
Humorous 255 12.1 6244
godentifio 2508 10.1 6404
Literary 22:8 121 651
Bducational 34¢2 8.7 5740
Musioc Lessons 20,8 13.4  65.8
Children's  24¢2 1144 644
Vomen's 208 1144 6748
Folk kusio 195 0.1 6044
Rural 154 16.8  67.8

Petty Irade

9.1
27.3
0.0
27.3
9.1
45.5
18.2
3644
18.2
273
0.0
0.0
18.2
91
0.0
9e1
0.0
91

Nait

9.1
0.0
9.1
91
18.2
9.1
18,2
0.0
18.2
0.0
9.1
91
91
91
9.1
9e1
18.2
91

(343)

81.8
72.7
90.9
63.6
12.1
4545
63.6
6346
6346
12,7
909
90.9
121
81.8
9049
81.8
81.8
81.8

(41) (442)

3540
30.0
32,3
4043
383
33.3
38,7
3647
20,7
313
32.3
2643
29.0
13.3
13.3
1443
1647
15.0

Service
¥ = 300
More Less Xissing lYore Less Missing ilore Less Lissl.g

(2.3) (31) (3.2)

8.7
8.0
6.3
110
Te1
7.0
8.0
640
2447
10.0
8.7
9.7
603
157
10.7
10.7
15.0
1140

(443)

5643
620
6143
48.7
540
597
5343
5743
547
5847
5940
6440
6647
71.0
7640
7540
6843
74 00

(5¢1) (5.2)

4244
37.0
34.8
42.9
41.8
4244
4249
3644
2248
2943
21.7
1946
2041
1648
2047
179
17.9

8.2

Business
N =184
Hore Less liissing lore less lissing

(5¢3) (6e1) (6e2)

6.5
Te1
6.0
10.3
8.7
8.2
8.7
9.8
2646
114
1249
13.0
8.2
13.6
1144
12,0
19.0
1648

5141
5640
59+2
46.7
4945
4945
4844
58.8
045
9.2
65.8
6744
1
696
6749
701
63.0
1540

Profession

3149
4402
4141
4844
4141
3548
3648
347
20,0
32,6
4241
2844
32.6
16,8
3.2
18,9
16.8
105

a9

12.6
95
T+4

10.5

12.6
T+4

1.6

12.6

2744

13'1
84

12.6
5¢3

13.7

1.6

1045

211

18,9

(6.3)

4945
46.3
5146
TR
4643
5648
5146
5246
5246
537
4945
58.9
6241
6745
65¢3
70.5
6241
1045

Landlord
¥ o 64
Hore Less Missing
(11) (102 (1.3)
4241 1.8 .0
344 944 5643
34 T8 5642
46,9 1.8 453
45.3  6e3 453
422 1.6 5643
43.8 1.8 48.4
406 9.4 0.0
26,7 234 0.0
3549 41 5944
343 31 62,5
28,1 41 6.2
25.0 1.8 67.2
10,9 17.2 7119
23,4 94 7043
250 9.4  65.6
10.9 156 734
156 188  65.6

- €C =
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